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“ introduction research for decision makers™

Quadrangle has been commissioned to deliver the RAC Report on Motoring 2009 having
conducted the research in both 2007 and 2008.

This year the RAC Report on Motoring covers a variety of topics, increasing the diversity of
findings.
The RAC RoM should achieve the following three objectives:

1. continue to raise the profile of RAC with key stakeholders

2. deliver high level media coverage in broadcast and print with both a national and regional
focus

3. support brand objectives

This document presents research findings to help create the RAC Report on Motoring 2009.
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“ research for decision makers™

1. motorist survey 2009

Methodology

Sample details
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" methodology: research for decision makers™

A total sample of 1,109 motorists:

« 1,004 nationally representative for age, gender, socio-economic groups, all GB regions and new car
buyers

+  plus 65 booster sample of company car drivers — to provide sufficient numbers for analysis (total of 105)
* results post-weighted to represent company car drivers as per market size (4%)

Survey undertaken by FieldWorks:
* internet survey (hosted by Research Now)
« panel of GB motorists
* interview length — 20 minutes

Fieldwork dates
«  Monday 6" April — Tuesday 14t April 2009

Throughout the report significant differences have been noted.

+ Significantly higher C_

«  Significantly lower

Note: Numbers may be rounded and may not add exactly to 100%
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R sample demographics research for decision makers”

quota set achieved weighted

(n=1,000) (n=1,109) (n=1,109)
% % %
sex: male 49 93 23
female 51 47 47
age: 17-24 13 11 11
25-44 36 38 38
45-64 31 32 32
65+ 20 19 19
socio-economic grouping:  ABC1 95 99 98
C2DE 45 41 42
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N region

research for decision makers™

quota set achieved weighted
(n=1,000) (n=1,109) (n=1,109)
% % %

London 13 11 11
South East 14 16 16 Location
South West 9 9 9 city/urban 20%
West Midlands 9 9 9
East Midlands 7 8 8
East of England 9 7 7 Lletlie B
Yorks/Humber 9 9 9
North East 4 4 4 rural 26%
North West 12 13 13
Wales 5 5 3!
Scottand 9 9 9
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A motoring/ car ownership/ car purchase research for decision makers"”

weighted for
national / market
quota set achieved representation
(n=1,000) (n=1,100) (n=1,100)
% % %
Hold current driving licence 100 100 n/a
Drive car at least monthly nowadays 100 100 n/a
Car ownership
* privately owned 88 90 94
« provided by company 10 9 4} 5
0
* business expenses 2
Car purchase
* new 33 37 35
* nearly new } - 19 20
* second-hand/ used 44 45
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R length of time driving research for decision makers”

1989 (! ) 1990

%
less than ore-1960 I 5

20 years
T
E
DE
1980-89
20 years - 20
or more 1990-99 - 19

2000-08

1960-69

1970-79

average = 25 years

SQ9 And roughly in what year did you pass your driving test?
Base: all respondents (n=1,109)
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N type of car

o™ 0

mini/ supermini

o0

lower medium

oo

upper medium

S 719%

/

research for decision makers™

MPV/ people carrier

executive/ luxury saloon/ sports car

4x4/ SUV

van

unspecified 6%

Q5&6  What is the make and model of the car in your household that you mainly drive?

Base: all respondents (n=1,109)
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! age and number of cars in household research for decision makers™

Q4  How many cars are there in your household? Q7  Approximately how old is this car?

Base: all respondents (n=1,109) Base: all respondents (n=1,109)

0 %

one 53 up to 1 year old ’
% 10
two 1to 2 years old
8 12
three or more 2-3 years old
18
3-4 years old 39
5-10 years old 13

over 10 years old

Average age 9.6 years old
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" annual mileage research for decision makers™

no of miles p.a.: %
less than 3,000 miles "
27
3,001-6,000
20
6,001-9,000 -
9,001-12,000 6
12,001-15,000 6
15,001-24,000 2
1
over 24,000
don’t know
Annual average: all motorists 8,610
all company car drivers 16,030
all private motorists 8,140
driving in connection with work 4,730

Qa  Approximately how many miles do you drive in a year, on average? Base: all respondents (n=1,109)
Qb How many of these miles, if any do you drive in connection with your, or someone else’s work? Base: those who drive for work (n=465)
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“ research for decision makers™

2. setting the scene
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Qc

A other modes of transport research for decision makers”

Walking and being a passenger in a car are the most common modes of transport in the UK outside of
driving a car. Over two-thirds use the bus, train/tube or taxis but these modes are used less frequently.
Compared to 2007 and 2008 there has been a significant increase in riding a bicycle and taking the
bus. The increases from 2008 are mainly from motorists starting to do them ‘less than once a month’.

every day/ 1-3 times a less than less than once
ever most days week once a week a month never
% % % % % %
Walk/ pedestrian 93 39 35 13 6
7
2007 2008
Passenger in car 92 4 32 30 20
50 62 8
Public bus/ coach/tram ~ n/a 56 69 4 10 19 37
nfa 57 o
Train/ tub 67 4 4 13 46
rain/ tuoe 95 29 o
Taxis 66 <1 3 14 49
34
Ride bicycle 35 2 7 8 19
65
Apart from driving a car, how often do you use other modes of transport? 2 5 28
Base: all respondents (n=1,109)
Carsharingos 27 1 5 8 13 page 14

73



A other modes of transport

research for decision makers™

Walking and being a passenger in a car are the most common modes of transport in the UK outside of

driving a car.

ever never

% %
Walk/ pedestrian 03 7 A1744yrolds &ABCT ¢ WestMdiands 1 Cityftown
Passenger in car 2007 2008 & 92 8 4 17-24 yr olds & females
Public bus/ coach/tram 50 62 69 31 4 ABCH ¥ Villagefrural
Train/ tube nla 56 | 67 33 4 17-24 yr olds, males & ABC1 & London 4 Cityitown
Taxis nla 57 66 34 4 17.24 yr olds, males, ABC1 y East of England { Village/rural
Ride bicycle 25 29 35 65 4 17-44yrolds, males, ABCt
Park & ride 35 65 42564 yrolds
Car sharing 27 73 4 17-24 yr olds
Motorcycle/ scooter 8 92 $17-44yrolds & males 4 Cityrtown

Qc  Apart from driving a car, how often do you use other modes of transport?
Base: all respondents (n=1,109)
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A issues that might be of concern to motorists research for decision makers”

The cost of driving achieves the highest level of concern in 2009 amongst UK motorists. Traffic
congestion and the environmental impact of motoring are of lesser concern but still garner high levels.

any no
most concern less concern concern concern
% % % %
The cost of driving and running a car 73 22 95 5
The behaviour of other drivers 67 28 95 S
Other people driving cars without tax 61 31 91 9
or insurance
The number of accidents on the road 54 39 93 7
Traffic congestion/slower journey times 44 43 86 14
The environmental impact of motoring 36 47 83 17

Q1 Hereis a list of issues that might or might not be of concern to motorists today. Which are of more
concern to you, less concern to you, and which are of no concern to you at all?
Base: all respondents (n=1,109)
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A issues that might be of concern to motorists research for decision makers”

There are variations in the level of most concern from 2007 to 2009. Overall, there were higher levels of
concern in 2008 than in in 2007 or 2009. While levels of concern do vary they are consistently high.

% Most concern
2009 = 2008 2007

81
73 74 73 G
67 o 67 o o
58
5 6 51 51
I I | 42
I 36 I
[ T T

1

The cost of driving  The behaviour of Other people The number of Traffic The environmental

& running a car other drivers driving without tax accidents on the congestion/slower impact of motoring

or insurance road joumey times
=7R9 =709 = B39 f
c2pe=76% + C2E=70% - Male=63% C2DE=76% 4 Male=47% 4 Female=39% 1
= 0, = 0, = 0,
Female= 76%4 Female=72% 4 25yrs+ = 71%4 Female =63% 4 17-24 = 50% 4 25-64yrs = 39% 4
<4dyrs=T7% 4 45-64 yrs= 70%4

Q1 Hereis alist of issues that might or might not be of concern to motorists today. Which of these are of most concern to you, less concern to you,

and which are of no concern to you at all?
Base: all respondents (n=1,109), (Report 3 2008 n=1,040), (2007 n = 2,029)



A issues that might be of concern to motorists research for decision makers”

There is variation in levels of any concern from 2007 to 2009. Overall, there were higher levels of
concern in 2008 than in 2007 or 2009. While levels of concern do vary they are consistently high.

2009 gy 2008 2007 % Any concern
(most concern + less concern)
e %8 o7
% % % XU
0 o1 o1 87 % - o &5 89

The cost of driving  The behaviour of Other people The number of Traffic The environmental
& running a car other drivers driving without tax  accidents on the congestion/slower  impact of motoring
or insurance road joumey times

Q1 Here s a list of issues that might or might not be of concern to motorists today. Which of these are of most concern to you, less concern to you,
and which are of no concern to you at all?
Base: all respondents (n=1,109), (Report 3 2008 n=1,040), (2007 n = 2,029)
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N changing driving behaviour research for decision makers”

On the whole, motorists have largely not changed their behaviour over the past 12 months. The largest
changes are a greater proportion of motorists driving better to conserve fuel and walking.

Consumers have also decreased the number of journeys they take in the past 12 months with one in
five reducing short and long journeys. In 2008 a greater proportion decreased the number of local
journeys they took but this has leveled off in 2009.

total have  domore no do less have total

increase begun thanusedto change thanusedto stopped decrease

122% MNH% 2% (3) % (4) % (5) % (4-5) %
Short/ local journey 14 l 12 | 64 20 1 22
Longer journeys 10 l sl 67 22 1 23
Better driving to conserve fuel 53 . 45 46 |9 1
Walking 43 1 4 52 |a 5
Using public transport 23 1 21 | 68 |63 9
Use of a lower consumption car in my 2 121 76 I3t
household 0 . 6 4
Sharing car transport 9 1 8| 84 (25 7
Cycling 11 110/ 75 |5 9 14

Q2  Thinking about the past 12 months, in what ways has your driving behaviour changed?
Base: all respondents (n=1,109)
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" research for decision makers™

3. gauging the mood in 2009 — tracker questions

© quadrangle 2009 page 20



A views on motoring — general research for decision makers”

Agreement that the cost of motoring is increasing remains high. There is a increase in the proportion
feeling the quality of roads is getting worse.

Bl Report 2009 total  disagree disagree agree agree total mean
Report 1 2008 disagree strongly  slightly neither slightly strongly agree score
Report 2007 (1-20% (1) % 2%  (3)% (4) % (5) % 4-5)% (19

3 :I 9 89 4.36
The cost of motoring seems to be 3 o 10 % 88 445
increasing at a very rapid rate 34 i '
2 12 11 85 4.35
6 :. 13 3 82 4.26
The quality of roads is getting noticeably . 16| 24 33 38 69 3.04
worse these days
8 7] 18 F 72 4.02
30

| oppose any technology that allows 24 n- 23 2 30 54 3.95

anyone to monitor the movements of my 23 8 14 | 25 52 3.51

vehicle 2 5 16 | 20 57 3,61

1

Compared to a few years ago, | find 21 H- 29 33 12 50 3.37

myself getting more frustrated and 17 6 11| 36 48 336

annoyed while on the road '

28 9 19 25 45 3.19

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements?

2007 f t t0 1009
Base: all respondents 2009 (n=1,109); 2008 (n=1,116); 2007 (n=2,029) 007 figures do not add up to 100 because

‘don’t know’ was given as an option
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R views on motoring — me & my car research for decision makers”

One-half (50%) strongly agree they would find it difficult to adjust without a car in 2009. Since 2007
there is growing agreement that motorists would use their car if public transport were better.

Bl Report 2009 total disagree  disagree agree agree total mean
Report 1 2008 disagree strongly  slightly neither slightly strongly agree score
Report 2007 (1-2) % (1) % 2% (3% (4) % (5) % 4-5)% (19

| would find it very difficult to adjust my

ifestyle to being without a car 12 MR 4 73 4.01

10 37| 8 2 54 81 4.24
s 0 - EOEEEN -
| would use my car less if public

transport were better 17 6 12| 21 33 29 62 3.68

34 15 18 16 27 21 48 3.20

«  EXE S
Most people in cars could use public 38 1 2 29 o7 g 33 087
transport instead

38 16 22 23 % 10 35 2.90

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements? 20071 40 ot add b {0 100% b
Base: all respondents 2009 (n=1,109): 2008 (n=1,116); 2007 (n=2,029) R Waipgi(\’,en a;anegzﬁzﬁ
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A views on motoring — environmental

Compared to 2008 more motorists agree that they would buy a more environmentally friendly car if tax
incentives were better although the maijority slightly agree in 2009 compared to 2008.

research for decision makers™

Ml Report 2009 total disagree  disagree agree agree total mean
Report 1 2008 disagree  strongly slightly neither slightly strongly agree score
Report 2007 (1-2) % (1) % 2% 3% (4) % (5) % (4-5) % (1-5)

I yvould buyla more e_nwron.mentally- 6 24| 25 0 30 69 3.90

friendly car if the tax incentives were

better 12 48 19 ¢ 28 66 3.80

| will take more account of motoring related 18 _ 43 “ 39 3.20

environmental issues when | see a lot more 24 7 17 42 28 7 34 3.11

eople doing the same

peopie fomng 23 | 28 <Y 15 45 3.31

- N 2 B e 41 .17

CO, emissions are something | consider 1

carefully when buying a car 6 | 10| 3 = 16 49

29 10 19 32 a5 12 37 3.10

In today’s motoring world it is not 41 _ 33 m 26 2.8

realistic to take account of 48 19 29 33 16 4 20 257

environmental issues 42 14 28 % 2 B 29 277

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements?
Base: all respondents 2009 (n=1,109); 2008 (n=1,116); 2007 (n=2,029)
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A views on motoring — revenue generation/congestion  research for decision makers”

The majority (77%) agree that speed cameras are more about raising money than improving road
safety. Slightly more motorists in 2009 agree that congestion seems to be getting worse each day.

Bl Report 2009 total  disagree disagree agree agree total mean
Report 1 2008 disagree  strongly slightly neither slightly strongly agree score
Report 2007 (1-2) % (1) % 2% (3% (4) % (5) % (4-5) % (1-5)

Speed cameras are more about raising 1 48| 13 %8 47 75 406

money than improving road safety

13 3 10| 13 2 4 73 4.02

Most driving offences generate money for 8 ni 11 m 81 4.1

the Treasury rather than improve road 8 35 13 31 49 80 419

safet
/ 7 34 15 2 5 73 4.14

9 ar » [Ny o 2 e

Much tougher steps should be taken to =— % 7 f 6 274
reduce traffic congestion 8 i 4 2 '

11 3 8| 28 o 24 57 3.71

Congestion seems to be getting worse / Ui 21 m 73 3.95

each day 7 15 24 44 25 69 3.87

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements?
Base: all respondents 2009 (n=1,109); 2008 (n=1,116); 2007 (n=2,029)
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A views on motoring — road pricing

research for decision makers™

In 2009, 43% disagree with road pricing in order to reduce traffic. 84% say they need evidence of

money being invested in public transport to make road pricing acceptable.

Bl Report 2009 total disagree  disagree
Report 1 2008 disagree strongly  slightly
Report 2007 (1-2) % (1) % (2) %

3

To make road pricing acceptable, | would 4 3i3

want to see immediate evidence of 6 34

money being invested in public transport 7

15
e . . 2 6

Road pricing does not reduce traffic, it Bs

only creates the same problems 8

elsewhere 6

s
e 4
Road pricing proposals seem to be
getting worse every day “ o
18 22
24 20
43

| agree with the principle of road pricing

. : 40

in order to reduce traffic

44

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements?
Base: all respondents 2009 (n=1,109); 2008 (n=1,116); 2007 (n=2,029)

© quadrangle 2009

agree agree total mean
neither slightly strongly agree score
(3) % 4) % (5) % (4-5) % (1-5)
12 F 8 421
49
17 5 23 77 4.12
14 73 412
17 30 77 4.03
36
20 % 72 3.92
13 36 28 75 412
31 64 3.86
n/a
n/a
6
2 8
27 fLondon & City/Town 30 275
Midlands Average
29 30 2.78
22 29 2.67

2007 figures do not add up to 100% because
‘don’t know’ was given as an option
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R views on motoring — motoring taxation research for decision makers”

In 2009, approximately two-thirds agree that taxes should be related to how much a car is used and the
car’s engine size.

Bl Report 2009 total disagree  disagree agree agree total mean
Report 1 2008 disagree strongly  slightly neither slightly strongly agree score
Report 2007 (1-2) % (1) % 2% (3% (4) % (5) % 4-5)% (19

Taxes raised through motoring should 16 _ 8 m 66 374

be directly related to how much a caris 13 5 8| 21 2 23 65 3.76

sed 22 10 12| 2 53 3.46

17 16 m 67 3.70
Motoring taxes ’shoulq be Filrectly 12 5 7| 20 31 29 68 379
related to a car’s engine size

15 6 91 2 38 22 60 3.70

17 - 22 61 3.59
Motoring taxes should be directly o/a
related to a car's CO2 emissions T "

n/a
14
18 13

Motoring taxes should be directly

24 10 14 34 42
related to which roads | use @

40 19 22 23 31 2.84

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements?

2007 f t t0 1009
Base: all respondents 2009 (n=1,109); 2008 (n=1,116); 2007 (n=2,029) 007 figures do not add up to 100 because

‘don’t know’ was given as an option
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A views on motoring — the law

The majority (91%) consider themselves to be law abiding drivers. Over one-half disagree that the
benefits of breaking the law outweighs the risk and disagree that they are unlikely to get caught

research for decision makers™

breaking the law.

Bl Report 2009 total disagree  disagree agree agree total mean
Report 1 2008 disagree strongly  slightly neither slightly strongly agree score
Report 2007 (1-2) % (1) % 2% ()% (4) % (5) % 4-5%  (1-)

iz 6 91 448

| consider myself to be a law abiding 5 12| 19 “ 83 46

driver d 21 73 '

2 3 95 4.66
N

If I thought there was a greater chance 36 20 17 39 25 2.12

of getting caught | might bend the 37 20 32 37 6 6 26 2.75

driving laws less frequently 5 o 2 45

20 24 4
52 34 28 29 19 244
The benefits of breaking minor driving "8
. : : 44 33 23 2.63
laws outweigh the risks of getting caught “ 3
62 21 15 221
25 28 3
29 28 1 g
. . 55 26 19 244
| don't think | am very likely to get 53 28 19 24
caught if | break most motoring laws 4
58 20 20 2.3

Q3a, 3b, 19, 46 How strongly do you agree or disagree with the following statements?
Base: all respondents 2009 (n=1,109); 2008 (n=1,116); 2007 (n=2,029)

© quadrangle 2009
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" research for decision makers™

)3

SHARE
THE
ROAD

4. safety on the road
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N dangerous roads research for decision makers”

A majority of motorists (73%) feel driving in the UK today is more dangerous than 10 years ago. Older
motorists and females are more likely to think driving has become more dangerous in the past 10
years.

Alot less A lot/ somewhat
dangerous — more dangerous
gomewhat less 1% A lot more
angerous
9 5% dangerous 17-24 65%
o 19%
difference 20% 2 o
0
75% feel 4560 76%
= driving is more
dangerous 65+ 79% W
54% °
Somewhat
more
dangerous Male 68%
— Female

Q28 Do you think driving has become more or less dangerous in the UK in the past 10 years?
Base: all respondents (n=1,109)

© quadrangle 2009 page 29



N making dangerous roads safe

research for decision makers™

The most popular view (40%) of how the government could increase road safety is to focus more on
prosecuting dangerous drivers and less on banning in-car activities. 17-24 year olds are less likely to
agree that the government should do whatever it takes to improve road safety including increasing
restrictions. Females are more in favour (35%) of restrictions than their male (26%) counterparts.

Concentrate less on banning in-car
activities & focus more on
prosecuting dangerous drivers

Do whatever it takes to improve road
safety even if it means restricting what
| can do whilst driving & how fast | can

go

Do whatever it takes to improve road
safety but stop short of further bans
on what | can do whilst driving

Concentrate primarily on developing
& improving road & car safety
features

9%

40%

30%

21%

17-24  25-44 45-64 65+ Male Female
46%  42%  39% | 35% [ 42%  38%
20% | 28%  33%  34% | 26%

21%  19%  18%

4%

9%

21% 19%

9% 14%

Q31 Which one of the following statements best describes your view of what the Government should do to increase road safety?
Base: all respondents (n=1,109)
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N traffic features and their impact on safety research for decision makers™

Motorway/dual carriageway advanced warning signs along with level crossing barriers are perceived to
have made motoring safer. Speed cameras are polarizing with equal numbers saying they have made

roads less safe and more safe. .
less safe y more safe no impact
%

0

Motorway/dual carriageway advanced _

warning signs 4 e 22
Level crossings with barriers 10 _ 73 18
Speed awareness signs 6 _ 68 17-24=55%¢ 26
Driver information messages on

motorway message boards 6 _ 9% fomales =59% 4 39
Roundabouts 16 _ 53 45+=60%4 31
Average speed cameras 16 _ 46 38
Traffic calming (e.g. speed bumps)  citytown=24% |, 29 _ 44 26

Speed cameras ruralivillage= 36%4 31 - 31 Gityltown = 35%4 39

Crossroads 35 B 2 females = 24%4 44

Q27 Do you think the introduction of the following features have made motoring in general: more safe, less safe or had no impact?
Base: all respondents (n=1,109)
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A distractions whilst driving

research for decision makers™

The majority of consumers claim not to be seriously distracted by in-car instruments or gadgets (61%).
Younger motorists, company car owners and those living in cities are more likely to become seriously

distracted whilst driving.

%
not at all
occasionally
frequently 1

38

61

r 39%

RoM 2008

54%

45%

1%

Occasionally/

Q23 How often do you become seriously distracted whilst driving by using in-car instruments, equipment or other gadgets?

Base: all respondents (n=1,109)

© quadrangle 2009

Notatall frequently
%

17-24 yrs old 45 D)
otysod 8 L

Private Car 62 38

Company Car 45 @
City T BA 6)

Suburb/Village 62 38
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Q24

instruments/equipment that seriously
" distract whilst driving research for decision makers™

Among those who are distracted by in-car instruments or gadgets, the radio/CD/DVD (57%) or SAT
NAV (41%) are the main culprits. Younger motorists are more likely to be distracted by their mobile
phone or car stereo.

using mobile

phone 32% 219, in-car

1744 £38% information &
45+ = 23% . .

Male £ 36% warning lights

Female = 27% 65+=31%

radio/CD/DVD
controls 57%

17-24 = 72%
25+ =54%

319% heatiln.g/a.ir-
conditioning
controls

gop adjusting
seats

Sat Nav 41%

4% None of these distract me

Which of the following in-car instruments and equipment cause you to become seriously distracted when driving?
Base: all who become seriously distracted whilst driving (n=445)
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“ aCtiVitieS done WhiISt dl"iVing & acceptability research for decision makers™™

Using your mobile phone hands free and eating or drinking are perceived to be the most acceptable
activities to do whist driving. They are also the most frequently done activities whilst driving.
Using your phone to call or text not hands free is seen as unacceptable.

60%

@ The older the motorist

2 , the less likely to do

S 50% ::ﬁdf?gf phone activities whilst driving.

e PN Eating & drinking 17-24 year olds are most

S 409 - . ¢ likely to do all activities.

> Use mobile phone

= ¢ speakerphone The acceptability of each

..g 30% - . activity increases with

@ ¢ L|§ten to MP3 player age. 17-24 year olds are

o , with headphones most likely to say all

o 20% - more acceptable

© Do my make-up/hair/tie etc

% 0% | & Use mobile phone not hands free Females are more likely
¢ to occasionally do their

Send text messages hair and make up while
0% | ; w w | driving.
0% 10% 20% 30% 40% 50% 60%

% doing activities whilst driving B
| | o

sListening to music *Map reading
Q25 Which of these activities do you do whilst driving? *Singing *Looking after children
Q26 For each of these activities, how acceptable do you think they are if done whilst driving? *Looking after the dog *Dog

*Smoking *Reading

Base: all respondents (n=1,109) «Conversing with passengers
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N activities done whilst driving research for decision makers"™

Eating and drinking are the most common activities done whilst driving. Approximately one-in-ten use
their mobile phone to text or to make calls not hands free whilst driving.

Not at all Occasionally Frequently
%

% %
Fatacrnkwhistarning e S .
to call/receive calls

Use mobile phone speaker-
phone to call/receive calls

Send text messages

Use mobile phone not hands
free to call/receive calls

Listen to iPod/MP3 player
using headphones

Do make-up/hair/tie etc

Q25 Which of these activities do you do whilst driving?
Base: all respondents (n=1,109)

© quadrangle 2009 page 35



Q26

“ acceptability Of aCtiVitieS dOne WhiISt driVing research for decision makers™™

More motorists find it unacceptable (44%) to use a mobile phone hands free than acceptable (40%).
Over nine-in-ten motorists think it is unacceptable to use a mobile phones not hands free to text or call.

%
most most mean
negative Completely Completely = positive score

(1-2) unacceptable acceptable (4-5) (1-5)
Use mobile phone hands free n 5 17 -
to call/receive calls 44 40 2.74
Eat & drink whilst driving 42 n 19 | ¥ - 2 264
Use mobile phone speaker-
phone to call/receive calls 53 n 21 20 - 26 245
Listen to iPod/MP3 player 71 “
using headphones 28 18 . 1 1.98
Do make-up/hair/tie etc 92 21 6 I 9 138
Use mobile phone not hands
free to call/receive calls 93 “ 14 4 I 2 1.30
Send text messages 96 — 14 3 I 2 1.25

For each of these activities, how acceptable do you think they are if done whilst driving?
Base: all respondents (n=1,109)
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“ research for decision makers™

5. drink driving
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! drink driving limits research for decision makers™

One-half of motorists feel the current drink driving limit should be lowered in line with other EU
countries (15%) or lowered to a zero limit (35%). 43% feel the current limit is satisfactory while only 7%
feel the limit should be raised.

Current limit is too
low & should be

Current limit is too raised
high & should be
lowered in line with 7%

other EU countries

15% Current limit is
43% satisfactory &
should be S Males

maintained Females =38%

ABCH

C2DE = 38%
35% ’

Males=28% « Should be zero limit

Females introduced
ABC1 =31%

C2DE

Q29 Which one statement best represents your views on the current drink driving limits in the UK?
Base: all respondents (n=1,109)
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A drinking and driving

research for decision makers™

Better education, longer sentences and more information about limits and units are the favoured ways
of reducing drink driving. Changing drinking laws or increasing alcohol prices are the least favoured.

total disagree  disagree agree agree total mean
disagree strongly  slightly  neither slightly strongly agree score
(1-2) (1) % (2) % (3) % (4) % (5) % (4-5) % (1-5)
Better education on the perils of drink-driving a - 4 50 91 4.39
for learner drivers '
2 35 50
Longer sentences for drink-driving offences 3 12 85 4.31
47 38
More information on drink-drive limits & JF
alcoholic units 3 I . 13 44 = 85 4.20
In-car anti drink-driving technolo
g 9y 8 g 8| « . 69 3.84
Random breath testing 16 M 16 | 13| 2 23 71 3.81
Abolishing 24 hour drinking laws 27 BEN 7|, (e 16 339
Increasing the price of alcohol in 56 _ % 20 "
shops & supermarkets 24 2.50
Increasing the price of alcohol in pubs, 61 20
bars & restaurants 18 2.34
More information on drink-drive limits
17-44 = 87%
Q30 There are a number of methods that could be used to reduce drink driving. Please 45+ = 82%

state how acceptable you personally think it would be to implement each approach?

Base: all respondents (n=1,109)

Females in agreement more than males on all but in-car technology
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" research for decision makers™

6. speed limits
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N attitudes towards speed limits research for decision makers"™

Driving over the speed limit is seen to be dangerous by three-quarters and motorists would like to see
people being prosecuted and punished more for speeding.

total disagree  disagree agree agree total mean
disagree strongly  slightly neither  slightly strongly agree score
(1-2) (1) % (2) % (3) % (4) % (5) % (4-5) % (1-5)
Driving over the speed limit is potentially
dangerous to myself, other road users & 10 | 9| 14 # 34 75 3.99
pedestrians o
People who speed aren’t being *gg'o‘;e” nEU
caught/prosecuted regularly enough 15 I 1| 28 34 22 +Driv°en in EU 56 3.60
(apart from speed cameras) 52%
Driving over the speed limit is not
acceptable & should be punished more 30 l 23 26 27 18 ADriven in EU 45 3.26
strongly 33%
Speeding should be treated with the
same severity as driving under influence 47 - 27 17 21 15 .
of drink/drugs 45;%(3” ey 36 2.84
Driving over the speed limit is acceptable
because the current speed limits are too 46 - 24 21 | 23 5 ADriven in EU 28 265
low 33%
Driving over the speed limit is
acceptable given the safety features of 47 - 26 27| n B ADriven in EU 26 262
modern cars 34% '

Q34 How strong do you agree with the following statements on speeding?
Base: all respondents (n=1,109)
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N opinion of maximum speed limits

research for decision makers™

Motorways are the type of road were motorists feel the speed limit is too low with almost one-half (49%)
saying 80mph would be the appropriate limit. The majority of motorists feel the speed limits on urban
and country roads are about right. No significant differences from Report 1 2008.

motorways @ urban roads @
% %

(current max 70 mph) (current max 30 mph)
60 mph I 3 20 mph Z

25 mph 10
70 mph B i

30 mph
comph [ 35 mph y
90 mph B s 40 mph 6
100 mph I 4 45 mph 1

50 mph 1
105+ mph | 1

55 mph <1
more than 70 _ 69 more than 30 )1
mph mph

Driven in Europe 81%

Not driven in Europe  63%

Q32 What, in your opinion, should be the maximum speed limit on the following types of road...

Base: all respondents (n=1,109)

67

country roads @
%

(current max 50-60 mph)

40 mph l 1o

50 mph - 33

82%

60 mph N
70 mph I 5
80 mph | 2
90 mph | 1
100 mph <1
105 mph <1
more than 60

8
mph I
60mph
Rural 53%
Town 48%
City 44% page 42



! blanket speed limits research for decision makers™

Overall, a majority of UK motorists agree (73%-61%) that speed limits should be related to the risk of
accident on the individual road rather than a blanket limit.

total disagree  disagree agree agree total mean

disagree strongly  slightly  neither slightly strongly agree score

(1-2) (1) % (2) % (3) % (4) % (5) % (4-5) % (1-5)

Urban roads 10 I5 18 38 35 73 3.99
Country roads 10 I 6| 19 37 34 71 3.93
Motorways 18 I |21 | 2 61 3.66

Q33 How strongly do you agree or disagree with the idea that speed limits should be related to the risk of
accident on the individual road rather than a blanket limit to all roads in the category?
Base: all respondents (n=1,109)
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“ research for decision makers™

7. driving in the EU
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N european driving research for decision makers™

One-third of motorists have driven in Europe in the past five years. France and Spain are the countries
that UK motorists drive in most

% driving in past 5 yrs

Have driven in
Europe

I

Have not drive
in Europe

i

Have driven

;
17-24 yrs old % |+ |
------------------------- Eastern

25+ yrs old Europe

Females 22
Q35 Inthe past five years have you personally driven on road networks in other European countries? Base: all respondents (n=1,109)

Q36 Please select whigigeyintries you have personally dgjyen in the past five years.
Base: all respondents who have driven in Europe in past five years (n=379)
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N european driving experience research for decision makers”

The highest proportion of negative driving experiences are in Italy and Eastern Europe while Germany
and France are the most positive.

91% 85% 93% 84% 85% 93% 69% 82% 91% 67% 89%

500/0 550/ ] 480/0 530/0

41% 44°% 39% 43%

Neutral
Experience

Negative
Experience

16%  15% 1%
31% 33%
il = = 1 il =11 Europs
Sample Size 945 184 107 95 85 82 75 66 46 46 45

Those who have
driven in each country
Q36 Please select which countries you have personally driven in the past five years. For those where you have driven please indicate whether your
driving experience was positive, neutral or negative?
Base: those who have driven in each country
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N suggestions based on driving in europe research for decision makers”

Higher speed limits and more toll roads are the most recommended changes among those who have
driven in Europe in the past five years.

49
% suggesting measure to be implemented
7 7
5 4 3 3 3 3 2 5 2 2
-9 \ N
& o N > @ o @ S & o > o
@Qﬁ o""’b g\\QQ& N\ S & NI & & & \‘\Qq S ,;,3§ &
.\' .
S N L o oL .\é} o\Q o & S S & N L
S <0 g OOQ \$' AN b@\} S &S Q\Q’ OOQ @@Q & < Qbe' &
N & DS N e &£ K@ 2 & & & N &
o N © NA SN & § & Q QO Y & S
2 N S ) 5) @ < 9 ®) $ R\ S
j ¥ SN Q @ LR v & P S X
b\\& ﬁ\o {(\O S k\\q \‘56 Q)Q’ o@) Q,QQ) <§ AQ’b \é %O
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@ © Q @ QO $ N\
S QO A(b S Q N (2]
& S ° v &
® &

Q37 What measures (if any) would you like to see implemented in the UK that you've experienced abroad?
Base: respondents who have driven in EU in the past 5 years (n=379)
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“ research for decision makers™

8. the environment and my driving

© quadrangle 2009 page 48



Q43

€ I H
“ self as a green driver research for decision makers™

Motorists think of themselves as ‘average’ when it comes to being a green driver with most scoring
themselves 5, 6, or 7 out of 10. Younger motorists are most likely to think of themselves as more
green. There has been an increase in ‘mid-green’ from 63% in 2008 to 71% in 2009.

24%
21%

14% 17
0
0,
- 9%
2% 3% 2% 1%
| ] [

not at all 1 92 3 9 10 extremely
green N N A , green
Y g Y
light green (1-4) mid green (5-8) dark green (9-10)
% % %
Total 2009 26 71 3
Report 3 2008 32 63 5
17-24 72 D)
25-44 70 2
45-64 V257 73 2
65+ 23 73 4

To what extent do you think of yourself as a ‘green’ driver?
Base: all respondents (n=1,109)
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N understanding how to be a ‘green’ driver

research for decision makers™

A majority of motorists (57%) are fairly confident about understanding how to be a green driver. Males
and those aged 17 to 24 are more confident about how to be a green driver. There is a slight increase

in confidence (5%) since 2008.

completely confident (5)

very confident (4)

fairly confident (3)

not very confident (2)

not at all confident (1)

mean score (5-1)

%

3.17

15

22

57

> 84%

79% in
Report 3 2008

>~ 16%

male female
% %

78

o @
> 208

17-24 45+
% %
85 84
15 16

> 3.10

Q44 How confident are you that you understand how to be a ‘green’ driver — i.e. driving in an environmentally friendly manner?

Base: all respondents (n=1,109)
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Q45

“ Changes tO become more enVirOnmenta"y friendly research for decision makers™™

Investing in alternative fuels is seen as the most impactful way of making motoring more
environmentally friendly 20 years from now. Limits on car ownership and parking are seen as least
impactful.

major impact minor impact any impact noimpact don’t know
% % % % %
Investment in alternative fuel Male= 64%
nvestment in alternative fuels _ 59 ABC1:63%1 27 86 4 10

Better driving test training on

environmentally friendly driving 35 17-24yrs= 4494 46 81 10 9

Have speed limiters in cars - 37 39 76 15 9

Limits on car usage - 30 Females= 45% 4 38 68 19 13

Taxes to curb car usage 28 45 73 16 12

Limits on car ownership - o5 o5ddyrs=29% 4+ 33 58 24 17

Taxes to incentivise car sharing 17-24yrs=37% 4

schemes - 24 Female = 26% 1 49 73 15 13
ABC1 =26%

Parking permit costs based on the car’s

level of CO2 emission - 21 38 59 24 17

What are the main changes that need to happen now, in order to have an impact on making motoring more environmentally friendly 20 years from now?
Base: all respondents (n=1,109)
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[N awareness of CO2 emission bands research for decision makers”

A strong majority of motorists (85%) are unaware of what CO2 band their vehicle falls into under the
current system.

Approximately one-third of motorists (35%) are aware of the new tax bands that the Government is
introducing in 2009.

Overall, CO2 emission bands on cars is an area of low awareness among motorists.

CO, Emission Label not sure
(g/km)
(0]
19% 19
2% [HOIs20NE) 32%  Yes,
3% [121-150 © aware of
%" — No, - new VED
- 0
00 unaware versus 37% in
géo 222'225 E of new Report 3 2008
+
° & VED
85% Don’'t know CO2 band
Q9  What band of CO2 emissions is your car? Q10 Are you aware of the new Road Tax (VED) bands A-M?

Base: respondents with car registered after March 15t 2001 (n=261) Base: all respondents (n=1,109)
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“ research for decision makers™

9. the environment and my car
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N vehicle replacement intention period

research for decision makers™

On average UK motorists will replace their vehicles in just over 2 years. However, one-quarter don’t
know when they will purchase again. Those who are ‘middle-aged’, have a company car or drive more
than 6000 miles in a year are all likely to purchase a new vehicle in under two years.

Average age of current car is 5.6 years

%
Less than 6 months 6

6 months — 1yr 14

1-2yrs 20
2-3 yrs 19

3-4 yrs 8

5-10yrs 3

10+yrs 1

Don’t Know 24

Total average time 2.08 yrs

Q38 When do you intend to replace your current car?
Base: all respondents (n=1,109)

© quadrangle 2009

Age

Ownership

Annual Mileage

Avg. years

724 )

Private @

Company/

Business 1.5
<6000
6000 -

12,000 . o
>12,000 [ 154
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N vehicle replacement intention period

research for decision makers™

On average UK motorists will replace their vehicles in just over 2 years. Those who have owned their
vehicle for over 10 years will replace in a slightly shorter period of time. However, a greater proportion

don’t know.

. Owners of cars
over 10yrs old

Less than 6 months h 13

6 months — 1yr - 16
2-3 yrs “ 19
3-4 yrs r 8

5-10yrs l 3

Total sample

10+yrs | 1
Total average time 2.08 yrs
10+ yrs average time 1.81yrs

Q38 When do you intend to replace your current car?
Base: all respondents (n=1,109)

Ten year old cars are more likely to
be owned by:

Not working
Working 11%
Private @
Company/Business 5%

Low mileage per year ~ (18%)
Medium mileage per year 10%
High mileage per year 5%
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PNenvironmentally friendly car intention research for decision makers"

Consumers are likely to consider an environmentally friendly car when they next purchase with 36%
definitely or very likely to consider. Most (58%) will consider a more efficient car or with reduced CO2
emissions (46%). Compared to 2008 there is a significant reduction (from 21% to 8%) in the proportion
of motorists who will ‘definitely’ consider an environmentally friendly car.

Q39  Thinking about the next time you come to buy a car, how likely or Q40  Which type of car would you be most likely to change to?

unlikely are you to consider buying a more environmentally friendly car? Base: All who would be likely to buy a more

Base: all respondents (n=1,109), Report 3 2008 (n=1,040) environmentally friendly car (n=840)

%
definitely (6) 8 ) more fuel efficient car
R 21 (petrol/ diesel engine)
. 28
ekl ) O 7 > 76%—> less CO2 emission car
40 | 82%in (petrol/ diesel engine) _

ATV E T O 3 ) Rorono 208

<
fairly unlikely (3) s 1 alternative fuel car - 24

very unlikely (2) S > 17%
| Wi smaller size of engine - 20
(petrol/ diesel)
definitely not (1) I 1 )
smaller size/type of car
don’t know 7 (petrol/ diesel) 19
B s 2009 = 2008
mean score (1-6) 4.21
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A environmental considerations when buying

research for decision makers™

Over one-half (54%) are concerned about the emission levels of their next vehicle but aren’t necessarily
willing to change the vehicle they were planning on purchasing by buying smaller car (31%) or hybrid
(30%). A car scrappage subsidy creates motivation to purchase a more environmentally friendly vehicle

for 57% of motorists.

total disagree  disagree agree agree total mean
disagree strongly  slightly  neither  slightly strongly agree score
(1-2) (1) % 2) % (3) % (4) % (5) % (4-5) % (1-5)
| will be more inclined to shop around more than
| have done in the past in order to secure the S i 4l 20 45 29 74 3.96
right deal
| will be more inclined to buy petrol/diesel 6 |4 23 51 2 ABC1=74% 11 3.85
vehicle with lower emissions than my current car
| will be more inclined to buy a new vehicle 13 _nq0. 57 3.52
based on government subsidies and incentives . 7|29 H b ABC1=61%
| will be more inclined to buy a second hand 22 . C2DE =56% 52 3.42
vehicle 12 | 27 2 & 17-44yrs = 57%
| d about the emissions levels of ABCT =57%
am concerned about the emissions levels o 18 . 12 | o8 42 12 Cityltown = 62% 54 3.41
my next vehicle
| will be more inclined to buy a vehicle powered - » B 17-24yrs = 41%, Male = 33%
by an alternative energy source 38 - 32 ABC1 = 34%, Cityltown = 37% 30 2.88
[ will b inclined to b ller vehicl 454yrs = 35%
will be more inclined to buy a smaller vehicle 22 ) . -
than my curent one 40 - 217 30 Mini/supermini 30 2.87
Lower medium 36%
Upper medium 32%
4x4/Exec/Luxury 40%
) ) ) o , Saloon/Sports Car
Q41 How strongly do you agree or disagree with the following statements thinking about the next time MPV/People Carrier  28%
you will purchase a new vehicle? Other 36% page 57

Base: all respondents (n=1,109)



influencing consideration of buying a
A more environmentally friendly car research for decision makers®

Incentives for a buying a low emission car are the most compelling for motorists. A scrappage incentive
is compelling for 73% of motorists although this only make 11% ‘definitely’ consider an environmentally

friendly car. %
definitely very fairly fairly very mean mean
unlikely  not unlikely unlikely | likely likely  definitely likely score 2008
(13 AR5 6 46 (19
incentives for buying a low CO2 emission car 15 e o e [ 85 438 4.54
reduction in cost of alternative fuels: bio-fuels; LPG, CNG 28 98 o 3 71 412 428
increase in road tax for high CO2 emission vehicles 27 B 36 73 4.08 4292
more information on cars’ CO2 emission levels 25 3T 5 T o | 75  4.03 4.14
incentives for owners to scrap high CO2 emission cars 27 19 M 73 4.03 4.06
CO2 emission labelling scheme to be adopted as
the standard for all cars 28 i = I 5 | 12397 407
‘showroom tax’ on new cars with high CO2 emissions 36 64 3.87 390
— one off tax you pay at time of purchase u “ %*
increase in fuel costs — petrol/ diesel cost at the pump 35 B s [N 65 |3.77] 422
carbon offsetting schemes from car manufacturers 42 oE > - w 58 3.63 3.62
TV advertising that tells you the car's CO2 emission level 44 m . . w [ 56 357 3.70
road tax discs to be colour coded according to their
CO2 emission level 46 e < o4 354 364
peer pressure from friends 84 34 12 I 16 244 120

Q42 To what extent would the following make you likely to consider buying a more environmentally friendly car?
Base: all respondents (n=1,109)

© quadrangle 2009 page 58



“ research for decision makers™

10. taxation & cost to the motorist
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awareness, understanding and agreement
“ with new Road Tax bands research for decision makers"”

Just less than one-third (32%) are aware of the new Road Tax bands and one-half feel they understand
the bands. There is no strong agreement or disagreement towards the new tax.

At the 2008 Budget, the Chancellor announced a change to the car Road Tax bands (also known as Vehicle Excise Duty/ VED

ratings). This year six new bands will be introduced. If your car is registered after 1 March 2001, there will be a series of car
road tax bands (A-M) which will be based on fuel type and CO2 emission levels.

Q9  What band of CO2 emissions is your car?

_ : Q10 Are you aware of the new Road Tax (VED) Q11 Do you understand the new Road Tax
Base: respondents with car registered after

bands A— M (VED) bands?
March 15t 2001 (n=261) t not sure
not sure 0
es, 8% no
. e mmm) £
know

versus 37% in yes
don’t Report 3 2008
know
CO2 no sl
band

Q12 How strongly do you agree or disagree with the introduction of the new Road Tax (VED) bands which base road tax on fuel type and CO2
emission levels?

disagree disagree agree agree
strongly slightly neither slightly strongly

Base: all respondents (n=1,109)
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N taxation preferences research for decision makers™”

The most preferred system which the Government could introduce is to pay a one-off tax fee at the time
of purchase and road toll taxes. Maintaining the current taxation system for motorists is the second
most preferred.

Order of preference

First Second Third Least

25% 20% 17% 4byrs+=47% 4

22% 29% 21% 25-44yrs= 32% 4

Emulate systems used on the continent, pay a one-off tax
fee at the time of purchase and road toll taxes

Maintain the current system of fuel duty, road tax, VAT, toll
roads etc.

Tax motorists per gram of CO2 rather than per litre of petrol
consumed

16% 26% 24%

Tax motorists based on per mile driven, at what time and on
what roads they drive on rather than the present blanket 23% 20%
system of taxation of all motorists

17-44yrs = 49%4
Female = 43% f

Q13 Thinking about different ways of taxing motorists, which of the following would you prefer
to see introduced by the Government with regards to taxing the motorist ?
Base: all respondents (n=1,109)
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N annual cost of motoring and proportion of tax research for decision makers™

Motorists feel it costs them £1835 on average to keep their vehicle on the road for one year, 67% of
which is tax or over £1000.

Q14 How much would you estimate it costs to keep your main vehicle on the Q15 What percentage of your annual motoring cost, including
road each year? Please think about insurance, tax, petrol, maintenance, insurance, tax, petrol, maintenance, M.O.T., would you
M.O.T., etc when thinking about costs but do not include depreciation of estimate goes in tax to the government?
your vehicle.

o %
.° ; 1-9% <1
£1-499 10-19% 2
DR 4
£500-999 20-29% L
D s
£1,000-1,499 o 30-39% g5
]
40-49% Y £
£1,500-1,999 ]
3 ) 12
£2,000-2,499 2009 °
bl - ] 7
= 60-690 M 34
£2500-2,000 [ 11 g,
e s
£3,000+ 80-89% i 1
Don’t know 90-99%
Don’t know

Average = £1835 per year

Base: all respondents (n=1,109) Average = 67%

© quadrangle 2009 page 62



N awareness of motorist tax spending research for decision makers”

Over two-thirds of motorists (68%) are aware that a large proportion of tax revenues raised from
motorists are spent elsewhere in the economy apart from on transport.

no, not aware [ 32% Yes aware

17-44
yes, aware —p 45+
Male
_Female _____ 94%
ABC1
C2DE 61%

Q16a Are you aware that a large proportion of tax revenues raised from motorists are spent elsewhere in the economy apart from on transport?
Base: all respondents (n=1,109)
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N attitudes towards motorist tax spending research for decision makers™

89% agree that more of the taxes raised through motoring should be invested back into transport.
There is higher agreement for statements pointing towards dissatisfaction with taxes whether positive

or negative.
total disagree disagree agree agree total mean
disagree strongly slightly neither  slightly strongly agree  score
(1-2) (1) % (2) % (3) % (4) % (5) % (4-5) % (1-5)
| believe more of the taxes raised through motorists 3 8 3 : 59 89 4 44
should be invested back into transport (road, rail etc.) '
| don’t believe the motoring taxes | pay are 6 X 1 50 83 4.95
sufficiently reinvested into motoring in the UK '
| believe the current level of motoring taxes are too 26 45
high for the level of service offered to the motorist by 8 12 80 415
the road network 29 49
| believe all of the taxes raised through motorists should
be invested back into transport (road, rail etc.) 12 210 10 34 7 4.14
| don’t believe we shoulq be taxed at the current rate 12 413 22 B 24 66 3.86
for the purposes of moving around the country
| believe the taxes raised through motorists are used 23 29 :
to deter motorists from using their vehicles 17 24 59 3.62
| believe the current level of motoring taxes paid is a 27 32 3
fair price to pay for the environmental damage 52 26 21 2.50
motoring can cause
| believe the current level of motoring taxes paid is a 60 23 17 234

fair price to pay for our motoring freedom

Q16b Knowing that a large proportion of tax revenue raised from motorists is spent on other areas apart from on transport, how strongly do
you agree or disagree with the following statements?
Base: all respondents (n=1,109) page 64



“ research for decision makers™

11. congestion on the roads
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N effect of technology on traffic management research for decision makers”

Advanced warning signs are perceived to be the most positive technology in affecting traffic
management. Speed cameras are seen in the least positive light for helping congestion.

most most don’t mean
negatlve posmve know score
-—-Iben i
advanced warning signs 63 6 381
on motorways ’
ATM/ hard shoulder
running 6 20 44 29 3.65
speed awareness signs 8 40 45 7 348
phased filter lights on
motorway slip roads 14 23 45 19 345
traffic light phasing 15 28 41 16 3.37
redesign of road layouts 19 24 47 10 3.33
toll roads 18 32 32 17 3.19
average speed cameras 25 33 34 8 3.11
speed cameras 38 35 29 5 279

Q18 How have the following technologies affected traffic management and congestion on UK roads?
Base: all respondents (n=1,109) page 66



Q17

n confidence in driving properly
through active traffic management research for decision makers®

Motorists are confident that they would know how to drive through ATM although most are only ‘fairly’
confident. This is an increase in confidence since 2008 when 58% were confident — the increase is
mainly among those who are fairly confident at the expense of those who are not at all confident.

Total sample B West Midlands

% N
11 :
completely confident (5) L 20 completely/very confident
e o 72% confident L3 37%
very confident (4) - 21 58% confident
in 2008
fairly confident (3)
: 22 A
not very confident (2) 1
I fident
. > 28% not confident ess contiden
not at all confident (1) . 6 female 34%

w
o
(&) ]

mean score (1-5)

Schemes to use Active Traffic Management (ATM) at a national level have recently been approved as a method to reduce traffic congestion. How
confident are you that you know (or would know) how to drive properly through Active Traffic Management/ hard shoulder running?

Active Traffic Management directs drivers to use the hard shoulder during times of peak congestion using electronic signs above each lane. This
is also combined with variable speed limits communicated on the electronic signs. The scheme was piloted on the M42 in the West Midlands.
Base: all respondents (n=1,109)



likelihood of personally changing to
“ reduce traffic congestion research for decision makers™

While 26% say they are likely to use public transport more often 21% say they are not likely to take
public transport to reduce traffic congestion. Even fewer would reduce their personal journeys.

Not at all likely Very likely not mean

not I|kely l..-.. 9 410 likely applicable score
(1-3 (8-10) % (1-10)

Males = 28%4

Use public transport more often 21 8 6|15 23 ABC1 =29%A 26 4 5.83
City = 34% 4
17 23 n 65+yrs = 12% ¥ 19 2 5.51

Reduce the number of journey by
road | make for personal activities

Car share/carpool more often

with colleagues 34

London = 32%4 18 32 475

Reduce the number of journeys 3 17 8 3 g9l12 13
by road | make for work

Q20 Which of the following would you be prepared to do in order to reduce traffic congestion?
Base: all respondents (n=1,109)

Car share/carpool more often
with people | don’t know
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Q21

R congestion and government actions research for decision makers”

A majority feel that the government should use existing motoring tax to either improve public transport
or build more roads at the expense of other services. Motorists favour improving public transportation
slightly over building or widening roads.

most negative positive most mean
F o E——
(1-3) (8-10) (1-10)
Use existing motoring tax revenues
to improve public transport options 6 e s 2 47 718

at the expense of spending these

revenues on other services 17-24 yearolds 17.45

Use existing motoring tax revenues

to build more/widen current roads 7
at the expense of spending these
revenues on other services

RS
©
(o0}

14 19 43 6.89

East of England 17.51

Males 17.04
London 16.41

Which of the following do you think the government should do to help reduce traffic congestion? Please keep in mind that proportion of
the taxes paid by motorists are current spent elsewhere.
Base: all respondents (n=1,109)
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R investment in reducing traffic congestion research for decision makers”

Investing more in targeted bypass schemes, public transport and investing in traffic management are
perceived to have the greatest impact on reducing traffic congestion. Restricting vehicles or making
usage more expensive are not favoured as much.

most most don’t mean
change % (1-5)
Invest more in targeted bypass 4 77 5 417
schemes around bad areas
Invest more in all public transport 3 74 3 412
Invest more local traffic
management schemes to 4 77 6 410
remove bottlenecks at junctions
Invest more in targeted road
building & road widening ) & 4 404
Inve§t more in road-based 5 66 5 3.89
public transport
Restrpt or.stop vehicle 23 48 5 336
usage in city centres
Make extenswe road use 2 28 6 3.03
more expensive
Q22 What effect do you think the following options would have on reducing traffic congestion if introduced?
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“ research for decision makers™

12. motoring and the credit crunch
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N actions taken to reduce costs research for decision makers”

Shopping around for cheaper car insurance has been done by 71% of motorists in the past year saving
approximately £106. Cutting down on long and short journeys and leaving the car at home are some of
the more common actions taken. 18% plan to leave longer between vehicle servicing because of
financial reasons.

Mean savings 318 366 115* 119* 161 100 700 172* 82 79 106 45 57 162 127
(£s)
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Q47a Which of the following have you done (if any) in the past 18 months and why? Base: all respondents (n=1,109)
Q47b Please estimate how much you feel you have saved because of this change in the last 12 months?
Base: respondents who selected ‘financial reasons’ at Q47a (n=20* to 545) * Caution: small base size
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N actions intended to reduce costs research for decision makers”

Again, shopping around for cheaper car insurance is the activity most likely (65%) to be done in the
next 18 months — motorists expect to save £85. Approximately 20% intend to downsize their vehicle in
terms of vehicle or engine size and save £413 to £518.

Mean savings 518 413 137 103 162 95 695 923" 86 86 85 45 61 171 147
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Q48a And which of the following do you intend on doing (if any) in the next 18 months and why? Base: all respondents (n=1,109)
Q48b Please estimate how much you feel you will save because of this change in the next12 months? Base: respondents who
selected ‘financial reasons’ at Q48a (n=34* to 514) * Caution: small base size
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“ research for decision makers™

13. appendix
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N breakdown cover provider research for decision makers”

%
AA I s
RAC R 2

Greenflag B 0
Direct Line | Wi

More Than 2
Britannia 2
Tesco |1
Autonational |1
Norwich Union | 1
Mondial <1

Other B 10
Don’t know 5

Do not have B 6

breakdown cover

Q49 Which company, if any, is your breakdown cover with?
Base: all respondents (n=1,109)
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R other vehicles in household

SQ6 What type of motor vehicles do you have in your household?

Base: all respondents (n=1,109)

Car(s) only 88%

© quadrangle 2009

12%

Cars plus other
types of motor
vehicles

research for decision makers™

SQ7 What type of motor vehicles do you have in your household - that you
use in a similar manner as you would a car?

Base: all respondents with other types of motor vehicles (n=139)

Motorcycle
51%
Van
45%

Utility vehicle/ pick-up

9%
Other

9%
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N marital status & children at home research for decision makers™

Q50 What is your marital status? Q51 How many children are there in your household aged 0-16?
Base: all respondents (n=1,109) Base: all respondents (n=1,109)
%
Married 58
None
With partner/
ot 15
co-habitating
One
Single . 19
. Two
Divorced/ 6
separated
Widowed | 3 Three or more I 5
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car sharing amongst those with no

vehicle in household research for decision makers™
SQ6 What type of motor vehicles do you have in your household? SQ6b Do you use a car sharing scheme such as those provided by Street
Base: all respondents prior to screening (n=1,380) Car, Zip Car, etc.?

Base: all respondents without vehicles in household (n=57)*

Yes, use car
sharing
L 2%
No vehicle in
Veicles household
ehicles in 96% 4%
household 98%

No, do not use
car sharing

* Caution: small base size
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A the urban/ suburban/ rural perspective research for decision makers”

TOTAL CITY/ SUB-  VILLAGE
TOWN URBAN /RURAL

% % % %
Most people in cars could use public transport instead
Agree 33 48 31 24
Disagree 40 27 42 48
| would find it very difficult to adjust my lifestyle to being without a car
Agree 79 63 83 83

Disagree 11 @ 9 9

| would use my car less if public transport were better

Agree 67 73 69 67
Disagree 15 8 19 14

Village/rural living motorists feel that most people in cars are less able to use public
transport and that they would find it more difficult to adjust their lifestyle to being without a
car — than urban/ suburban living motorists.

Nevertheless, they similarly willing to use the car less, if public transport were better.
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