Focus group schedule for User Views of Fundraising
(The representation of need in charitable appeals and its impact on beneficiaries)

Begin by welcoming participants and reiterating their right to choose not to answer any questions and to leave at any time.

Recap the purpose of the study and explain what I hope to achieve in the 90 minutes we have together.

Pass around examples of fundraising literature produced by various charities that work with homeless people, and ask the following questions in the order that appears logical within the context of the discussion, eliminating any that would lead to repetition:

· Here are some examples of homelessness campaigns. Can you describe the images that are used in the campaigns?

· Can you please tell me how these sorts of images and pictures make you feel or what you think of them?

· Does it matter if the focus in this literature is on fundraising rather than on educating people about homeless or on highlighting the issue of homelessness?

· Do the images in these campaigns reflect what it is like to be homeless? Are they accurate?

· Why do you think homelessness charities choose certain images?

· Do you think that certain images make it more likely that people will donate to a homelessness charity?

· Regarding the people in the images, do they appear deserving of help? 

· Do you feel that people give to homelessness charities according to whether they feel the recipients are deserving?

· Do you think there should be more education for people as to why people become homeless?

· Do you think the general public understand homelessness? How could campaigns affect this?

· Have you/anyone had any involvement in these types of campaigns, for example, have you been asked to provide quotes, pictures, etc?

· If you were in charge of an appeal to raise funds for a homeless charity, what would it say, feature, be like?
