Telemedicine Adaptation in Bangladesh

1. Gender *

Mark only one oval.

Male

Female

2. Age*
Mark only one oval.

Less than 20 years

Between 20 and 30 years
Between 30 and 40 years
Between 40 and 50 years

50 years or above

3. Educational Qualification *

Mark only one oval.

lliterate
Primary Level
Secondary Level

Graduate



Area of Residence *

Mark only one oval.

Urban

Rural

Monthly Income *

Mark only one oval.

Below 10 Thousand
10-20 Thousand

20-30 Thousand

30-40 Thousand

More than 40 Thousand

Do you have any access to Internet facilities? *

Mark only one oval.

Yes

No

Generally receive healthcare in *

Mark only one oval.

Once a month
Once every 3 month
Once every 6 month

Once a year



8.

Perceived Usefulness (PU) *

Mark only one oval per row.

Strongly
Disagree

Strongly

Disagree Neutral Agree
g g Agree

Using
Telemedicine
would
improve the
quality of my
health care.

-

o O o O

Using
telemedicine
would
improve my
access to
healthcare
services.

o O O O

Using
Telemedicine
would be
useful in my
daily routine.

O

o O o O




9.

Perceived ease of use (PEOU) *

Mark only one oval per row.

I would find
learning to use
telemedicine
would not be
very difficult for
me.

| would find it
easy for myself
to interact with
doctors using
telemedicine.

Interacting with
telemedicine
systems would
be clear and
understandable
for me

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree



10. Resistance to use (RC) *
Mark only one oval per row.

Strongly
Disagree

Strongly

Disagree Neutral Agree
9 g Agree

| wouldn't
want the
telemedicine
to alter my
traditional
way of using
health care
services.

| wouldn't
want the
telemedicine
to interfere
or change
the way |
interact with
doctors.

| don't want
telemedicine
services to
change the
way | deal
with my
health
problems
and choices.



11.  Trust(T)*
Mark only one oval per row.

Strongly
Disagree

Telemedicine
services
would be
trustworthy
for
improving
my health
care routine

Telemedicine
systems will
require me to
be cautious
with this
technology.

| feel
satisfied and
confident
that | will be
able to rely
on the
benefits of
telemedicine

Disagree

Neutral

Agree

Strongly
Agree



12.

Technology Anxiety (TA)
Mark only one oval per row.

Strongly
Disagree

Using
telemedicine
would make
me feel
nervous.

Using
telemedicine
would make
me confused
and
uncomfortable

| won't be able
to effectively
navigate the
telemedicine
platform or

app

*

Disagree

Neutral

Agree

Strongly
Agree



13.

Facilitating conditions (FC) *

Mark only one oval per row.

Strongly
Disagree

I would be
able to have
all the
necessary
resources for
using the
telemedicine
services

I would
acquire
sufficient
knowledge
for using
telemedicine
service

Telemedicine
will suite well
with my
health care
routine

Disagree

Neutral

Agree

Strongly
Agree



14. Social Influence (SI) *

Mark only one oval per row.

Strongly
Disagree

Strongly

Disagree Neutral Agree
g g Agree

People around me
(peers,
colleagues,
family, employer
etc.)who mean to
me a lot would
prefer if | would
use telemedicine
services

The
recommendations
of my primary
care physician
hold great weight
in my decision to
use telemedicine

The media,
advertisements
and social
network would
influence my
perception of
telemedicine
positively



15. Perceived Risk (PR) *
Mark only one oval per row.

Strongly
Disagree

Strongly

Disagree Neutral Agree
9 g Agree

Learning
how to use
telemedicine
services and
adapting it
would be a
loss of my
time.

Using
telemedicine
systems
would be a
loss of
money and
resources.

Using
telemedicine
wouldn’t be
compatible
with my
moral values
and image



16. Usage Intention (Ul) *

Mark only one oval per row.

S.trongly Disagree Neutral Agree Strongly
Disagree Agree

Assuming

that | was

given the

chance to

access

telemedicine, Q Q D Q O
lintend to

use

telemedicine

services.

Whenever |

would need

remote

medical care

from

professionals, O O O O O
| would gladly

use

telemedicine

services.

l intend on

informing my

relatives and D) @ @ @) )
friends about

telemedicine
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