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A. Meta	Module	
	

• id	(numeric):	Respondent’s	ID	

Unique	values:	 203	
Examples:	 "55"	"112"	"329"	"17"	

	
• school	(numeric):	Name	of	university	

	 Freq.	 %	
1	BNU	 160								 78.82	
2	UNNC	 43								 21.18	
Total	 203	 100	

	
• grade	(numeric):	Year	of	study	

	 Freq.	 %	
1	 51	 25.12	
2	 48	 23.65	
3	 46	 22.66	
4	 58	 28.57	
Total	 203	 100	

	
• sbmtime	(string):	Time	submitted	the	survey	

Unique	values:	 203	
N/A	 0	
Missing	 0	
Examples:	 "2018-07-23	15:03:30"	"2018-07-26	09:19:09"	

	
• matstat	(numeric):	Marital	status	

	 Freq.	 %	
1	Single	 163	 80.30	
2	In	a	relationship	 40	 19.70	
Total	 203	 100	

	
• resd1	(string):	Current	residence	–	country	

Unique	values:	 3	
N/A	 0	
Missing	 0	
Examples:	 “China”	“Japan”	“Singapore”	

	
• resd2	(string):	Current	residence	–	city/town	

Unique	values:	 55	
N/A	 0	
Missing	 11	
Examples:	 "北京"	"宁波"	
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• resdy	(numeric):	Years	living	in	current	city/town	
	 Freq.	 %	
0	 21	 10.34	
1	 21	 10.34	
2	 33	 16.26	
3	 27	 13.30	
4	 12	 5.91	
5	 1	 0.49	
6	 1	 0.49	
7	 1	 0.49	
8	 2	 0.99	
9	 1	 0.49	
10	 3	 0.99	
11	 1	 0.49	
12	 2	 0.99	
13	 2	 0.99	
14	 2	 0.99	
15	 1	 0.49	
16	 1	 0.49	
17	 2	 0.99	
18	 14	 6.90	
19	 14	 6.90	
20	 10	 4.93	
21	 10	 4.93	
22	 6	 2.96	
23	 3	 1.48	
Missing	 12	 5.91	
Total	 203	 100	

	
• resdm	(numeric):	Months	living	in	current	city/town	

	 Freq.	 %	
0	 39	 19.21	
0.5	 1	 0.49	
1	 19	 9.36	
2	 12	 5.91	
3	 3	 1.48	
4	 4	 1.97	
5	 4	 1.97	
6	 7	 3.45	
7	 10	 4.93	
8	 9	 4.93	
9	 7	 3.45	
10	 29	 14.29	
11	 19	 9.36	
18	 1	 0.49	
Missing	 39	 19.21	
Total	 164	 100	
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• hkchg	(numeric):	Hukou	change	since	last	wave	
	 Freq.	 %	
1	Yes	 24	 11.82	
2	No	 179	 88.18	
Total	 203	 100	

	
• hkstat	(numeric):	New	hukou	status	

	 Freq.	 %	
-8	N/A	 179	 88.18	
1	Students’	collective	hukou	 8	 3.94	
2	Beijing	urban	hukou	 1	 0.49	
4	Non-Beijing	urban	hukou	 13	 6.40	
6	Non-Beijing	unified	residency	hukou	 2	 0.99	
Total	 203	 100	

	

B. Consumption	Module	
	

• inc1	(numeric):	Monthly	income:	job	
Mean	 Min	 Max	 Missing	 Obs	
769.20	 0	 15,000	 16	 187	

	
• inc1_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 16	
Examples:	 “Yuan”	

	
• inc2	(numeric):	Monthly	income:	provisions	from	parents	

Mean	 Min	 Max	 Missing	 Obs	
2,020.81	 0	 10,000	 6	 197	

	
• inc2_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 6	
Examples:	 “Yuan”	

	
• inc3	(numeric):	Monthly	income:	scholarships/bursary	

Mean	 Min	 Max	 Missing	 Obs	
472.40	 0	 30,000	 18	 185	

	
• inc3_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 18	
Examples:	 “Yuan”	
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• inc4	(numeric):	Monthly	income:	other	
Mean	 Min	 Max	 Missing	 Obs	
112.64	 0	 8,000	 21	 182	

	
• inc4_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 21	
Examples:	 “Yuan”	

	
• exp1	(numeric):	Monthly	expenses:	food	

Mean	 Min	 Max	 Missing	 Obs	
1,116.11	 0	 3,000	 5	 198	

	
• exp1_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 5	
Examples:	 “Yuan”	

	
• exp2	(numeric):	Monthly	expenses:	smoking	&	drinking	

Mean	 Min	 Max	 Missing	 Obs	
32.80	 0	 1,000	 10	 193	

	
• exp2_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 10	
Examples:	 “Yuan”	

	
• exp3	(numeric):	Monthly	expenses:	sports	

Mean	 Min	 Max	 Missing	 Obs	
61.96	 0	 1,500	 10	 193	

	
• exp3_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 10	
Examples:	 “Yuan”	

	
• exp4	(numeric):	Monthly	expenses:	housing	

Mean	 Min	 Max	 Missing	 Obs	
189.08	 0	 4,000	 12	 191	

	

• exp4_cur	(string):	Currency	
Unique	values:	 1	
N/A	 0	
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Missing	 12	
Examples:	 “Yuan”	

	
• exp5	(numeric):	Monthly	expenses:	communication	

Mean	 Min	 Max	 	 Missing	 Obs	
70.29	 0	 500	 6	 197	

	
• exp5_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 6	
Examples:	 “Yuan”	

	
• exp6	(numeric):	Monthly	expenses:	fashion	&	luxury	goods	

Mean	 Min	 Max	 Missing	 Obs	
447.79	 0	 4,000	 8	 195	

	
• exp6_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 8	
Examples:	 “Yuan”	

	
• exp7	(numeric):	Monthly	expenses:	other	

Mean	 Min	 Max	 Missing	 Obs	
228.04	 0	 3,000	 19	 184	

	
• exp7_cur	(string):	Currency	

Unique	values:	 1	
N/A	 0	
Missing	 19	
Examples:	 “Yuan”	

	
• restr1	(numeric):	Choice	of	restaurant:	Chinese	(%)	

Mean	 Min	 Max	 	 Missing	 Obs	
78.27	 20	 100	 5	 198	

	
• restr2	(numeric):	Choice	of	restaurant:	Asian	(%)	

Mean	 Min	 Max	 	 Missing	 Obs	
7.18	 0	 40	 11	 192	

	
• restr3	(numeric):	Choice	of	restaurant:	Western	(%)	

Mean	 Min	 Max	 	 Missing	 Obs	
14.91	 0	 65	 9	 194	

	
• food	(numeric):	Choice	of	food	

	 Freq.	 %	
1	Chinese	food		 114	 56.16	
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2	Western	food		 87	 42.86	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• fdatt1	(numeric):	Attitudes	towards	food:	Chinese	food	

	 Freq.	 %	
1	Strongly	dislike	 1	 0.49	
2	Somewhat	dislike	 4	 1.97	
3	Neutral	 15	 7.39	
4	Somewhat	like	 82	 40.39	
5	Strongly	like	 99	 48.77	
6	Don’t	know	 1	 0.49	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• fdatt2	(numeric):	Attitudes	towards	food:	pizza	&	pasta	

	 Freq.	 %	
1	Strongly	dislike	 3	 1.48	
2	Somewhat	dislike	 11	 5.42	
3	Neutral	 56	 27.59	
4	Somewhat	like	 91	 44.83	
5	Strongly	like	 42	 20.69	
Total	 203	 100	

	
• fdatt3	(numeric):	Attitudes	towards	food:	fish	&	chips	

	 Freq.	 %	
1	Strongly	dislike	 5	 2.46	
2	Somewhat	dislike	 25	 12.32	
3	Neutral	 57	 28.08	
4	Somewhat	like	 79	 38.92	
5	Strongly	like	 36	 17.73	
6	Don’t	know	 1	 0.49	
Total	 203	 100	

	
• fdatt4	(numeric):	Attitudes	towards	food:	steak	&	burger	

	 Freq.	 %	
1	Strongly	dislike	 1	 0.49	
2	Somewhat	dislike	 6	 2.96	
3	Neutral	 52	 25.62	
4	Somewhat	like	 96	 47.29	
5	Strongly	like	 47	 23.15	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• fdatt5	(numeric):	Attitudes	towards	food:	fruits	&	vegetables	

	 Freq.	 %	
1	Strongly	dislike	 2	 0.99	
2	Somewhat	dislike	 3	 1.48	
3	Neutral	 13	 6.40	
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4	Somewhat	like	 68	 33.50	
5	Strongly	like	 115	 56.65	
6	Don’t	know	 1	 0.49	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• fdatt6	(numeric):	Attitudes	towards	food:	yogurt,	smoothie	

	 Freq.	 %	
1	Strongly	dislike	 4	 1.97	
2	Somewhat	dislike	 5	 2.46	
3	Neutral	 20	 9.85	
4	Somewhat	like	 65	 32.02	
5	Strongly	like	 108	 53.20	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• fdatt7	(numeric):	Attitudes	towards	food:	cheese,	butter	

	 Freq.	 %	
1	Strongly	dislike	 15	 7.39	
2	Somewhat	dislike	 43	 21.18	
3	Neutral	 68	 33.50	
4	Somewhat	like	 51	 25.12	
5	Strongly	like	 26	 12.81	
Total	 203	 100	

	
• fdatt8	(numeric):	Attitudes	towards	food:	sweets,	biscuits,	cakes,	chocolates	

	 Freq.	 %	
1	Strongly	dislike	 3	 1.48	
2	Somewhat	dislike	 26	 12.81	
3	Neutral	 57	 28.08	
4	Somewhat	like	 64	 31.53	
5	Strongly	like	 53	 26.11	
Total	 203	 100	

	
• drink	(numeric):	Choice	of	drinks	

	 Freq.	 %	
1	Coffee	 48	 23.65	
2	Chinese	tea		 50	 24.63	
3	Non-Chinese	tea		 33	 16.26	
4	Chinese	brand	soft	drinks	 34	 16.75	
5	Non-Chinese	brand	soft	drinks		 35	 17.24	
6	Prefer	not	to	say	 3	 1.48	
Total	 203	 100	

	
• smn1	(numeric):	Social	media:	WeChat	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 202	 99.51	
Total	 203	 100	
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• smn2	(numeric):	Social	media:	Weibo	
	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 162	 79.80	
2	No	 40	 19.70	
Total	 203	 100	

	

• smn3	(numeric):	Social	media:	QQ,	QZone	
	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 172	 84.73	
2	No	 30	 14.78	
Total	 203	 100	

	
• smn4	(numeric):	Social	media:	Douyin	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 36	 17.73	
2	No	 166	 81.77	
Total	 203	 100	

	
• smn5	(numeric):	Social	media:	Douban	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 51	 25.12	
2	No	 151	 74.38	
Total	 203	 100	

	
• smn6	(numeric):	Social	media:	RenRen	

	 Freq.	 %	
-8	N/A	 1	 0.49	
2	No	 202	 99.51	
Total	 203	 100	

	
• smn7	(numeric):	Social	media:	Facebook	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 35	 17.24	
2	No	 167	 82.27	
Total	 203	 100	

	
• smn8	(numeric):	Social	media:	Twitter	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 17	 8.37	
2	No	 185	 91.13	
Total	 203	 100	
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• smn9	(numeric):	Social	media:	WhatsApp	
	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 22	 10.84	
2	No	 180	 88.67	
Total	 203	 100	

	
• smn10	(numeric):	Social	media:	Skype	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 14	 6.90	
2	No	 188	 92.61	
Total	 203	 100	

	
• smn11	(numeric):	Social	media:	LinkedIn	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 25	 12.32	
2	No	 177	 87.19	
Total	 203	 100	

	
• smn12	(numeric):	Social	media:	Instagram	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 51	 25.12	
2	No	 151	 74.38	
Total	 203	 100	

	
• smn13	(numeric):	Social	media:	don’t	use	any	

	 Freq.	 %	
1	Yes	 1	 0.49	
2	No	 202	 99.51	
Total	 203	 100	

	
• smn14	(numeric):	Social	media:	other	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Yes	 7	 3.45	
2	No	 195	 96.06	
Total	 203	 100	

	
• smn14_1	(string):	Social	media:	Other	social	media	1	

Unique	values:	 5	
N/A	 196	
Missing	 0	
Examples:	 "Bilibili"	"Red/Xiaohongshu"	
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• smn14_2	(string):	Social	media:	Other	social	media	2	
Unique	values:	 4	
N/A	 196	
Missing	 4	
Examples:	 "NetEase	Cloud	Music"	"Soul"	

	
• smn14_3	(string):	Social	media:	Other	social	media	3	

Unique	values:	 3	
N/A	 196	
Missing	 5	
Examples:	 "Lofter"	"Summer"	

		
• smn14_4	(string):	Social	media:	Other	social	media	4	

Unique	values:	 2	
N/A	 196	
Missing	 6	
Examples:	 "Zhihu"	

	
• smn15	(numeric):	Social	media:	prefer	not	to	say	

	 Freq.	 %	
-8	N/A	 1	 0.49	
2	No	 202	 99.51	
Total	 203	 100	

	
• freq_smn1	(numeric):	How	often	use	WeChat	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	Almost	everyday	 191	 94.09	
2	Very	often	 10	 4.93	
4	Rarely	 1	 0.49	
Total	 203	 100	

	
• ct_smn1	(numeric):	No.	of	contacts:	WeChat	

	 Freq.	 %	
-8	N/A	 1	 0.49	
1	0-10	 26	 12.81	
2	11-50	 14	 6.90	
3	51-100	 18	 8.87	
4	101-200	 45	 22.17	
5	200-500	 74	 36.45	
6	500+	 24	 11.82	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

• freq_smn2	(numeric):	How	often	use	Weibo	
	 Freq.	 %	
-8	N/A	 41	 20.20	
1	Almost	everyday	 90	 44.33	
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2	Very	often	 26	 12.81	
3	Sometimes	 27	 13.30	
4	Rarely	 19	 9.36	
Total	 203	 100	

	
• ct_smn2	(numeric):	No.	of	contacts:	Weibo	

	 Freq.	 %	
-8	N/A	 41	 20.20	
1	0-10	 63	 31.03	
2	11-50	 40	 19.70	
3	51-100	 30	 14.78	
4	101-200	 15	 7.39	
5	200-500	 10	 4.93	
6	500+	 2	 0.99	
7	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• freq_smn3	(numeric):	How	often	use	QQ,	QZone	

	 Freq.	 %	
-8	N/A	 31	 15.27			
1	Almost	everyday	 70	 34.48	
2	Very	often	 38	 18.72	
3	Sometimes	 28	 13.79	
4	Rarely	 36	 17.73	
Total	 203	 100	

	
• ct_smn3	(numeric):	No.	of	contacts:	QQ,	QZone	

	 Freq.	 %	
-8	N/A	 31	 15.27			
1	0-10	 28	 13.79	
2	11-50	 19	 9.36	
3	51-100	 31	 15.27	
4	101-200	 46	 22.66	
5	200-500	 39	 19.21	
6	500+	 8	 3.94	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

• freq_smn4	(numeric):	How	often	use	Douyin	
	 Freq.	 %	
-8	N/A	 167	 82.27	
1	Almost	everyday	 6	 2.96	
2	Very	often	 6	 2.96	
3	Sometimes	 13	 6.40	
4	Rarely	 11	 5.42	
Total	 203	 100	
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• ct_smn4	(numeric):	No.	of	contacts:	Douyin	
	 Freq.	 %	
-8	N/A	 167	 82.27	
1	0-10	 29	 14.29	
3	51-100	 4	 1.97	
4	101-200	 2	 0.99	
5	200-500	 1	 0.49	
Total	 203	 100	

	
• freq_smn5	(numeric):	How	often	use	Douban	

	 Freq.	 %	
-8	N/A	 152	 74.88	
1	Almost	everyday	 5	 2.46	
2	Very	often	 10	 4.93	
3	Sometimes	 24	 11.82	
4	Rarely	 12	 5.91	
Total	 203	 100	

	
• ct_smn5	(numeric):	No.	of	contacts:	Douban	

	 Freq.	 %	
-8	N/A	 152	 74.88	
1	0-10	 37	 18.23	
2	11-50	 9	 4.43	
3	51-100	 1	 0.49	
4	101-200	 2	 0.99	
7	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	

• freq_smn6	(numeric):	How	often	use	RenRen	
	 Freq.	 %	
-8	N/A	 203	 100	
Total	 203	 100	

	
• ct_smn6	(numeric):	No.	of	contacts:	RenRen	

	 Freq.	 %	
-8	N/A	 203	 100	
Total	 203	 100	

	

• freq_smn7	(numeric):	How	often	use	Facebook	
	 Freq.	 %	
-8	N/A	 168	 82.76			
1	Almost	everyday	 1	 0.49	
2	Very	often	 5	 2.46	
3	Sometimes	 13	 6.40	
4	Rarely	 16	 7.88	
Total	 203	 100	
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• ct_smn7	(numeric):	No.	of	contacts:	Facebook	
	 Freq.	 %	
-8	N/A	 168	 82.76			
1	0-10	 12	 5.91	
2	11-50	 14	 6.90	
3	51-100	 5	 2.46	
4	101-200	 1	 0.49	
5	200-500	 1	 0.49	
7	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	

• freq_smn8	(numeric):	How	often	use	Twitter	
	 Freq.	 %	
-8	N/A	 186	 91.63	
1	Almost	everyday	 1	 0.49	
2	Very	often	 1	 0.49	
3	Sometimes	 10	 4.93	
4	Rarely	 5	 2.46	
Total	 203	 100	

	

• ct_smn8	(numeric):	No.	of	contacts:	Twitter	
	 Freq.	 %	
-8	N/A	 186	 91.63	
1	0-10	 9	 4.43	
2	11-50	 5	 2.46	
3	51-100	 3	 1.48	
Total	 203	 100	

	

• freq_smn9	(numeric):	How	often	use	WhatsApp	
	 Freq.	 %	
-8	N/A	 181	 89.16	
1	Almost	everyday	 2	 0.99	
2	Very	often	 3	 1.48	
3	Sometimes	 6	 2.96	
4	Rarely	 11	 5.42	
Total	 203	 100	

	

• ct_smn9	(numeric):	No.	of	contacts:	WhatsApp	
	 Freq.	 %	
-8	N/A	 181	 89.16	
1	0-10	 5	 2.46	
2	11-50	 14	 6.90	
3	51-100	 2	 0.99	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	
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• freq_smn10	(numeric):	How	often	use	Skype	
	 Freq.	 %	
-8	N/A	 189	 93.10	
1	Almost	everyday	 3	 1.48	
2	Very	often	 3	 1.48	
4	Rarely	 8	 3.94	
Total	 203	 100	

	
• ct_smn10	(numeric):	No.	of	contacts:	Skype	

	 Freq.	 %	
-8	N/A	 189	 93.10	
1	0-10	 8	 3.94	
2	11-50	 4	 1.97	
3	51-100	 2	 0.99	
Total	 203	 100	

	

• freq_smn11	(numeric):	How	often	use	LinkedIn	
	 Freq.	 %	
-8	N/A	 178	 87.68			
1	Almost	everyday	 1	 0.49	
2	Very	often	 3	 1.48	
3	Sometimes	 7	 3.45	
4	Rarely	 14	 6.90	
Total	 203	 100	

	
• ct_smn11	(numeric):	No.	of	contacts:	LinkedIn	

	 Freq.	 %	
-8	N/A	 178	 87.68			
1	0-10	 13	 6.40	
2	11-50	 5	 2.46	
3	51-100	 2	 0.99	
4	101-200	 1	 0.49	
6	500+	 2	 0.99	
7	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	

• freq_smn12	(numeric):	How	often	use	Instagram	
	 Freq.	 %	
-8	N/A	 152	 74.88				
1	Almost	everyday	 2	 0.99	
2	Very	often	 10	 4.93	
3	Sometimes	 23	 11.33	
4	Rarely	 16	 7.88	
Total	 203	 100	

	
• ct_smn12	(numeric):	No.	of	contacts:	Instagram	

	 Freq.	 %	
-8	N/A	 152	 74.88				
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1	0-10	 20	 9.85	
2	11-50	 20	 9.85	
3	51-100	 8	 3.94	
4	101-200	 2	 0.99	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

• freq_smn14_1	(numeric):	How	often	use	other	social	media	1	
	 Freq.	 %	
-8	N/A	 196	 96.55	
1	Almost	everyday	 2	 0.99	
2	Very	often	 4	 1.97	
4	Rarely	 1	 0.49	
Total	 203	 100	

	
• ct_smn14_1	(numeric):	No.	of	contacts:	other	social	media	1	

	 Freq.	 %	
-8	N/A	 196	 96.55	
1	0-10	 5	 2.46	
6	500+	 1	 0.49	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

• freq_smn14_2	(numeric):	How	often	use	other	social	media	2	
	 Freq.	 %	
-8	N/A	 196	 96.55	
1	Almost	everyday	 1	 0.49	
2	Very	often	 1	 0.49	
4	Rarely	 1	 0.49	
Missing	 4	 1.97	
Total	 203	 100	

	

• ct_smn14_2	(numeric):	No.	of	contacts:	other	social	media	2	
	 Freq.	 %	
-8	N/A	 196	 96.55	
1	0-10	 3	 1.48	
Missing	 4	 1.97	
Total	 203	 100	

	

• freq_smn14_3	(numeric):	How	often	use	other	social	media	3	
	 Freq.	 %	
-8	N/A	 196	 96.55	
1	Almost	everyday	 2	 0.99	
Missing	 5	 2.46	
Total	 203	 100	
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• ct_smn14_3	(numeric):	No.	of	contacts:	other	social	media	3	
	 Freq.	 %	
-8	N/A	 196	 96.55	
1	0-10	 2	 0.99	
Missing	 5	 2.46	
Total	 203	 100	

	
• freq_smn14_4	(numeric):	How	often	use	other	social	media	4	

	 Freq.	 %	
-8	N/A	 196	 96.55	
2	Very	often	 1	 0.49	
Missing	 6	 2.96	
Total	 203	 100	

	
• ct_smn14_4	(numeric):	No.	of	contacts:	other	social	media	4	

	 Freq.	 %	
-8	N/A	 196	 96.55	
1	0-10	 1	 0.49	
Missing	 6	 2.96	
Total	 203	 100	

	
• smnadd1	(numeric):	Social	networking	addiction:	member	of	multiple	sites	

	 Freq.	 %	
1	Yes	 150	 73.89	
2	No	 52	 35.62	
3	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• smnadd2	(numeric):	Social	networking	addiction:	visit	sites	with	no	goal	

	 Freq.	 %	
1	Yes	 128	 63.05	
2	No	 73	 35.96	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• smnadd3	(numeric):	Social	networking	addiction:	surprised	by	time	spent	

	 Freq.	 %	
1	Yes	 107	 52.71	
2	No	 95	 46.80	
3	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• smnadd4	(numeric):	Social	networking	addiction:	said	no	to	real-life	activity	

	 Freq.	 %	
1	Yes	 35	 17.24	
2	No	 166	 81.77	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	
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• smnadd5	(numeric):	Social	networking	addiction:	ignored	a	responsibility	
	 Freq.	 %	
1	Yes	 82	 40.39	
2	No	 119	 58.62	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• smnadd6	(numeric):	Social	networking	addiction:	stay	up	late	or	get	up	early	

	 Freq.	 %	
1	Yes	 89	 43.84	
2	No	 113	 55.67	
3	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• smnadd7	(numeric):	Social	networking	addiction:	hidden	time	

	 Freq.	 %	
1	Yes	 79	 38.92	
2	No	 121	 59.61	
3	Prefer	not	to	say	 3	 1.48	
Total	 203	 100	

	
• smnadd8	(numeric):	Social	networking	addiction:	prefer	online	interaction	

	 Freq.	 %	
1	Yes	 51	 25.12	
2	No	 149	 73.40	
3	Prefer	not	to	say	 3	 1.48	
Total	 203	 100	

	
• smnadd9	(numeric):	Social	networking	addiction:	more	online	friends	

	 Freq.	 %	
1	Yes	 51	 25.12	
2	No	 150	 73.89	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• smnadd10	(numeric):	Social	networking	addiction:	frustrated	when	a	site	goes	down	

	 Freq.	 %	
1	Yes	 127	 62.56	
2	No	 74	 36.45	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	

• envatt1	(numeric):	Attitudes	towards	environment:	health	is	affected	
	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 14	 6.90	
3	Neutral	 57	 28.08	
4	Tend	to	agree	 78	 38.42	
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5	Strongly	agree	 45	 22.17	
6	Don’t	know	 7	 3.45	
Total	 203	 100	

	

• envatt2	(numeric):	Attitudes	towards	environment:	responsible	for	future	generations	
	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 5	 2.46	
3	Neutral	 14	 6.90	
4	Tend	to	agree	 62	 30.54	
5	Strongly	agree	 120	 59.11	
Total	 203	 100	

	
• envatt3	(numeric):	Attitudes	towards	environment:	tolerate	inconveniences	

	 Freq.	 %	
1	Strongly	disagree	 1	 0.49	
2	Tend	to	disagree	 8	 3.94	
3	Neutral	 39	 19.21	
4	Tend	to	agree	 108	 53.20	
5	Strongly	agree	 45	 22.17	
6	Don’t	know	 2	 0.99	
Total	 203	 100	

	 	
• envatt4	(numeric):	Attitudes	towards	environment:	restrictions	on	industrial	production	

	 Freq.	 %	
1	Strongly	disagree	 1	 0.49	
2	Tend	to	disagree	 7	 3.45	
3	Neutral	 51	 25.12	
4	Tend	to	agree	 90	 44.33	
5	Strongly	agree	 53	 26.11	
6	Don’t	know	 1	 0.49	
Total	 203	 100	

	
• envatt5	(numeric):	Attitudes	towards	environment:	pay	for	eco-friendly	products	&	

services	
	 Freq.	 %	
2	Tend	to	disagree	 15	 7.39	
3	Neutral	 73	 35.96	
4	Tend	to	agree	 87	 42.86	
5	Strongly	agree	 25	 12.32	
6	Don’t	know	 3	 1.48	
Total	 203	 100	

	
• envatt6	(numeric):	Attitudes	towards	environment:	contribute	money	

	 Freq.	 %	
1	Strongly	disagree	 5	 2.46	
2	Tend	to	disagree	 18	 8.87	
3	Neutral	 65	 32.02	
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4	Tend	to	agree	 78	 38.42	
5	Strongly	agree	 35	 17.24	
6	Don’t	know	 1	 0.49	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• envatt7	(numeric):	Attitudes	towards	environment:	volunteer	to	help	the	environment	

	 Freq.	 %	
1	Strongly	disagree	 1	 0.49	
2	Tend	to	disagree	 3	 1.48	
3	Neutral	 33	 16.26	
4	Tend	to	agree	 93	 45.81	
5	Strongly	agree	 72	 35.47	
6	Don’t	know	 1	 0.49	
Total	 203	 100	

	

• envpay	(numeric):	Willingness	to	pay	for	eco-friendly	products	&	services	
	 Freq.	 %	
1	I	am	not	willing	to	pay	anything	more	for	
responsible,	green,	sustainable	products	and	
services.	

4	 1.97	

2	I	am	willing	to	pay	5%	more	of	the	normal	price	
for	responsible,	green,	sustainable	products	and	
services.	

89	 43.84	

3	I	am	willing	to	pay	10%	more	of	the	normal	
price	for	responsible,	green,	sustainable	products	
and	services.	

65	 32.02	

4	I	am	willing	to	pay	15%	more	of	the	normal	
price	for	responsible,	green,	sustainable	products	
and	services.	

20	 9.85	

5	I	am	willing	to	pay	20%	more	of	the	normal	
price	for	responsible,	green,	sustainable	products	
and	services.	

15	 7.39	

6	I	am	willing	to	pay	any	amount	for	responsible,	
green,	sustainable	products	and	services.	

3	 1.48	

7	I	will	only	use	responsible,	green,	sustainable	
products	and	services	if	they	are	free.	

7	 3.45	

Total	 203	 100	
	

• wcup	(numeric):	Watch	the	2018	World	Cup	
	 Freq.	 %	
1	Yes	 104	 51.23	
2	No	 99	 48.77	
Total	 203	 100	

	
• bet	(numeric):	Participated	in	football	betting	

	 Freq.	 %	
1	Yes	 35	 17.24	
2	No	 168	 82.76	
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Total	 203	 100	
	

• bethow	(numeric):	How	did	the	respondent	bet	
	 Freq.	 %	
-8	N/A	 168	 82.76	
1	In	person/office	 2	 0.99	
2	Online	 30	 14.78	
3	Both	 3	 1.48	
Total	 203	 100	

	
• gamatt1	(numeric):	Attitudes	towards	gambling:	should	have	the	right	to	gamble	

	 Freq.	 %	
1	Strongly	agree	 13	 6.40	
2	Tend	to	agree	 44	 21.67	
3	Neither	agree	nor	disagree	 73	 35.96	
4	Tend	to	disagree	 49	 24.14	
5	Strongly	disagree	 21	 10.34	
6	Don’t	know	 3	 1.48	
Total	 203	 100	

	
• gamatt2	(numeric):	Attitudes	towards	gambling:	should	be	discouraged	

	 Freq.	 %	
1	Strongly	agree	 36	 17.73	
2	Tend	to	agree	 69	 33.99	
3	Neither	agree	nor	disagree	 75	 36.95	
4	Tend	to	disagree	 17	 8.37	
5	Strongly	disagree	 2	 0.99	
6	Don’t	know	 4	 1.97	
Total	 203	 100	

	
• gamatt3	(numeric):	Attitudes	towards	gambling:	fair	&	trusted	in	China	

	 Freq.	 %	
1	Strongly	agree	 2	 0.99	
2	Tend	to	agree	 11	 5.42	
3	Neither	agree	nor	disagree	 57	 28.08	
4	Tend	to	disagree	 81	 39.90	
5	Strongly	disagree	 44	 21.67	
6	Don’t	know	 8	 3.94	
Total	 203	 100	

	
• gamatt4	(numeric):	Attitudes	towards	gambling:	associated	with	crime	

	 Freq.	 %	
1	Strongly	agree	 11	 5.42	
2	Tend	to	agree	 63	 31.03	
3	Neither	agree	nor	disagree	 94	 46.31	
4	Tend	to	disagree	 25	 12.32	
5	Strongly	disagree	 7	 3.45	
6	Don’t	know	 3	 1.48	
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Total	 203	 100	
	

• gamatt5	(numeric):	Attitudes	towards	gambling:	dangerous	for	family	life	
	 Freq.	 %	
1	Strongly	agree	 63	 31.03	
2	Tend	to	agree	 76	 37.44	
3	Neither	agree	nor	disagree	 46	 22.66	
4	Tend	to	disagree	 17	 8.37	
5	Strongly	disagree	 1	 0.49	
Total	 203	 100	

	
• gamatt6	(numeric):	Attitudes	towards	gambling:	good	for	society	

	 Freq.	 %	
2	Tend	to	agree	 10	 4.93	
3	Neither	agree	nor	disagree	 63	 31.03	
4	Tend	to	disagree	 84	 41.38	
5	Strongly	disagree	 44	 21.67	
6	Don’t	know	 2	 0.99	
Total	 203	 100	

	
• gamatt7	(numeric):	Attitudes	towards	gambling:	better	to	ban	altogether	

	 Freq.	 %	
1	Strongly	agree	 16	 7.88	
2	Tend	to	agree	 29	 14.29	
3	Neither	agree	nor	disagree	 94	 46.31	
4	Tend	to	disagree	 41	 20.20	
5	Strongly	disagree	 13	 6.40	
6	Don’t	know	 10	 4.93	
Total	 203	 100	

	

C. Migration	Module	
	

• psplan	(numeric):	Plans	after	finishing	current	studies	
	 Freq.	 %	
1	Further	education	in	China	 84	 41.38	
2	Look	for	a	job	in	China	 10	 4.93	
3	Take	up	a	job	offer	I	already	have	in	China	 7	 3.45	
4	Further	education	abroad	 83	 40.89	
5	Look	for	a	job	abroad	 2	 0.99	
7	I	haven’t	decided	yet	 14	 6.90	
8	Prefer	not	to	say	 3	 1.48	
Total	 203	 100	

	
• migc	(string):	Choice	of	migration	destination	

Unique	values:	 15	
N/A	 118	
Missing	 0	
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Examples:	 “United	States”	“United	Kingdom”	
	

• migt	(numeric):	Intended	length	of	stay	abroad	
	 Freq.	 %	
-8	N/A	 118	 58.13	
1	Return	directly	to	China	 18	 8.87	
2	Less	than	1	year,	then	return	to	China	 10	 4.93	
3	1	year	or	more	but	less	than	5	years,	then	
return	to	China	

33	 16.26	

4	5	year	or	more	but	less	than	10	years,	then	
return	to	China	

2	 0.99	

5	Stay	permanently	if	possible	 20	 9.85	
6	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• knpers	(numeric):	Whether	know	someone	abroad	

	 Freq.	 %	
-8	N/A	 118	 58.13	
1	Yes	 39	 19.21	
2	No	 44	 21.67	
3	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• persstat	(numeric):	Whether	the	person	is	permanent	resident	or	citizen	

	 Freq.	 %	
-8	N/A	 164	 80.79	
1	Yes	 14	 6.90	
2	No	 25	 12.32	
Total	 203	 100	

	
• rel	(numeric):	Relationship	to	the	person	abroad	

	 Freq.	 %	
-8	N/A	 164	 80.79	
3	Spouse/Partner	 2	 0.99	
4	Other	close	family	members	 2	 0.99	
5	Distant	relatives	 3	 1.48	
6	Friends	 26	 12.81	
7	Acquaintances	 6	 2.96	
Total	 203	 100	

	
• ptlv1	(numeric):	Place	to	live:	first	choice	

	 Freq.	 %	
1	Hometown	 66	 32.51	
2	Beijing/Shanghai	 61	 30.05	
3	Guangzhou/Shenzhen	 17	 8.37	
4	Hongkong/Macau	 6	 2.96	
5	Other	parts	of	China	 16	 7.88	
6	Abroad	 28	 13.79	
Missing	 9	 4.43	
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Total	 203	 100	
	

• ptlv2	(numeric):	Place	to	live:	second	choice	
	 Freq.	 %	
1	Hometown	 29	 14.29	
2	Beijing/Shanghai	 53	 26.11	
3	Guangzhou/Shenzhen	 40	 19.70	
4	Hongkong/Macau	 19	 9.36	
5	Other	parts	of	China	 23	 11.33	
6	Abroad	 29	 14.29	
Missing	 10	 4.93	
Total	 203	 100	

	

• ptlv3	(numeric):	Place	to	live:	third	choice	
	 Freq.	 %	
1	Hometown	 31	 15.27	
2	Beijing/Shanghai	 37	 18.23	
3	Guangzhou/Shenzhen	 37	 18.23	
4	Hongkong/Macau	 32	 15.76	
5	Other	parts	of	China	 29	 14.29	
6	Abroad	 27	 13.30	
Missing	 10	 4.93	
Total	 203	 100	

	
• ptlv4	(numeric):	Place	to	live:	fourth	choice	

	 Freq.	 %	
1	Hometown	 25	 12.33	
2	Beijing/Shanghai	 14	 6.90	
3	Guangzhou/Shenzhen	 44	 21.67	
4	Hongkong/Macau	 41	 20.20	
5	Other	parts	of	China	 34	 16.75	
6	Abroad	 31	 15.27	
Missing	 14	 6.90	
Total	 203	 100	

	
• ptlv5	(numeric):	Place	to	live:	fifth	choice	

	 Freq.	 %	
1	Hometown	 17	 8.37	
2	Beijing/Shanghai	 17	 8.37	
3	Guangzhou/Shenzhen	 36	 17.73	
4	Hongkong/Macau	 57	 28.08	
5	Other	parts	of	China	 39	 19.21	
6	Abroad	 22	 10.84	
Missing	 15	 7.39	
Total	 203	 100	

	

• ptlv6	(numeric):	Place	to	live:	sixth	choice	
	 Freq.	 %	
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1	Hometown	 25	 12.32	
2	Beijing/Shanghai	 10	 4.93	
3	Guangzhou/Shenzhen	 16	 7.88	
4	Hongkong/Macau	 34	 16.75	
5	Other	parts	of	China	 48	 23.65	
6	Abroad	 54	 26.60	
Missing	 16	 7.88	
Total	 203	 100	

	

• ptwk1	(numeric):	Place	to	work:	first	choice	
	 Freq.	 %	
1	Hometown	 38	 18.72	
2	Beijing/Shanghai	 75	 36.95	
3	Guangzhou/Shenzhen	 22	 10.84	
4	Hongkong/Macau	 9	 4.43	
5	Other	parts	of	China	 16	 7.88	
6	Abroad	 38	 18.72	
Missing	 5	 2.46	
Total	 203	 100	

	
• ptwk2	(numeric):	Place	to	work:	second	choice	

	 Freq.	 %	
1	Hometown	 29	 14.29	
2	Beijing/Shanghai	 57	 28.08	
3	Guangzhou/Shenzhen	 37	 18.23	
4	Hongkong/Macau	 30	 14.78	
5	Other	parts	of	China	 20	 9.85	
6	Abroad	 25	 12.32	
Missing	 5	 2.46	
Total	 203	 100	

	
• ptwk3	(numeric):	Place	to	work:	third	choice	

	 Freq.	 %	
1	Hometown	 32	 15.76	
2	Beijing/Shanghai	 33	 16.26	
3	Guangzhou/Shenzhen	 54	 26.60	
4	Hongkong/Macau	 33	 16.26	
5	Other	parts	of	China	 21	 10.34	
6	Abroad	 24	 11.82	
Missing	 6	 2.96	
Total	 203	 100	

	
• ptwk4	(numeric):	Place	to	work:	fourth	choice	

	 Freq.	 %	
1	Hometown	 26	 12.81	
2	Beijing/Shanghai	 11	 5.42	
3	Guangzhou/Shenzhen	 38	 18.72	
4	Hongkong/Macau	 59	 29.06	
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5	Other	parts	of	China	 32	 15.76	
6	Abroad	 27	 13.30	
Missing	 10	 4.93	
Total	 203	 100	

	
• ptwk5	(numeric):	Place	to	work:	fifth	choice	

	 Freq.	 %	
1	Hometown	 35	 17.24	
2	Beijing/Shanghai	 11	 5.42	
3	Guangzhou/Shenzhen	 35	 17.24	
4	Hongkong/Macau	 40	 19.70	
5	Other	parts	of	China	 51	 25.12	
6	Abroad	 21	 10.34	
Missing	 10	 4.93	
Total	 203	 100	

	
• ptwk6	(numeric):	Place	to	work:	sixth	choice	

	 Freq.	 %	
1	Hometown	 35	 17.24	
2	Beijing/Shanghai	 10	 4.93	
3	Guangzhou/Shenzhen	 9	 4.43	
4	Hongkong/Macau	 23	 11.33	
5	Other	parts	of	China	 54	 26.60	
6	Abroad	 60	 29.56	
Missing	 12	 5.91	
Total	 203	 100	

	
• wysa1	(numeric):	Worry	about	studying	abroad:	living	costs	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 172	 84.73	
2	No	 29	 14.29	
Total	 203	 100	

	
• wysa2	(numeric):	Worry	about	studying	abroad:	language	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 92	 45.32	
2	No	 109	 53.69	
Total	 203	 100	

	
• wysa3	(numeric):	Worry	about	studying	abroad:	culture	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 104	 51.23	
2	No	 97	 47.78	
Total	 203	 100	
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• wysa4	(numeric):	Worry	about	studying	abroad:	homesickness	
	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 92	 45.32	
2	No	 109	 53.69	
Total	 203	 100	

	
• wysa5	(numeric):	Worry	about	studying	abroad:	safety	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 151	 74.38	
2	No	 50	 24.63	
Total	 203	 100	

	
• wysa6	(numeric):	Worry	about	studying	abroad:	discrimination	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 94	 46.31	
2	No	 107	 52.71	
Total	 203	 100	

	
• wysa7	(numeric):	Worry	about	studying	abroad:	climate	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 11	 5.42	
2	No	 190	 93.60	
Total	 203	 100	

	
• wysa8	(numeric):	Worry	about	studying	abroad:	difficulties	in	application	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 74	 36.45	
2	No	 127	 62.56	
Total	 203	 100	

	
• wysa9	(numeric):	Worry	about	studying	abroad:	prefer	not	to	say	

	 Freq.	 %	
1	Yes	 2	 0.99	
2	No	 201	 99.01	
Total	 203	 100	

	
	

• desa1	(numeric):	Decide	to	study	abroad:	quality	of	education	
	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 183	 90.15	
2	No	 18	 8.87	
Total	 203	 100	
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• desa2	(numeric):	Decide	to	study	abroad:	language	
	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 46	 22.66	
2	No	 155	 76.35	
Total	 203	 100	

	
• desa3	(numeric):	Decide	to	study	abroad:	job	prospects	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 178	 87.68	
2	No	 23	 11.33	
Total	 203	 100	

	
• desa4	(numeric):	Decide	to	study	abroad:	family/relationship	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 42	 20.69	
2	No	 159	 78.33	
Total	 203	 100	

	
• desa5	(numeric):	Decide	to	study	abroad:	scholarship/funding	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 10	 4.93	
2	No	 191	 94.09	
Total	 203	 100	

	
• desa6	(numeric):	Decide	to	study	abroad:	culture	&	life	

	 Freq.	 %	
-8	N/A	 2	 0.99	
1	Yes	 116	 57.14	
2	No	 85	 41.87	
Total	 203	 100	

	
• desa7	(numeric):	Decide	to	study	abroad:		prefer	not	to	say	

	 Freq.	 %	
1	Yes	 2	 0.99	
2	No	 201	 99.01	
Total	 203	 100	

	
• migatt1	(numeric):	Attitudes	towards	migration:	more	opportunity	than	threat	

	 Freq.	 %	
2	Tend	to	disagree	 6	 2.96	
3	Neutral	 106	 52.22	
4	Tend	to	agree	 67	 33.00	
5	Strongly	agree	 17	 8.37	
6	Don’t	know	 7	 3.45	
Total	 203	 100	
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• migatt2	(numeric):	Attitudes	towards	migration:	deteriorate	family	relations	
	 Freq.	 %	
1	Strongly	disagree	 19	 9.36	
2	Tend	to	disagree	 90	 44.33	
3	Neutral	 72	 35.47	
4	Tend	to	agree	 14	 6.90	
5	Strongly	agree	 2	 0.99	
6	Don’t	know	 6	 2.96	
Total	 203	 100	

	
• migatt3	(numeric):	Attitudes	towards	migration:	preserve	national	identity	

	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 3	 1.48	
3	Neutral	 32	 15.76	
4	Tend	to	agree	 83	 40.89	
5	Strongly	agree	 82	 40.39	
6	Don’t	know	 1	 0.49	
Total	 203	 100	

	
• migatt4	(numeric):	Attitudes	towards	migration:	marry	a	foreigner	

	 Freq.	 %	
1	Strongly	disagree	 10	 4.93	
2	Tend	to	disagree	 27	 13.30	
3	Neutral	 56	 27.59	
4	Tend	to	agree	 58	 28.57	
5	Strongly	agree	 49	 24.14	
6	Don’t	know	 3	 1.48	
Total	 203	 100	

	
• migatt5	(numeric):	Attitudes	towards	migration:	encourage	children	to	emigrate	

	 Freq.	 %	
1	Strongly	disagree	 1	 0.49	
2	Tend	to	disagree	 17	 8.37	
3	Neutral	 76	 37.44	
4	Tend	to	agree	 66	 32.51	
5	Strongly	agree	 39	 19.21	
6	Don’t	know	 4	 1.97	
Total	 203	 100	

	
• migatt6	(numeric):	Attitudes	towards	migration:	a	new/second	home	

	 Freq.	 %	
1	Strongly	disagree	 11	 5.42	
2	Tend	to	disagree	 40	 19.70	
3	Neutral	 78	 38.42	
4	Tend	to	agree	 43	 21.18	
5	Strongly	agree	 19	 9.36	
6	Don’t	know	 11	 5.42	
7	Prefer	not	to	say	 1	 0.49	
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Total	 203	 100	
	

• migatt7	(numeric):	Attitudes	towards	migration:	citizens	and	immigrants	are	different	
	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 20	 9.85	
3	Neutral	 62	 30.54	
4	Tend	to	agree	 83	 40.89	
5	Strongly	agree	 30	 14.78	
6	Don’t	know	 6	 2.96	
Total	 203	 100	

	
• migwkatt1	(numeric):	Attitudes	towards	migrant	workers:	should	have	equal	rights	

	 Freq.	 %	
1	Strongly	disagree	 1	 0.49	
2	Tend	to	disagree	 7	 3.45	
3	Neutral	 71	 34.98	
4	Tend	to	agree	 78	 38.42	
5	Strongly	agree	 42	 20.69	
6	Don’t	know	 4	 1.97	
Total	 203	 100	

	
• migwkatt2	(numeric):	Attitudes	towards	migrant	workers:	take	jobs	away	

	 Freq.	 %	
1	Strongly	disagree	 12	 5.91	
2	Tend	to	disagree	 64	 31.53	
3	Neutral	 91	 44.83	
4	Tend	to	agree	 29	 14.29	
5	Strongly	agree	 2	 0.99	
6	Don’t	know	 5	 2.46	
Total	 203	 100	

	
• migwkatt3	(numeric):	Attitudes	towards	migrant	workers:	create	more	jobs	

	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 37	 18.23	
3	Neutral	 71	 34.98	
4	Tend	to	agree	 65	 32.02	
5	Strongly	agree	 20	 9.85	
6	Don’t	know	 8	 3.94	
Total	 203	 100	

	
	

• migwkatt4	(numeric):	Attitudes	towards	migrant	workers:	help	to	fill	skill	shortages	
	 Freq.	 %	
2	Tend	to	disagree	 1	 0.49	
3	Neutral	 33	 16.26	
4	Tend	to	agree	 129	 63.55	
5	Strongly	agree	 38	 18.72	
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6	Don’t	know	 2	 0.99	
Total	 203	 100	

	
• migwkatt5	(numeric):	Attitudes	towards	migrant	workers:	bring	down	urban	wages	

	 Freq.	 %	
1	Strongly	disagree	 7	 3.45	
2	Tend	to	disagree	 47	 23.15	
3	Neutral	 76	 37.44	
4	Tend	to	agree	 58	 28.57	
5	Strongly	agree	 9	 4.43	
6	Don’t	know	 6	 2.96	
Total	 203	 100	

	
• migwkatt6	(numeric):	Attitudes	towards	migrant	workers:	source	of	social	instability	

	 Freq.	 %	
1	Strongly	disagree	 4	 1.97	
2	Tend	to	disagree	 42	 20.69	
3	Neutral	 90	 44.33	
4	Tend	to	agree	 58	 28.57	
5	Strongly	agree	 7	 3.45	
6	Don’t	know	 2	 0.99	
Total	 203	 100	

	
• migwkatt7	(numeric):	Attitudes	towards	migrant	workers:	relax	hukou	policy	

	 Freq.	 %	
1	Strongly	disagree	 3	 1.48	
2	Tend	to	disagree	 19	 9.36	
3	Neutral	 81	 39.90	
4	Tend	to	agree	 70	 34.48	
5	Strongly	agree	 25	 12.32	
6	Don’t	know	 5	 2.46	
Total	 203	 100	

	
• migwkatt8	(numeric):	Attitudes	towards	migrant	workers:	contribute	to	urban	working	life	

	 Freq.	 %	
2	Tend	to	disagree	 3	 1.48	
3	Neutral	 33	 16.26	
4	Tend	to	agree	 112	 55.17	
5	Strongly	agree	 52	 25.62	
6	Don’t	know	 3	 1.48	
Total	 203	 100	

	
	

• migwkatt9	(numeric):	Attitudes	towards	migrant	workers:	contribute	to	urban	cultural	life	
	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 29	 14.29	
3	Neutral	 66	 32.51	
4	Tend	to	agree	 64	 31.53	
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5	Strongly	agree	 39	 19.21	
6	Don’t	know	 3	 1.48	
Total	 203	 100	

	
• migwkatt10	(numeric):	Attitudes	towards	migrant	workers:	make	welfare	system	crowded	

	 Freq.	 %	
1	Strongly	disagree	 5	 2.46	
2	Tend	to	disagree	 21	 10.34	
3	Neutral	 72	 35.47	
4	Tend	to	agree	 89	 43.84	
5	Strongly	agree	 13	 6.40	
6	Don’t	know	 2	 0.99	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• trade1	(numeric):	Trade	war	makes	US	products	less	attractive	

	 Freq.	 %	
1	Strongly	agree	 11	 5.42	
2	Tend	to	agree	 55	 27.09	
3	Neutral	 55	 27.09	
4	Tend	to	disagree	 56	 27.59	
5	Strongly	disagree	 2	 0.99	
6	I	don’t	know	 23	 11.33	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• trade2	(numeric):	Trade	war	affects	decision	to	buy	Apple	products	

	 Freq.	 %	
1	I	would	still	buy	Apple	products	 62	 30.54	
2	I	would	consider	switching	to	similar	products	
of	other	brands	

133	 65.52	

3	Prefer	not	to	say	 8	 3.94	
Total	 203	 100	

	
• trade3	(numeric):	Choice	of	mobile	phone	

	 Freq.	 %	
1	IPhone	 126	 62.07	
2	Samsung	 10	 4.93	
3	Huawei	 62	 30.54	
4	Prefer	not	to	say	 5	 2.46	
Total	 203	 100	

	
	

• trade4	(numeric):	Trade	war	makes	US	less	attractive	as	migration	destination	
	 Freq.	 %	
1	Strongly	agree	 13	 6.40	
2	Tend	to	agree	 61	 30.05	
3	Neutral	 51	 25.12	
4	Tend	to	disagree	 47	 23.15	
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5	Strongly	disagree	 12	 5.91	
6	I	don’t	know	 18	 8.87	
7	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

	

D. Trust	and	Social	Preferences	Module	
	

• trust1	(numeric):	Level	of	trust:	central	government	
	 Freq.	 %	
1	“Complete	distrust”	 3	 1.48	
2	 11	 5.42	
3	 62	 30.54	
4	 98	 48.28	
5	“Complete	trust”	 27	 13.30	
6	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• trust2	(numeric):	Level	of	trust:	local	government	

	 Freq.	 %	
1	“Complete	distrust”	 5	 2.46	
2	 32	 15.76	
3	 94	 46.31	
4	 64	 31.53	
5	“Complete	trust”	 6	 2.96	
6	Prefer	not	to	say	 2	 0.99	
Total	 203	 100	

	
• trust3	(numeric):	Level	of	trust:	courts	

	 Freq.	 %	
1	“Complete	distrust”	 1	 0.49	
2	 12	 5.91	
3	 65	 32.02	
4	 106	 52.22	
5	“Complete	trust”	 18	 8.87	
6	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

• trust4	(numeric):	Level	of	trust:	large	companies	
	 Freq.	 %	
1	“Complete	distrust”	 2	 0.99	
2	 17	 8.37	
3	 96	 47.29	
4	 87	 42.86	
5	“Complete	trust”	 1	 0.49	
Total	 203	 100	
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• trust5	(numeric):	Level	of	trust:	police	
	 Freq.	 %	
1	“Complete	distrust”	 3	 1.48	
2	 12	 5.91	
3	 60	 29.56	
4	 113	 55.67	
5	“Complete	trust”	 15	 7.39	
Total	 203	 100	

	
• trust6	(numeric):	Level	of	trust:	public	hospitals	

	 Freq.	 %	
1	“Complete	distrust”	 1	 0.49	
2	 6	 2.96	
3	 71	 34.98	
4	 114	 56.16	
5	“Complete	trust”	 11	 5.42	
Total	 203	 100	

	
• trust7	(numeric):	Level	of	trust:	private	hospitals/clinics	

	 Freq.	 %	
1	“Complete	distrust”	 8	 3.94	
2	 63	 31.03	
3	 94	 46.31	
4	 36	 17.73	
5	“Complete	trust”	 1	 0.49	
6	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• trust8	(numeric):	Level	of	trust:	NGOs	

	 Freq.	 %	
1	“Complete	distrust”	 7	 3.45	
2	 50	 24.63	
3	 117	 57.64	
4	 27	 13.30	
5	“Complete	trust”	 1	 0.49	
6	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	

• trust9	(numeric):	Level	of	trust:	banks	&	financial	system	
	 Freq.	 %	
1	“Complete	distrust”	 4	 1.97	
2	 21	 10.34	
3	 89	 43.84	
4	 79	 38.92	
5	“Complete	trust”	 10	 4.93	
Total	 203	 100	
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• trust10	(numeric):	Level	of	trust:	schools	&	educational	system	
	 Freq.	 %	
1	“Complete	distrust”	 1	 0.49	
2	 10	 4.93	
3	 63	 31.03	
4	 119	 58.62	
5	“Complete	trust”	 9	 4.43	
6	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• trust11	(numeric):	Level	of	trust:	press	

	 Freq.	 %	
1	“Complete	distrust”	 12	 5.91	
2	 67	 33.00	
3	 107	 52.71	
4	 17	 8.37	
Total	 203	 100	

	
• trust12	(numeric):	Level	of	trust:	family	

	 Freq.	 %	
1	“Complete	distrust”	 1	 0.49	
3	 9	 4.43	
4	 55	 27.09	
5	“Complete	trust”	 135	 66.50	
6	Prefer	not	to	say	 3	 1.48	
Total	 203	 100	

	
• trust13	(numeric):	Level	of	trust:	neighbours	

	 Freq.	 %	
1	“Complete	distrust”	 1	 0.49	
2	 40	 19.70	
3	 105	 51.72	
4	 55	 27.09	
5	“Complete	trust”	 2	 0.99	
Total	 203	 100	

	

• trust14	(numeric):	Level	of	trust:	friends	
	 Freq.	 %	
2	 3	 1.48	
3	 28	 13.79	
4	 137	 67.49	
5	“Complete	trust”	 34	 16.75	
6	Prefer	not	to	say	 1	 0.49	
Total	 203	 100	

	
• trust15	(numeric):	Level	of	trust:	strangers	

	 Freq.	 %	
1	“Complete	distrust”	 46	 22.66	



36	
	

2	 101	 49.75	
3	 51	 25.12	
4	 5	 2.46	
Total	 203	 100	

	
• trustatt1	(numeric):	Trust	attitudes:	can	trust	people	

	 Freq.	 %	
1	Strongly	disagree	 2	 0.99	
2	Tend	to	disagree	 39	 19.21	
3	Tend	to	agree	 148	 72.91	
4	Strongly	agree	 14	 6.90	
Total	 203	 100	

	

• trustatt2	(numeric):	Trust	attitudes:	can't	rely	on	anybody	
	 Freq.	 %	
1	Strongly	disagree	 21	 10.34	
2	Tend	to	disagree	 107	 52.71	
3	Tend	to	agree	 65	 32.02	
4	Strongly	agree	 4	 1.97	
5	Prefer	not	to	say	 6	 2.96	
Total	 203	 100	

	
• trustatt3	(numeric):	cautious	with	strangers	

	 Freq.	 %	
2	Tend	to	disagree	 7	 3.45	
3	Tend	to	agree	 100	 49.26	
4	Strongly	agree	 96	 47.29	
Total	 203	 100	

	

• socpref1	(numeric):	Social	preferences:	give	without	expecting	return	
	 Freq.	 %	
1	 6	 2.96	
2	 10	 4.93	
3	 17	 8.37	
4	 14	 6.90	
5	 41	 20.20	
6	 36	 17.73	
7	 38	 18.72	
8	 13	 6.40	
9	 10	 4.93	
10	 9	 4.43	
Missing	 9	 4.43	
Total	 203	 100	

	

• socpref2	(numeric):	Social	preferences:	punish	someone	who	treats	you	unfairly	
	 Freq.	 %	
0	 1	 0.49	
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1	 5	 2.46	
2	 9	 4.43	
3	 16	 7.88	
4	 17	 8.37	
5	 26	 12.81	
6	 41	 20.20	
7	 26	 12.81	
8	 21	 10.34	
9	 16	 7.88	
10	 16	 7.88	
Missing	 9	 4.43	
Total	 203	 100	

	

• socpref3	(numeric):	Social	preferences:	punish	someone	who	treats	others	unfairly	
	 Freq.	 %	
0	 3	 1.48	
1	 10	 4.93	
2	 25	 12.32	
3	 23	 11.33	
4	 33	 10.84	
5	 40	 19.70	
6	 26	 12.81	
7	 18	 8.87	
8	 10	 4.93	
9	 3	 1.48	
10	 6	 2.96	
Missing	 17	 8.37	
Total	 203	 100	

	

• socpref4	(numeric):	Social	preferences:	people	have	the	best	intentions	
	 Freq.	 %	
1	 5	 2.46	
2	 11	 5.42	
3	 21	 10.34	
4	 14	 6.90	
5	 35	 17.24	
6	 30	 14.78	
7	 29	 14.29	
8	 26	 12.81	
9	 11	 5.42	
10	 11	 5.42	
Missing	 10	 4.93	
Total	 203		 100	

	

• socpref5	(numeric):	Social	preferences:	return	the	favour	
	 Freq.	 %	
2	 1	 0.49	
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3	 3	 1.48	
4	 3	 1.48	
5	 4	 1.97	
6	 8	 3.94	
7	 26	 12.81	
8	 53	 26.11	
9	 36	 17.73	
10	 66	 32.51	
Missing	 3	 1.48	
Total	 203	 100	

	

• socpref6	(numeric):	Social	preferences:	revenge	when	treated	unjustly	
	 Freq.	 %	
0	 2	 0.99	
1	 11	 5.42	
2	 9	 4.43	
3	 14	 6.90	
4	 22	 10.84	
5	 42	 20.69	
6	 29	 14.29	
7	 20	 9.85	
8	 17	 8.37	
9	 8	 3.94	
10	 15	 7.39	
Missing	 14	 6.90	
Total	 203	 100	

	

	

E. Decision	Task	
	

• coin	(numeric):	Number	of	correct	predictions	
	 Freq.	 %	
-8	N/A	 114	 56.16	
0	 5	 2.46	
1	 12	 5.91	
2	 39	 19.21	
3	 33	 16.26	
Total	 203	 100	

	
• donate	(numeric):	Donation	amount	

	 Freq.	 %	
-8	N/A	 89	 43.84	
0	 29	 14.29	
1	 1	 0.49	
2	 1	 0.49	
3	 1	 0.49	
4	 1	 0.49	
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5	 19	 9.36	
6	 5	 2.46	
9	 1	 0.49	
10	 56	 27.59	
Total	 203	 100	

	

• charity	(numeric):	Choice	of	charity	
	 Freq.	 %	
-8	N/A	 118	 58.13	
1	China	Charity	Federation	 4	 1.97	
2	China	Environmental	Protection	Foundation	 10	 4.93	
3	China	Children	and	Teenager’s	Fund	 23	 11.33	
4	China	Foundation	for	Poverty	Alleviation	 9	 4.43	
5	China	Foundation	for	Disabled	Persons	 19	 9.36	
6	United	Nations	Children's	Fund	 20	 9.85	
Total	 203	 100	

	

	

	


