Methods Description
Attitudes towards Emotional Artificial Intelligence Use: Transcripts of Citizen Workshops collected using an innovative narrative approach
These transcripts are of workshops where citizens discussed their feelings and attitudes towards emotional AI. As an existing but still emergent technology, most citizens had little or no awareness and experience of emotional AI when the workshops were conducted (August 2021). Therefore, an innovative narrative approach was employed to present different use cases of emotional AI to familiarise and even render the technology mundane and so encourage participants to consider how they might live with and want to engage with emotional AI, rather than focussing on technical specifications and processes. This approach enabled the collection of rich qualitative data from participants.
A multimodal narrative was created using Twine, an interactive fiction writing tool. (The full narrative can be viewed here: https://eaitwine.neocities.org/.) The narrative was developed drawing on ideas and concepts from Design Fiction, chiefly the use of diegetic prototypes - designed objects or technologies that exist within a fictional world - and incorporated elements of ContraVision, where positive and negative outcomes of the same scenario are shared with participants. This was presented to participants via Zoom (video conferencing software) during an online workshop. The narrative was constructed as a day-in-the life story of a protagonist encountering seven use-cases of emotional AI, each structured as a) a neutral introduction to the technology; b) a binary choice involving the use of the technology; c) ContraVision positive and negative components. Discussion was invited at each of these points of the narrative.
The use cases were: 
· Home-hub smart assistant 
· Bus station surveillance sensor 
· Social Media Fake news/Disinformation and profiling.  
· Spotify music recommendations (using voice and ambient data). 
· Sales call evaluation and prompt tool
· Emotoy that collects and responds to children's emotional data. 
· Hire car in-cabin customisation and driving support.
10 sets of participants (n=46) were recruited using a research panel for the following groups:
· 3 older (65+) groups: n=13
· 3 younger (18-34) groups: n=12
· 2 groups, people self-identifying as disabled: n=10
· 2 groups, members of UK ethnic minorities: n=11
There was an attempt to balance other demographic categories where possible. 
Participants were grouped in relation to age as this has been shown to be the biggest indicator of differences in attitude towards emotional AI (Bakir & McStay, 2020; McStay, 2020). It was also considered important to include the views of those who have traditionally been ignored in the development of technology or suffered further discrimination through its use, and so the opinions and perspectives of minority groups and disabled people were sought. 
The audio files of the workshop were professionally transcribed before being further refined, corrected, and formatted by the researcher. All data has been anonymised, with pseudonyms reflecting social characteristics selected. 
A fuller description of the methodology is available as a case study: 
Laffer, A. (2022) ‘Using an Online Narrative Approach to Explore Diverse Participants’ Understanding of Emerging Technology: Citizen’s Perspectives on Living With Emotional AI’ in SAGE Research Methods: Doing Research Online. London: Sage. https://dx.doi.org/10.4135/9781529604122
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