DINZ | Nerzero

BRAND
GUIDELINES




DELIVERING NET ZERO LOGO

PRIMARY LOGO

DINZ | Nerzero

SECONDARY LOGO

DNZ

The secondary logo can be used when there is limited
space but should always be used in addition to the primary
logo and never as a replacement for.

MINIMUM SIZE ISOLATION SPACE

DNZ|FHFRS | omm

30mm

DNZ | Nerz2ro

The minimum size the logo should be
used across print and web
publications. Below this size the logo
will loose legibility.

Isolation space is the protection area
around a logo. For the DNZ logo the
space around the logo should be equal
to the letter ‘D" once the logo has been
sized appropriately

DNZ

BRAND COLOURS

KEY BRAND COLOURS:

C:71 M:0Y:33 K:0
R:40 G:183 B:185

C:0 M:0Y:0 K:90
R:60 G:60 B:59

The two key brand colours are represented within the logo, these colours should
be the main accent colours used alongside the logo.

TONAL BRAND COLOURS:

C:87 M:41 Y:100 K:43 C:67 M:0Y:87 K:0 C:53 M:0 Y:44 K:0
R:30 G:81 B:37 R:91 G:178 B:76 R:131 G:198 B:165

Tonal brand colours can be used in addition to the main two brand colours. These colours should be used
when additional colours are required to subtly highlight information or copy.

CONTRASTING BRAND COLOURS:

C:31 M:0 Y:93 K:0
R:197 G:211 B:37

C:81 M:35Y:24 K:7
R:31 G:127 B:161

C:80 M:72 Y:0 K:0
R:80 G:82 B:159

C:13M:0Y:84 K:0
R:236 G:228 B:58

C:0 M:80 Y:100 K:0
R:232 G:78 B:15

C:29 M:99 Y:93 K:35
R:135 G:26 B:24

Contrasting brand colours should be used to dramatically highlight items or copy. The contrasting colours will
provide a more obvious highlight whilst still complimenting the main brand colours.

DNZ



FONTS

PRIMARY FONT

Univers Standard

AaBbCcDdEeFfGgHhIiJjKkLIMm
NnOoPpQqgqRrSsTtUuVvWwXxYyZz

Univers standard should be used for body copy across reports, PPT
slides and Word documents.

SECONDARY FONT

Univers LT 57
Condensed

AaBbCcDdEeFfGgHhIliJjKkLIMm
NnOoPpQqRrSsTtUuVvWwXxYyZz

Univers Condensed can be used when space is at a premium and can be used
for body copy, headers and more

ALL CAPS FOR HIGHLIGHTS

Univers LT 57
Condensed

NIHIL IPSAM EOS MAGNIS IN NISTIORUM EUM ESSITATIORA QUI
BLABORRUME LADUSA CUM ET APIET PREM AUT QUIA NOS QUE VID
MOLORE VOLESTO EXPLIQUE OCCUSAE

Using Univers Condensed in ALL CAPS helps to create prominence
and should be used for titles, sub headings and labels.

DNZ

TEMPLATES

WORD TEMPLATES:

DELIVERING MET ZERD, COMMUNICATIONS STRATEGY

DELIVERING MET ZERD, COMMUNICATIONS PHILOSOPHY 1. What the sirategy needs e do
2 What |s the purpose of the strategy?

3. Coniext of the projest

4. Audiences to address

_ 5. Communicaticns Strategy oblecthves

= Tha oo of @ cormrrenicsior ristegy o b snhancs nd probec e spuabon of & Communicaticns Stratsgy selversbias
e o ard fa pascopants 7 Taatlea

& Principles of the sirategy

2. Agtlens and behavieurs

+ 'ihanyou el something, you e i

s Tosan inot, e oect's communcstons shoukd ba suthentc and genuna - this @
i bry b gaceres-casas spproach of a Eoect . i

+  Aticubate the ctjpcaves and wer of the Dolvenng Met Zero project

= Engage ihe Kdeniified stakeholder audierce vath the project

= Broaden the adence for ihe projeci's outpuls

Ay cxganasion nesd iz fill the voud snd tell i story - F it doas nat than i story vl b

ok For tharm. To ssccamsully tal the siorg of e peoct v e (o

s Dufirm choms by vhat i tha Dalening bt Zas story

= idanihy the values of tha project and shire ham feguently frough cur stodaeling = Trarsiaie e work of the profect and communicais: with 2 broad awdence
raty = Expiain e oulcomes of the worksnop seres
w  Contrusly eveiusts how wall we e leling e stony of the proped = Explain the namative 1or net-zero in the short tem nexi 10 years! and the lnger

= B prostve i leling e proest s sory - in zonirel and net esing term (2030 omards]

i Sl thes alory, you need % sqplsn where pou se snd where you s gaing. The stony

shraid ba cremypsaling, bt alee mniy urdarsiood

« InJune 208, the UK Govemnmaen amended iis Cimate Crange Aot in becoma the
Arst mator economy inthe workd £ make a legally BRding COmMETENE £ Het2ens
emissions by 2050

« The #ansition requines large-scaln and escersve Knovaton across the UK econonmy

+  The success of e transmion wil depend on thes S4BTUTCN of INNCYAon BCross the
‘whali enegry SyStem, combined weth charges 1o Hestyies, landuse and low carban
woTog RS

+  The UK must achisve mnid reducoons in the shar-1eem 10 aveid 8 cimate onsis

+  Achisang ratzeen shoukd nat deflect from tha reguirsd effar from 1he UK o aoid
cangerous cimate change - mare |mpariant be reduce greenhicuse gas emissions in

= Wi dacids whars tha wiory shoukd e snd fecuph which chama

+  Sorvieling st babs placa hough socisl medss s wel o citional mediuma

s Raspact the social mads patiom snd fink aboul e sperience - i & ot ooy
wnd pasdm s el charmeh - 8 e of eoce for eech seiecied charmal i e

» S wocal mesds - el o s hurman, be rormal, ba furmy, ba e sveryore ke

s Tha best mamsrgan wil skara schims far doactive

the shori-term bo void Righer cumubative emissions in the long-term

= Theee is a now a gregior focus on achieving nil-zorg wit seval large ndustmal

g players making commitments 1o decarbonise their busnesses
- ockey the sxbence o n conbied

= Wi communzeson maan eorarer g thes pubs Hrough svery maans
recERIy

The set Word templates should be used for all project correspondence, plans,
reporting and updates.

The header first page should hold the full DNZ logo, subsequent pages use the
secondary logo mark and the web address. The footer contains all the partner

logos. The landscape version does not contain the partner logos footer in order
to maximise space.

Univers standard should be used for body copy

Univers 57 condensed should be used for titles, labels and highlight points and
can be used in all caps to increase prominence.

DNZ



LETTERHEAD

LETTERHEAD TEMPLATE:

DNZ |50 -

A Lrm O
Ackcirucis Lrm Tov
Town

Cranriy

Powt Coclm

Te e Ha,

Lobarr e clokn 81 M, Coneaciiiur BB ol Rl amens e s, 4 It Lrpie grasds
1 B SR & I 1 ST N T § B BT DR A s S, I
FEBC &%, WOMEL SRS W UT ATTN LR WD S DRAED WORpY  § magak Dorac i Rl PO,
BCCETAR TRl ST, BobEL rall. PrEAEN TGS CILE G, O MK GUET) T K
g . CrRE gk KISl Pl AMpEE N LBk, LT RS0 BRI RN B VOREM T s bR
canbrannn. Dow s Ea §1 Foll S vweTs rec 1ed knem Ik IR UL in sk
N ] VO Y PP bl OB IR CLR COP gt VR b b (BOCER St
ARk L T Lo, Fikics 8 ok cach il it s Bancl, MIQHDE Bl Gl M,
it

S o Sl M R T W b ACCLPT SN Pl s, Doss comToda Balicinain

fungils Hure sk ban AT Beea alna boua L Do A e, e
Ik ke whicain 1. Harw i i o miuare blarei. Ut nic tallal, S50 UL $ TaL
rica, cigniatina arass anim. C FRAAria ik 1T UWTAE A Rl AR rAN dgra,
LR, 5] CONSACHILE AT, FRE, T gl NATES1 MCa Smurssd Wiia . Fulin ok i nbh tresan

A e Bk Concirrendam. Pl CORMSCIE ] BCE o rhancus ullancoper Fris e B risa iecin
BACIB Il G, GGk Tl Ml O BSCITY L W ISakan Ve T L

K ragacie

I Sarss Hars

The letter head template should be used for all written correspondence. The
template uses the full logo brand fonts and partner logos are clearly displayed.

DNZ



