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Membership 
RAC already provides outstanding levels of support to its six 
million members, vi^hether at roadside breakdowns or In 
helping them to stay mobile and avoid congestion. Leading 
edge technology, including sophisticated diagnostic 
equipment and a complete library of technical data accessed 
within seconds via CD ROM, enables 1,200 expert RAC 
patrols to fix over 80% of breakdowns at the roadside and to 
get members back on the move quickly and safely. 

RAC is at the forefront of the development of in-car 
telematics with RTT, a joint venture with Trafficmaster, 
providing dynamic traffic and travel information using 
communications and satellite location technology. Via its 
award-winning website, RAC provides on-line services to 
members and the general public, from live traffic news, 
journey times and booking hotels to vehicle examinations 
and advice on the car. The website also carries information 
on RAC's Grass Routes competition for schools to design a 
green travel plan, and on the activities of the RAC 
Foundation for Motoring and the Environment, which 
champions the interests of the motorist. 

RAC members benefit from a comprehensive range of 
motoring services including legal advice and enjoy discounts 
on a wide range of products and services, the scope of 
which has grown as a result of the integration with Lex 
Service PLC. 

Business to Business 
Partnership is at the heart of RAC's relationship with 
corporate customers to whom we supply bespoke solutions. 
Our client list comprises the country's leading passenger car, 
truck and motorcycle manufacturers, contract hire and 
leasing companies and insurance companies. RAC offers 
much more than a breakdown and recovery service to the 
business sector. Our product portfolio includes accident 
management services, warranties, training services, risk 
management and state of the art journey management. 

Travel Services 
A range of products are offered to assist customers travelling 
at home and abroad, including European breakdown 
assistance, holiday travel insurance, travel accessories, route 
planning and hotel and holiday reservations. 

Vehicle Examinations 

Fully qualified engineers conduct vehicle examinations for 
individual motorists, motor manufacturers and garages. The 
examinations include visual, structural and mechanical tests, 
together with a comprehensive road test and help in 
identifying "cut and shuts". A search into the vehicle's 
background is undertaken through a direct on-line computer 
link with specialist information providers Equifax/HPI. 

BSM 
BSM is Great Britain's leading driver training company and 
the only national driving school to have a high street 
presence with over 100 centres. BSM is at the forefront of 
training technology, having invested early in driving 
simulators and computerised theory training. It also provides 
specialist training in specially adapted cars for people with 
disabilities through the BSM Mobility programme. BSM Fleet 
Training, acknowledged as a market leader by the fleet press, 
provides driver training to company vehicle drivers and is 
aimed at reducing the volume and scale of fleet driver 
accidents. 

BSM has a presence in over 1500 schools and colleges 
with its road safety course. Ignition. This includes an 
introductory module, from RAC, entitled Keep on Moving, 
which challenges students to think about the societal and 
environmental impacts of their own travel choices. 

Autocentres 
In partnership with Lex Service's 140 Autocentres, RAC is 
now providing servicing, repairs and MOT testing for all 
makes of cars. 

Lex Service 
RAC is now part of Lex Service, a publicly quoted business 
and motoring sen/ices company with over 12,000 employees. 
Lex Business Services include vehicle management, 
mechanical handling and inventory management where the 
goal is to help industrial and commercial customers operate 
their businesses more efficiently and more profitably. 
Lex provides contract hire, rental and fleet management for 
cars, trucks and mechanical handling equipment. 
Lex imports Hyundai cars, Isuzu trucks, Komatsu, Daewoo, 
TCM and Crown lift trucks and retails a range of different 
cars and trucks. 
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Foreword DETR 
ENVIRONMENT 

TRANSPORT 

REGIONS 

Cars have revolutionised the way we live, bringing greater 
flexibility and widening horizons. They remain essential to 
the mobility of millions of us in Britain today. Indeed, for 
many journeys the car will continue to represent the only 
practical option. 

But the way we use our cars has a price - for the economy, for 
the environment, and for our health. Traffic has doubled since 
1974 and could rise by another 30% in the next twenty years. 
That's equivalent to 6 million more cars on the road annually. 
Increasing congestion is bad for drivers stuck in traffic jams 
and also bad for business. 

So as we enter the new century something decisive has to be 
done. We must tackle the pollution and congestion that would 
otherwise choke our towns and cities. In recent times we have 
virtually eliminated lead pollution from the atmosphere. 
With tougher regulation, targetted fiscal policies and 
improved technology we can significantly reduce pollution in 
the years ahead. 

• • • • • • • • • • ^ • • • • • • • • • • • • • • • • • • H H B i i ^ ^ 

People need greater choice about how to access goods and 
services. Business needs efficient and effective transport links. 
That means we need to provide high quality, attractive public 
transport and safer walking and cycling routes to entice more 
of us out of our cars for some or parts of our journeys. 

The government is committed to modernising our transport 
systems to provide real choice. That is why we are drawing up 
a 10 year transport investment programme. By mid 2000, once 
the next 3 year spending review is complete we'll be mapping 
out our priorities for a transport system to rival any in Europe. 

In drawing up this plan we shall listen to what people want. 

This report therefore makes interesting and timely reading. 

It shows what motorists think are the relative costs of car and 
public transport, their judgement of transport alternatives, and 
how much more quickly they could reach their destination if it 
were not for congestion. It shows that many motorists 
recognise the need to tackle congestion and would move to 
public transport if it were comfortable and attractive enough. 
It also shows that they would welcome more information about 
the environmental impact of their cars. 

We do not accept that the interests of the motorist and the 
environment are incompatable. By working in partnership with 
a range of interests we can devise sensible solutions. I am, 
therefore, delighted that the Chairman of Lex - Sir Trevor Chinn 
- has agreed to chair the Motorists' Forum. Its role will be to 
articulate to Government the voice of the responsible motorist 
and seek a consensus about the road ahead. 

I look forward to the dialogue and to working with the forum 
and the RAG. Britain in the 21st Century needs and deserves a 
top class transport system to serve the British people and 
British companies. It will take time to do that but the 
government is committed to providing such a system and 
intends to deliver it. 

Lord Macdonald 

Minister tor Iransport 



Introduction by the Group Managing Director of RAC 

RAC Motoring Services was bought by Lex Service In 1999, 
bringing to RAC an exciting new era of opportunity and 
growth. 

With this change came the opportunity for RAC to take up 
the tradition of publishing the annual report on motoring, 
which for the last eleven years Lex Service has produced. 
The Lex Report has always stood as a beacon of fact and 
reason in the myriad of transport debates, which are too 
often built on rhetoric and supposition. 

RAC always welcomed the publication of the Lex Report on 
Motoring and we are proud for the report to go out as the 
RAC Report on Motoring this year. We hope we have 
maintained the standards of Lex Service and explored some 
exciting new areas, which will be useful to everyone 
interested in transport and motoring. 

We have highlighted the economic benefits of car travel over 
public transport both in terms of time and perceived costs. 
While we would welcome greater use of public transport as 
part of a coherent transport strategy, this research 
demonstrates the main barrier to change. Car transport is not 
only cheaper but also more time efficient than public 
transport. A step change in public transport will be 
necessary to break down this barrier to change. 

The RAC Report reinforces the continuing demand for car 
ownership and the freedom that it brings. It also quantifies 
the cost of congestion at around £23 billion a year - higher 
than previous estimates. This highlights the need for change 
In the way we use our cars. We cannot let road congestion 
continue to cause this level of economic damage. The 
solution is both to change the basis of motoring taxation so 
that It relates directly to congestion, encouraging drivers to 
consider the use of public transport where It makes sensible 
economic sense for them to do so; and to undertake 
selective investment in removing bottlenecks on Britain's 
roads. But to succeed in encouraging motorists to make 
adjustments in their travel behaviour, convenience and 
efficiency must be at the forefront of a fully integrated 
transport infrastructure. However we have to accept that the 

motoring public currently opposes extra charges to use 
their cars. 

The report shows that standards of driving in the UK may be 
slipping, both in terms of speeding and in driving while under 
the influence of drink and drugs. The motoring public backs 
stricter legislation in these two areas and RAC strongly 
supports measures to control the worst offenders. 
Inappropriate speeding in particular should be targeted. 

It is clear that while motorists care about the environment, it 
is not their top priority. The government needs to help them 
to make sound environmental choices and there is certainly 
strong support for environmental star ratings on a range of 
motoring products and services. 

The other important trend that we picked up from the survey 
is the growing importance of the Internet which will clearly be 
an Increasingly common channel of distribution for 
information about motoring products and services. The 
results from our special Internet survey reinforced this point. 
RAC has invested millions of pounds in its award-winning 
website which we believe is the most dynamic 
communications channel through which we can deliver the 
best possible service to our customers. 

Finally, my thanks to Market Dynamics, Sample Surveys and 
Creative Rapport for the production of the report this year 
and a special thanks to David Leibling at Lex Service and my 
own team of Peter Brill and Martin Arnold. I would also like to 
acknowledge the help of Edmund King, Director of RAC 
Foundation; the independent body established to take on the 
role of protecting the interest of the motorist. 

I hope you find the report both interesting and useful. 

Graeme Potts 

Group Managing Director, RAC Motoring Services 
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RAC Call for Action 

Taking the results f rom the survey, 
RAC has put together the fol lowing 
seven points to which it urges the 
government to give careful 
considerat ion. 

ppoint an independent roads 'czar' 
The czar should champion the interests of road users by 
monitoring and reporting on key policies and practice affecting 
road transport, ensuring the road network meets the needs of 
the motorist in terms of availability, journey times, safety and 
value for money. This would cover road maintenance and 
management, investment in road building, safety strategies 
and the cost/benefit analysis of road charging. 

4. Extension of Driver Rectification Scliemes 
The Driver Rectification Schemes, currently used for those 
having committed dangerous driving offences should be 
extended to a broader range of offences, including excessive 
or persistent speeding, red light running, pedesthan crossing 
infringements and significant road rage incidents. The option 
of paying for and receiving targeted training in place of being 
fined and having one's licence endorsed would be a more 
effective means of changing driver behaviour. 

5. Review of speed limits 
A review of speed limits should seek to impose limits 
applicable to the road in question to ensure a higher rate of 
voluntary compliance, i.e. self-enforcement. This would see 
some speed limits coming down, particularly around schools 
and known accident black spots. 

2. Raise the standard of new drivers 
The driving test should include the testing of hazard 
perception as soon as possible. More test time could be 
devoted to observing true rather than rehearsed driver 
behaviour This could be achieved if basic manoeuvres are 
examined by qualified driving instructors in advance of the 
test and noted in a training log book which sets out full 
requirements of the test. 

Road safety and the environmental and social implications of 
travel should be firmly on the school curriculum to develop a 
culture of personal responsibility for travel choices and to 
encourage more school journeys by foot and cycle. 

3. Improve the safety and environmental 
impact of company cars 

The government should encourage companies to attach 
greater importance to fleet management with a view to 
improving employees' driving skills and their accident rate, as 
well as reducing fuel consumption and harmful vehicle 
emissions. Companies should conduct reviews of business 
travel needs and vehicle purchasing strategies and underpin 
fleet management with a thorough risk management strategy. 

6. Education programme on the dangers of 
drug driving 

There should be an urgent public education campaign on the 
risks of drug driving, even before an acceptable drug test is 
available, to raise awareness and influence behaviour The 
pharmaceutical industry should be urged to introduce a traffic 
light warning scheme for prescription drugs and other 
medicine to provide consumers with better guidance on the 
dangers of driving while taking medicinal drugs. 

7. Invest in school buses 
Our report has again identified the contribution to congestion 
of taking children to and from school. Our proposal is to invest 
in more school buses, possibly financed by local business 
people. Alternatively more use could be made of the 15,000 
mini-buses which schools use for outings which are normally 
not used in the morning and evenings. 

RAC Foundation, the independent body established to take 
on the role of protecting the interest of the motorist, has 
been campaigning actively on a number of these issues. In 
particular the RAC Foundation has campaigned on the 
question of raising awareness of the problems of drugs and 
driving, the need for a Roads' Inspector and a realistic 
review of speed limits. 



SUMMARY 

Summary of Motorists' Views 

SECTION ONE 
The econonnic benefits of car usage 

Motorists' reliance on the car has continued unabated since 
the first Lex survey of 1988, although the number prepared to 
consider the use of public transport has grown slowly over that 
period. Drivers are keenly aware of the significant economic 
benefits in time and cost savings that they achieve by using 
their cars. Reliance on the car is strongly influenced by these 
benefits, but motorists are conscious that current levels of 
congestion serve to reduce the economic advantages of the 
car. Congestion costs motorists at least £23 billion per year -
this is without taking into account the cost associated with 
delays to trucks, buses, coaches and taxis. 

SECTION THREE 
Drink and drugs 

Britain's drivers regard driving under the influence of drink or 
drugs as being extremely serious and dangerous crimes. 
Despite this, the incidence of drink driving in particular is quite 
common. One in 50 motorists say that they have driven while 
over the legal alcohol limit in the past year, with young and 
middle age drivers most at fault. Although the incidence of 
drink driving is falling, there is an increase in the number of 
drivers admitting to driving whilst under the influence of 
recreational drugs. There is strong support for measures that 
would reduce the incidence of drink driving, but motorists are 
less certain about the need to reduce current legal limits. 

SECTION TWO 
Driving behaviour and consumer attitudes 

Motorists' confidence in the quality of driving in Britain is low. 
Although most of Britain's drivers are relatively safe, with only 
minorities having points on their licences (17%) or having been 
involved in accidents (22% in the last three years), motorists 
still feel that standards on the roads are not high enough. 
Speeding is still common despite the fact that most drivers 
regard it as a serious crime. Road rage is still a common 
phenomenon - 50% have been victim to road rage this year. 
Motorists strongly support measures that would improve 
driving behaviour. Measures that would be popular include 
compulsory re-testing of banned drivers, more stringent 
testing of new drivers and learners and the introduction of 
more severe penalties for speeding. 
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SECTION FOUR 
Green labelling of cars and 
related products and services 

Environmental problems are recognised by motorists, but are 
not seen as being critical by the majority. For instance, 60% 
of drivers view air pollution as a major problem, but only 32% 
believe that it is a critical problem requiring immediate 
attention. Much wider concern exists amongst Britain's 
motorists for other transport issues such as congestion and 
road rage. Furthermore, while motorists indicate some degree 
of concern for the environment, they are less supportive of 
measures that could reduce environmental damage. Raising 
the price of fuel is particularly unpopular - only 5% of 
motorists said they would support a doubling of fuel prices 
over the next five years in order to reduce environmental 
damage. 

Car buyers have indicated that they would be in favour of the 
introduction of environmental star ratings and would take 
them into account in new car purchase. However, the results 
also show that car buyers currently rate environmental 
performance as much less important than price, fuel 
efficiency, safety and reliability. 

SECTION FIVE 
Motoring and the Internet 

Only a very small minority of Britain's motorists currently use 
the Internet when buying a car. Those that do find it very 
convenient and easy to use for obtaining information on car 
prices and different makes and models. The RAC Research on 
Internet Pioneers this year shows that those who use on-line 
facilities predict that their use of the Internet for purchasing 
goods will grow and many believe they will buy their cars 
directly off the Internet in the future. This raises important 
issues about how the growth in home shopping will affect 
congestion and pollution on Britain's roads, but consumers 
are uncertain about what effects might arise. 

SECTION SIX 
Fuel and road tax 

There is a general lack of awareness amongst Britain's 
motorists about the level of taxes and duties that they 
currently pay - drivers believe that they pay less than they 
actually do. The Chancellor's pre-budget statement in 
November 1999 indicated that there may be some change to 
current motoring tax policies in the future, including 
hypothecation, though the specifics of this change have not 
been detailed. In general, current fuel and road tax policies 
only receive minority support from Britain's drivers. The fuel 
tax policy of the last two years is most unpopular - only 3% of 
motorists support the policy to increase the tax on fuel by 6% 
over the level of inflation each year. Motorists are also clear 
that they would like to see expenditure from road tax and 
duties spent on road investment, a policy supported by just 
under 90% of motorists. Fewer drivers want motoring taxes 
and duties to be spent on public transport. Motorists do not 
feel that further increasing the price of fuel would effect their 
driving behaviour substantially. A number of drivers would be 
induced by congestion charging policies to change the roads 
they drive on and the destinations they visit. This would be 
sufficient to make an appreciable difference to congestion. 
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Section One 

The economic benefits 
of car usage 

Car owners can achieve substantial savings by using their cars rather than 
travelling by public transport. For many journeys, car travel costs a lot less 
and involves much shorter journey times than using public transport. In this 
section motorists' awareness of these aspects of car travel is examined in 
order to quantify some of the economic benefits of car usage. This chapter 
also quantifies some of the costs associated with road congestion. 



The economic benefits of car usage 

1.1 
The use of the car 
and public 
transport for 
different journeys 
Motorists' reliance on the car has remained strong since the 
Lex Report first measured it in 1988. This year, 81 % of 
motorists agreed with the statement "I would find it very 
difficult to adjust my lifestyle to being without a car". This 
reliance on the car is true for all motorists, whether they live in 
the city, a small town or in a rural location. 

Reliance of drivers upon the car 

"I would find it very difficult to adjust my lifestyle to being without a car" 

100 

80 

60 

40 

20 

84 82 
, 7 9 1 

82 
1-^ 

82 
•—1 

82 83 
1 

n r 81 81 81 

88 89 90 91 92 93 94 95 96 97 98 99 

Year 

Base: All motorists 
Source: The Lex / RAC Report on Motoring 

For motorists in Britain today the car is still the preferred mode 
for all trip purposes. 81 % of motorists never use buses for 
these journeys compared with 65% in 1988 and 75% of 
motorists never use trains for these journeys compared with 
58% in 1988. Only 4% of motorists use the bus to commute 

to or from work and only 5% use the train. The vast majority of 
drivers have indicated that they use their cars when visiting 
family and friends, going shopping and pursuing sports, leisure 
and entertainment. Trains are used marginally more by 
motorists than buses or coaches. In general, public transport 
alternatives are becoming less attractive while the use of the 
car is becoming more entrenched. 

School runs requiring some form of transport are almost all 
done by car - highlighting the impractical nature of public 
transport for these types of journeys. 

Chart 1.2 shows that a smaller percentage of motorists now 
use their cars to travel to work or to travel in connection with 
work. This is not due to the increased use of public transport, 
but because there are now more non-working car drivers. 82% 
of those in employment still use their car to travel to and from 
work. Thus these results reflect an increase in car ownership 
amongst non-working groups including students, the 
unemployed, carers and older age groups. 

Motorists' use of public transport 

% use car 
nowadays 

% use buses or 
coaches nowadays 

% lisp train / 
undergound 
nowadays 

1988 1999 1988 1999 1988 1999 

Travel to/from work 61 51 5 4 5 5 

Travel in connection 
with work 31 25 2 2 5 6 

Visiting friends 
and family 86 87 3 5 7 

Going shopping 90- 90 4' 9 1* 9 

Going to sports/ 
leisure/entertainment 56 60 2 7 2 9 

Taking children to 
school/playgroup n/a 25 n/a 1 n/a 0 

None of these 0 0 65 81 58 75 

• 1994 results 

B a s e : All motorists 
Source: RAG Report on Motoring 2000 

For the majority of Britain's motorists it is not the poor quality 
of public transport services that cements their reliance on the 
car When asked to express their level of agreement with the 
statement "I would use my car less if public transport were 
better", the majority of motorists disagree. 

Motor is ts rel iance on the car has remained strong 
10 



R A C R E P O R T O N M O T O R I N G R3C 

The proportion of motorists Indicating that they would use better 
quality public transport has however grown over the years. 

However over 50% of motorists disagree with the statement, 
indicating that public transport is not an attractive alternative for 
many of Britain's drivers. 

Willingness to use public transport 

"I would use my car less if public transport were better" 

89 90 91 92 93 94 95 96 97 98 99 

Year 
Base: All motorists 
Source: Ttie Lex/RAC Report on Motoring 

R A C C o m m e n t 

Since the first Lex Report of 1988 the research has 
consistently demonstrated that motorists are heavily reliant 
on their cars - this was also highlighted in the RAC 
Foundation Report on Car Dependence. Car use is growing 
and motorists are still reluctant to use public transport. This 
is not simply an Indication of motorists' concerns about the 
quality of public transport - motorists are not keen to 
switch modes even if the quality of public transport 
improved. Transport policy In Britain needs to be based on 
an understanding of the nature of this reliance on the car, 
which should be taken into account in designing policies 
aimed at achieving a switch from car based travel to public 
transport at the margin. If it is possible to achieve even a 
small degree of substitution, we at RAC believe this would 
be a worthwhile achievement. However, the results also 
imply that road Investment is critical in our long term 
transport planning. 

1.2 
The time and 
cost of travel 
One of the most critical factors driving the increasing 
dominance of car travel is that motorists believe they enjoy 
huge savings by using their cars rather than travelling by 
public transport. These savings arise because car travel takes 
considerably less time than public transport for many trips and 
because many car journeys are cheaper. This section 
Investigates awareness of the time and cost saving aspects of 
car travel and the economic benefits of car use. 

Journey patterns 
The average commuting distance is 15 miles, under 
13 miles for sport, leisure and entertainment, and under 
6 miles for shopping. Longer distances are travelled 
by car drivers in connection with work or for visiting friends 
and family. 

Average distances of car journeys 

1 ravel to/trom work 
Travel in connootion 

with work 

Visiting friends 
and family 

Going shopping 

Going to sports/leisure/ 
entertainment 

Taking children to 
school/playgroup 

Average Distance (Miies) 

Respondents were asked to ttiink about ttieir most recent journey within eactl category 
{very long journeys were excluded from the analysis). 

Base: Motorists undertaking these journeys 
Source: RAC Report on Motoring 2000 

Motorists believe they enjoy huge savings by using t l 



SECTION The economic benefits of car usage 

The cost of switching to public transport 
This year's survey has identified the time and cost implications 
for motorists of switching to public transport for their journeys. 
On the basis of motorists' responses, average estimates of 
journey costs by car have been constructed and these can be 
compared with the drivers' estimated journey costs by public 
transport. 

It should be stressed that many motorists are not aware of the 
public transport and motoring costs they face. "Don't know" 
answers ranged between 30% to 61 % of the response for 
different trip types. This is an important result in itself and 
reflects lack of awareness of the whole arena of public 
transport in particular. Those who responded "Don't know" 
were excluded from the subsequent analysis, to achieve a 
better estimate of likely costs. 

The bulk of the direct costs for cars is fuel. The costs of car 
purchase and maintenance are excluded since drivers tend to 
treat them as fixed, although in reality there is a variable 
element to them. However journeys on public transport reflect 
the full cost and can only be treated as marginal when using a 
travelcard or season ticket. 

Journ Journey costs by car and public transport 

I I Average cost by car 

I Average cost by public transport 

Travel to/from work 

Travel in connection 
with work 

Visiting friends 
and family 

Going sfiopping 

Going to sports / 
leisure/entertainment 

Taking children to 
school/playgroup 

7.40 

1 ?.60 
3.80 

8.20 
14.20 

% 
Don't know 

46 
444-
46 
30 

44 
31 

46 
51 

43 
37 

61 
59 

J 
10 12 14 ie 

Base: Motorists undertaking ttiese journeys 
Source: RAC Report on Motoring 2000 

Motorists clearly believe that increased costs would result 
from using public transport rather than their cars for the 
journeys they were questioned about. For all trip purposes 
shown in chart 1.5, motorists believe that public transport is a 
more expensive option. For travel in connection with work, 
visiting friends and family and taking children to the school or 
playgroup, consumers believe that travel by public transport 
would be substantially more expensive than by car. The 
additional cost of using public transport for "the school run" is 
particularly high, reflecting the high number of passengers on 
these journeys (and therefore more than one ticket is required 
for travel on public transport). On average, commuters believe 
that public transport would be 25% more expensive for their 
journeys than the car. 

The value of time 
Motorists are also conscious of the time differences that exist 
between car travel and public transport. Drivers were asked to 
estimate the time of their journey by car and to provide a 
second estimate of how long it would take to make the same 
journeys by public transport. It should again be stressed that a 

Journey times by car and public transport 

Q Average time by car (minutes) 

I Average time by public transport (minutes) 

Travel to/from work 

Travel in connection 
with work 

Visiting friends 
and family 

Going shopping 

Going to sports/ 
leisure/entertainment 

Taking children to 
school/playgroup 

% 
Don't know 

7 
27 

15 

I 142 37 

3 
29 

4 
29 

4 
28 

4 
47 

20 40 60 80 100 120 140 

Average time (minutes) 

Base: Motorists undertaking these journeys 
Source: RAC Report on Motoring 2000 

Many motor is ts are unaware of the cost of publ ic t ransport 
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oignificnnt nLimhcr of motorioto were unaware of how long 
jourrioyG by public Iruriiiporl would laku. 

The perception is that that increased time costs would result 
from using public transport rather than cars. The average 
duration of commuting journeys could be over three times as 
long using public transport rather than the car. The length of 
t ime required for journeys in connection with work, going 
shopping, or taking children to the school or playgroup would 
be between two and three times as long. Thus the British 
motorist is keenly aware of the time saving that is achieved by 
using the car. 

The cost of congestion 
However, journey times are also affected by the nature of the 
motoring environment. Congestion on Britain's roads does add 
considerably to car journey times and motorists are well aware 
of this. 

The addition to journey times from congestion 

Taking children to 
school /p laygroup 

I ravel t o / 
f rom work 

Travel in connect ion 
VKith work 

Going shopping 

Visiting fr iends 
and family 

Going to spor ts / 
leisure/ 

entertainment 

0 10 20 30 40 50 60 70 80 90 100 

% increase in journey t imes caused by congest ion 

Base: Motorists undertaking ttiese journeys 
Source: RAC Report on Motoring 2000 

Motohsts believe that average journey times would be 
substantially reduced in the absence of congestion and this Is 
the case for all trip purposes. For commuting journeys the 
average figures suggest that congestion adds 4 5 % to journey 
times. 

In addition to congestion, time is also added to car travellers' 
journeys by the need to find a parking space in town and city 
centres. 

The time taken to find a parking space in town 
and city centres 

6% 
Don' t know / can' t remember 

1 4 % 
Over 10 minutes 

5 1 % 
Less than 5 minutes 

3 0 % 
5 to 10 minutes 

Base: Motorists whio use cars to go stiopping {1,387) 
Source: RAC Report on Motoring 2000 

Just over half the respondents, 51 %, stated that on average it 
takes them less than 5 minutes to find a city or town centre 
parking space. 3 0 % estimated that it took them between 5 
and 10 minutes and 14% that it takes over ten minutes. 

R A C C o m m e n t 

The research once again highlights how little motorists know 
about the real cost of using their car and public transport. 
To stimulate change in behaviour, motorists must be better 
informed about the real choices they face. 

that The longer nature of work-related journeys and the fact that 
these often take place between large conurbations makes 
this a good area for government to Incentivise changes in 
journey patterns. These initiatives could include setting 
companies targets for reducing car dependency, 
encouraging the use of the most environmentally efficient 
cars and increased use of teleconferencing. 

The impact of the school run on congestion once again 
highlights the need for local initiatives. We at RAC applaud 
the 1999 winner of the Prince Michael Road Safety Award -
The Walking Bus. This initiative, by getting children to walk 
to school together, has improved both safety and 
congestion. Lex Service has also campaigned for many 
years for Increased use of school buses, another initiative 
we would strongly support. 

The motorist is aware of the time saving achieved by using the car 



The econotnic benefits of car usage 

1.3 
Motoring prices 
and public 
transport prices 
Motor ists clearly believe that cars are cheaper than 
publ ic t ransport for most journeys they want to make. 
Official government data verify that this is the case 
and that the price of ow/ning and operating cars has 
been fall ing relative to public transport prices for 
many years. 

Relative to the retail price index, the costs of bus 
fares and train fares have grown since the early 
1960s. The price of motor ing has tended to vary with 
the price of fuel but has risen much less steeply than 
the price of public modes. Since the 1960s average 
gross household incomes have also risen and taking 
this Into account the cost of owning and operating a 
car has fallen by about 4 0 % , relative to gross 
household income. Meanwhile bus fares have grown 
relative to income and there has been little change in 
the price of rail. 

Price indices relative to retail prices 

Index, 1964 = 100 

^ Rail Fares 

I Bus Fares 

I Motoring Costs 

200 

150 

100 

65 67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 

Source: Transporl Statistics, Annual Abstract of Statistics 

The relative cost of public transport increased 
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1.4 
The economic 
costs of 
congestion 
The cost of congestion can be estimated by using the value of 
peoples' t ime as estimated by the Department of the 
Environment Transport and the Regions. These give a non 
working value of time of E3.60/hour and a working hours value 
of £14.61/hour In the chart below, it is only for journeys in 
connection with work that the working hours figure is used all 
Others are based on the non-working hours value. 

Motorists were asked to give an estimate of how long they 
thought their journeys would take if there were no congestion on 
the roads. Chart 1.10 has also used the National Travel Survey 
and value of time data to quantify the cost of congestion. 

For the trips defined in the chart it is estimated that congestion 
costs the motorist around £23 billion in time each year. That 
amounts to around £800 each year for every motorist in Britain 
today. This excludes extra fuel costs and wear and tear, as well 
as the effects of congestion on freight and public transport. 

The t ime costs of congestion for the 
Bntish motorist 

congest ion 

Number 
of trips 

made per year 

Minutes per 
journey 

added by 

congest ion 

Cost 
of 

(billions) (minutes) (Ebillions) 

Travel to / f rom work 5.4 1 8 3 

Travel in connect ion 
with work 

1.7 20 8 

Visiting fr iends and family 6.9 8 4 

Going shopp ing 7.1 4 2 

Going to spor ts / 
leisure/entertainment 2.5 2 * 

Taking chi ldren to 
school /p laygroup 

1.4 < 10 1 

o the r t r ips 7.9 5 est 

Total 33.0 23 

* Less than EO.Sbn 
Base: Motor is ts undertak ing these journeys 
Source: RAC Report o n Motor ing 2000 / Nat ional Travel Survey 

R A C C o m m e n t 

The cost of congestion is a burden on all of us whether we 
are users of cars or public transport. We have to f ind ways 
of reducing congestion, which do not penalise any group of 
the travelling public or lead to further financial pressures. 
Congestion charging can achieve this goal, provided it is 
used selectively and consistently in areas where congestion 
is a problem. It must also be offset by reductions in other 
charges on the motorist such as fuel taxes and car tax 
which will benefit the less well off who need the mobility of 
their car but who would be otherwise socially excluded. It 
has to be recognised that congestion charging will not be 
immediately popular with motorists and will have to be 
carefully explained and justified. 

Congestion costs the nnotorist around £23 billion per year 
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Section Two 

Driving behaviour 
and consumer attitudes 

In this section the incidence of speeding, accidents and road rage is 
investigated, along with other aspects of driving behaviour in Britain. 
Motorists' perceptions of the standards of driving in Britain are revealed and 
levels of support for a variety of policies that could be implemented to 
improve driving standards and behaviour are identified. 

17 



Driving behaviour and consumer attitudes 

2.1 
The quality 
of driving 
British drivers feel that their own driving skills are good - they 
are less sure about other drivers on Britain's roads. Less than 
half of the survey respondents rated the overall standard of 
Britain's driving as "very good" or "good" , while 2 4 % feel that 
it is " b a d " or "very bad" . There is not a great deal of difference 
between men's and women's views on the overall quality of 
driving. This is in contrast to the results of the 1996 Lex 
survey, which found that women were much more critical 
about Britain's driving standards than men. In general, Britain's 
motorists are now happier with standards of driving than they 
were three years ago, but overall they still feel they are too low. 

Standards of driving in Britain 

• Very g o o d / G o o d 

• Nei ther g o o d nor b a d / Bad 

1996 

Rating of general standards 

All Dr ivers 

V iews of M e n 

V iews of W o m e n 

1999 

69 

65 

75 

0 20 4 0 60 80 100 
% 

39 59 
F 

40 60 

4 0 59 

0 20 40 60 80 100 
% 

Rating of personal standards 

All Dr ivers 

V iews of M e n 

Views of W o m e n 

74 
F 

70 29 
h 

79 1 20 1 

1 . 1 1 1 , 

78 [20] 
-

78 20 
-

0 2 0 4 0 60 80 100 
% 

0 20 40 60 80 100 
% 

Base: All motorists 
Source: The Lex/RAC Report on Motoring 

In terms of their own driving skills, motorists are much more 
self-assured - 15% of motorists feel that their driving skills are 
"very good" while a turtner b 3 % feel Ihey are "guud" . Men die 
more likely to place themselves in the "very good" category 
than women - a result consistent with earlier surveys. 

What do men and women think about 
each other's driving? 
The Lex survey has asked "who makes the best drivers, men 
or women?" a number of t imes over the past twelve years. 
Since the first 1988 Lex survey, men have become more likely 
to believe that equal standards exist, while women have 
retained their belief that they make better drivers and now 
have slightly less confidence in male drivers. 

Who make the best drivers? 

• 1988 

• 1999 

Views of Men 

Women 

Neither / The same 

Don' t know • 5 
/ No opin ion | | 5 

Views of Women 

Men 

W o m e n 

Neither / The same 

Don' t know H 3 
/ No opin ion P ] 5 

60 

Base: All motorists 
Source: Ttie Lex/RAC Report on Motoring 

Women believe they are the best drivers 
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Women are fairly confident of their own driving sl<ills relative to 
men - only 9% of females believe that men are the best 
drivers while 4 5 % believe that women are. Men are equally 
unconvinced that women make better drivers but a higher 
proportion of males believe that there are not really any 
noticeable difference in drivinq skills between the sexes. 

Despite the fact that women are more confident in their driving 
skills, they were slightly less able than men to answer 
questions on the meanings of road signs! 

Knowledge of road signs 

I correct ly ident i fy ing s igns 
Men 

• Women 

Quayside or 
Riverbank 

No vehicles 
carrying explosives 

Traffic signals 
not in use 

End of m in imum 
speed limit 

73 

• 64 

20 

: i 3 

_ 1 _ _ 1 _ 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 

I 87 

] 88 

J 
70 80 90 

2.2 Improving 
driving standards 
This section looks at motorists' views on measures affecting 
banned drivers and new drivers in a bid to raise driving 
standards and also opinions on the proposal to require drivers 
to carry licences at all times. 

Compulsory re-testing 

Support for compulsory re-testing of people who 
have been banned from driving 

2 % 
Strongly d isagree 

6 % 

Tend to disagree 

8 % 
Neither agree nor d isagree 

2 7 % 
Tend to agree 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

3 % 
No op in ion / Don ' t know 

5 4 % 
St rong ly agree 

No vehicles carrying explosive: 
17% correctly identified this sign 69% correctly identified this sign 50% correctly identified this sign 87% correctly identified this sign 

I 
Men believe both sexes are equally good 
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Driving behaviour and consumer att i tudes 

Motor ists overwhelmingly express the view that compulsory 
re-testing should be introduced for banned drivers. 5 4 % 
strongly agree that such measures should be introduced and a 
further 2 7 % tend to agree. Only 8 % of motorists indicated that 
they would not support this policy. This strong support is 
consistently expressed across the different age and sex 
categories. 

Support for new drivers taking motorway lessons 

• 1992 

1 • 1999 

s t rong l y agree s t rong l y agree 

Tend t o agree Tend t o agree 

Nei ther agree nor d isagree 13 
• 5 

Tend t o d isagree 1 4 

| 3 

St rong ly d isagree 
j l 

1 

No op in ion / Don ' t k n o w h 
] 2 

1 1 1 1 1 1 

( ) 10 2 0 30 40 50 60 

% 
Base: All motorists 
Source: The Lex/RAC Report on Motoring 

Improving the skills of new drivers 
This year 's survey investigates support for two measures that 
could be used to improve the skills of new drivers: that drivers 
who have just passed their test should have to take motorway 
lessons and that learners should take a minimum number of 
lessons with an approved instructor. Support amongst 
motor ists for the requirement that new drivers undertake 
motorway lessons has remained strong. Only 4 % did not 
support this policy while 8 8 % did and there is little variation In 
support amongst different age groups. 

The majority of motorists, 6 8 % , believe learners should be 
required to take a min imum number of lessons with an 
approved instructor, 1 8 % disagree and 1 1 % are indifferent. 
Older age groups are more strongly support ive of this 
measure. There has been a slight drop in support since 1992. 

Support for a minimum number of lessons 
with an approved instructor for learners 

s t rong ly agree 

TpnH tn agref i 

Neither agree nor disagree 

Tend to disagree 

s t rong ly disagree 

No op in ion / Don ' t know 

J 1999 

J I I L J 1 
0 10 20 30 40 50 60 

% 
Base: All motorists 
Source: The Lex/RAC Report on Motoring 

Carrying driving licences 
A more general approach to raising driving standards could be 
to make it compulsory to carry driving licences while driving. 
The RAC survey tried to f ind out how aware motorists were of 
this proposal and what level uf support they would give it. 

iwareness of government proposals to make 
sory to carry driving licences while driving 

All dnvers 

W o m e n 

Age 17-34 

Age 35 -54 

Age 55 

10 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

15 

% 
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We won't fail you 

New drivers should take motorway lessons 
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Awareness of this proposal is low - under a quarter of motorists 
indicated that they knew of it. Awareness amongst women is 
less than amongst men. 

Motorists would on the whole lend their support to this proposal. 

Level of support for compulsory carrying of 
ving licences while driving 

5% 
s t rong ly oppose 2 % 

No opin ion / Don ' t know 
9 % 

Tend t o oppose 

Strongly suppor t 

1 7 % 
Neither suppor t 

nor oppose 

3 1 % 
Tend to suppor t 

Base: Ali motorists (1,663) 
Suuice. RAC Rapurl uii Muloririy 2000 

36% ot motorists would "strongly support" the compulsory 
carrying of licences for drivers while a further 31 % would "tend 
to support". Only 14% of drivers express opposit ion to this 
proposal. 

R A C C o m m e n t 

Motorists are not confident about the quality of driving in 
Britain. We at RAC suppoi l i i iu loi iblb' views lhal measures 
should be introduced to improve driving standards, 
including the compulsory re testing of banned drivers and 
the imposition of the need to carry licences. It may also be 
time to look again at the standards we wish to achieve 
through the driving test. Our research shows that attempts 
to raise the standards of new drivers would receive a great 
deal of support from motorists. RAC also strongly supports 
the Introduction of more driver refresher and advanced 
driving courses - particularly for company car drivers - as 
well as making it compulsory for learners to train with 
qualified instructors. 

2.3 
Incidence and 
cause of accidents 
Britain's drivers are on the whole responsible and fairly safe. 
This is reflected in the small number of drivers that currently 
have points on their licence and in the low Incidence of 
accidents. 8 3 % of drivers have no penalty points on their 
licence - this Is consistent with the 2.9 million motoring 
convictions each year. This figure is higher for woman at 8 8 % 
and for older drivers at 90%. Company car drivers, who do 
high mileages, have the lowest figure of these groups, with 
only 7 2 % having no points on their licences, compared with 
8 4 % of private car drivers. It should be noted, however, that 
private car drivers, women and older people all cover less 
miles per annum than their comparative group and therefore 
have less "opportunity" to get points on their licence. 

ers with no points on their licen 

All drivers 

W o m e n 

Age 17-34 

Age 35-54 

Age 55+ 

Company 
car drivers 

Pnvate 
car drivers 

30 40 60 70 

Base; All motorists (1,563) 
Source: RAC Report on Motoring 2000 
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Motorists support compulsory carrying of driving licences 

21 



Driving behaviour and consumer attitudes 

Incidence of accidents 
Only 1 8 % of motorists have been involved in an accident over 
the last three years. Drivers in the oldest age group are much 
less accident prone - 8 8 % of them have not been involved in an 
accident over this per iod. The youngest age group is much 
more likely to have accidents - one in four drivers between 17 
and 34 have been in an accident within the last three years. 
There is no significant difference in the incidence of accidents 
between men and women. « Incidence of 

last three years 
dents within 

All 
dr ivers 

Men Women 
Age 

17-34 
Age 

35-54 
Age 
55+ 

No acc iden ts 7 8 % 7 8 % 7 8 % 7 1 % 7 7 % 8 8 % 

One acc ident 1 4 % 1 3 % 1 5 % 1 9 % 1 6 % 6 % 

More than one 4 % 5 % 3 % 6 % 4 % 2 % 

<^ Co 
Base: All mo to r i s t s (1,563) 
Sou rce : R A C Repor t on M o t o r i n g 2 0 0 0 

When asked to indicate the degree of involvement in their most 
recent accident, drivers were at pains not to accept the blame. 

Level of involverneril in most recent accident 

It was comp le te l y my faul t 

It w a s mos t l y my fault 

It w a s equal ly my a n d 
s o m e o n e e lse 's faul t 

It w a s m o s t l y s o m e o n e e lse 's faul t 

It w a s comp le te l y 
s o m e o n e e lse 's faul t 

It w a s n o - o n e ' s faul t 

~J W o m e n 

] 56 

60 

Base: All motorists who have had accidents (272) 
Source: RAC Report on Motoring 2000 

Most drivers will apportion the blame for accidents to the other 
party and women in particular will not blame themselves. Drivers 
tend to assign blame to someone and accidents are rarely 
thought to be no-one's responsibility. 

Most drivers are sufficiently concerned about accidents to stop 
and spend their own time helping resolve problems, even if they 
are not involved in the accident itself. Asked what their response 
would be if they "witnessed a minor accident while driving to an 
important appointment", 6 0 % of drivers would stop and give 
their name and address and 14% would ring the police on their 
mobile phone and keep driving. Only 2 6 % of motorists said that 
they would choose to drive off without stopping. 

2.4 
Speeding on 
Britain's roads 

The majority of motorists do not have points on their licences 
but speeding is still a problem on Britain's roads. Very few 
drivers, however, currently suffer any consequences as a result 
of breaking the limit. 

The sun/ey sought to quantify the incidence of speeding, given 
free-flowing traffic, on motonways, country roads with a 60mph 
speed limit and town roads with a 30mph speed limit. 

Incidence of speeding 

" What speed wou ld you normal ly choose to travel on these roads ? ' 

Motorway 

Country road 
(60 mph speed limit) 

Town road 
(free-flowing traffic 

30 mph limit) 

• Within Limit 

r~l Exceeding limit 

^ ^ • 5 3 

146 

\ | 9 

50 

Z3 50 
1 1 1 1 1 1 1 1 1 
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91 

100 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 
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Motorists blame accidents on other drivers 
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s n % nf drivers admitted that they would choooo to brook the 
.•spenrl limit on town roads with tree flowing traffic. Younger 
drivers (1 z'-'i'l) are moro prono to do this with 55% indicating 
that they would choose to "speed". 

Motorists are less likely to break the limit on country roads -
only 9% said that they would choose to "speed". I lowever, 
46% of motorists will speed on motorways. 3 5 % of drivers 
indicated that they would break the motorway speed limit by 
up to ten miles per hour and 11 % by more than that. Younger 
drivers are twice as likely as the average dhver to exceed 
80mph on the motorway. 

These figures are consistent with government data on 
speeding. 

Speed cameras 
Speed cameras act as a deterrent to most motorists but do 
not eradicate all illegal speeding. 3 7 % of motorists admitted to 
having sped past a speed camera. Of these, 73% were 
exceeding the speed limit by less than 15 miles per hour. 

Number of miles in excess of the 
speed limit past a speed camera 

Less than 5 m p h 

5 t o 10 mph 

10 t o 15 mph 

15 to 30 mph 

30+ mph 

Don' t know 

15 20 25 30 35 40 

Base: Motorists that sped past a speed earners (562) 
Source: RAC Report on Motoring 2000 

These drivers were asked if they had ever been photographed 
or flashed at by a speed camera - 4 0 % said they had. Of 
those that had been flashed at, only a minority said that this 
resulted in prosecution or conviction. 

Result of being photographed by 
a speed camera 

Noth ing 

Conv ic ted and f ined / 
po ints on l icence / banned etc 

Received not i f icat ion of speeding 
of fence but it w a s not fo l lowed up 

Too early t o tell 

Prosecuted or caut ioned 
but not conv ic ted p 2 

Other 

J 1999 

6 6 

: 62 

1 > 

11 

D 5 

20 40 60 

Base: Motorists that were flashed at by a speed camera 
Source: The Lex/RAC Report Ori Motoring 

For 6 2 % of those motorists that admitted speeding past a 
speed camera no consequences ensued. Only 2 6 % were 
prosecuted or convicted. The figures show that police action 
has increased since 1996, when only 13% of drivers had 
received a conviction or prosecution as a result of being 
"f lashed" at. 

Agreement that speed cameras 
of deterring people from speeding 

meras are a good way 

5% 

s t rong ly disagree .| ^ 

1 0 % No op in ion / Don ' t know 

Tend to d isagree . 

3 7 % 
5 % '^KM^ Strongly agree 

Neither agree nor d isagree 

4 1 % 
Tend to agree 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Over a third of nnotorists have sped past a speed camera 
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Almost 8 0 % agreed with the statement "speed cameras are a 
good way of deterring people f rom speeding" , while only 6 % 
disagreed. However motorists did express some concern 
about the way in which speed cameras affect driving, with 
5 9 % agreeing that they cause people to slow down 
dangerously quickly. Motorists recognise the benefits of speed 
cameras, but do not generally like speed bumps or sleeping 
pol icemen - 4 4 % viewed these latter measures as a 
"nuisance" or "a waste of money". 

Actions to control speeding 
Motorists were asked to select measures which they believe 
wou ld make them personally less likely to exceed the speed 
limit. 

Measures that would make drivers personally 
less likely to exceed the speed limit 

Instal l ing speed cameras 
on more roads 

Drivers banned for 3 m o n t h s if caught 
more than 30 m p h above limit 

On the spot speed ing f ines 

Heavier penalt ies for dr ivers 
w h o exceed the speed limit 

The pol ice enforc ing speed 
limits more str ict ly 

Drivers banned for 3 mon ths if caught 
more than 10 m p h above limit 

Hav ing speed l imiters on cars 

Instal l ing more speed b u m p s 
or "s leeping po l i cemen" 

Hard hi t t ing an t i -speed ing 
publ ic i ty campa ign 

Publ ish ing in local paper name/address 
of dr ivers conv ic ted of speed ing 

Instal l ing tachographs in cars 
record ing speeds dr iven 

None of these 

Don ' t k n o w / N o op in ion 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 

Again speed cameras appear to be an instrument that many 
motorists believe is effective in causing reductions in speed. 
Driving bans, on the spot fines and heavier penalties also 
receive reasonable levels of support. Motorists are much less 
convinced about the worth of advertising campaigns, "naming 
and shaming" schemes and the installation of tachographs. 

Views on speeding 
This year's research has shown that speeding is common on 
Britain's roads and that a high number of drivers admit to 
breaking speed limits. Yet motorists view speeding as a 
serious offence and they are generally in favour of action that 
could reduce speeding. 

The relative seriousness of speeding 

Extremely ser ious 

Fairly ser ious 

Robbing a petrol s tat ion 
w i th a weapon 

Snatching an o ld lady 's 
handbag in the street 

Stealing a car for joyr id ing 

Housebreak ing and 
entry/burglary 

Stealing a car t o str ip 
and re-sell abroad 

Jumping a red traff ic light 
at a busy t ime of day 
Speeding at 50 m p h 

in a built up area 
Mo to rway speed ing 

at 100 m p h 
Breaking into a car and 

stealing t he radio/casset te 
Shopl i f t ing at 

Marks & Spencer 

Us ing bus lanes at 
proh ib i ted t imes 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 
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44% view speed humps as a 'nuisance' 
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Speeding on motorways and In built up aroao arc "cr imes" 
viewed as serious by 8 7 % and 93?^ of drivers respectively. 
Motorists believe that excessive speeding Is more serious than 
stealing from Marks & Spencer or than breaking into a car and 
stealing a radio cassette. 

Another contradictory aspect of this year's results is that some 
motorists would like to see speed limits raised in Britain -
particularly on motorways. 

Support for increasing the speed limit 
on British roads 

Percentage of drivers that would like to see speed limits increase 

Ideal speed 
limit 

Motorway 
(70 mph) 

Country road 
(60 mph) 

Town roads 
(30 mph) 

Lower than now 5 50 

79 79 

No change 46 41 

Plus 10 mph 34 3 17 

Plus 20 mph 8 0 1 

Plus 30 mph 2 0 0 

Unlimited 2 1 0 

Don't know 2 5 3 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

R A C C o m m e n t 

Motorists express concern over speeding but it Is still a 
problem on Britain's roads. We at RAC would welcome 
action to curb speeding but we also believe that more 
consideration should be put into re-thinking the speed limits 
we have at present. Currently, drivers can speed "illegally" 
along a very safe stretch of road in which there may be a 
very small chance of any harm occurring as a result of 
breaking the limit. However in towns and cities, motorists 
are allowed to drive at "inappropriate" speeds, for Instance 
at 30 miles per hour past a school, while staying within the 
legal limit. 

Just one In five drivers think the speed limit should be raised 
on town roads and only one in twenty think the speed limit 
should be raised on country roads - half of drivers think the 
limit should be lower than the current 60 mph on country 
roads. Many drivers do, however, feel that motorway speed 
limits are too low, with 4 5 % suggesting that the limit should be 
raised. Only a very small minority believes that not having any 
speed limits would be a good idea. 
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2.5 
Incidence of 
road rage 
Road rage was quantif ied for the first t ime in the 1996 Lex 
Report on Motor ing. Since then surveys have shown that it is a 
continuing problem. Drivers were once again asked if they had 
commi t ted different forms of road rage in the last 12 months. 

Confessions of road rage 

All 
dr ivers 

, , , Age Age Age 
Men Women ^ ^ , 3 ^ 

Verbally abused or 
3 2 % 

gestured to another driver 
3 3 % 3 0 % 4 4 % 3 4 % 1 6 % 

Fol lowed another driver 
7 % 

closely or aggressively 
9 % 4 % 1 5 % 7 % 1 % 

Got out and physical ly 

threatened another dr iver 
4 % 1 % 6 % 3 % 

Got out and a t tacked 

another driver 
1 % - ^% -

Forced another dr iver to 
1 % 

pull over or off It ie toad 
1 % 1 % 1 % 

None of these 6 5 % 6 3 % 6 8 % 5 0 % 6 3 % 8 2 % 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Britain's motorists do admit to commit t ing road rage but most 
incidents are arguably harmless involving only verbal abuse or 
a gesture. Men are more prone to commit road rage than 
women and younger drivers between 17 and 34 are the most 
likely source. Only one in two of these younger drivers 

claim not to have commit ted any form of road rage in the past 
year. Older drivers are much less prone to road rage, with 8 2 % 
of over GGs not committ ing any act of road rage in the last 12 
months. 

I he incidence of road rage may be declii i i i iy in Bii ldin. Cl iait 
2.21 shows that verbal abuse and gestures are now less 
common than they were in 1996 and the number of motorists 
that do not commit road rage has grown from 4 5 % to 65%. 
More serious acts of road rage have changed very little - there 
are still around three million drivers admitting to serious acts of 
road rage each year. 

The changing incidence of road rage amongst 
car drivers 

1 
1 

• 1996 

• 1999 

Verbal ly abused or 
gestured to another driver ZH 32 

Fol lowed another driver 
closely or aggressively 

• 1 9 
^ 7 

Got out and physical ly 
threatened another driver 

| 2 

1 3 

Forced another dr iver to 
pull over or off the road 

| 1 

] 1 

Got out and a t tacked 
another driver 

1 1 
0 

None of these 
1 65 

0 20 40 60 

-' -^ i. ^ ^ ^ ^ 
Base: All motorists 
Source: The Lex/RAC Report on Motoring 

35% of motorists comnnit road rage 

mr '' i 

R 
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Victims of road rage 
More drivers admit to having been a victim of road rage than 
to have committed it. 

Driving manners 
Respondents were asked what they would do if they faced a 
number of driving dilemmas. 

Victims of road rage in last 1 ? months 

All dr ivers | 

Male 

Female 

Age 17-34 

Age 35-54 

Age 55+ 

62 

49 

39 

20 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

40 

% 

J L 
60 80 

The majority of motorists have been victims of road rage at 
some point in their driving lifetime and 50% have experienced 
road rage in the pa.st 1 ? months Again the younger motoring 
groups are well represented with over 6 0 % having 
experienced road rage this year The survey shows that many 
incidents involve verbal abuse or gestures but 3 5 % of drivers 
had been followed aggressively at some point, 8% had been 
forced to pull over or off the road and 7% had been physically 
threatened by a driver leaving their car. Only 2 % of drivers had 
ever experienced physical attacks and a further 2 % had 
damage done to their vehicles. 

Option drivers would take if they and 
another driver went for the last space in a car park 

1 % 
Answer refused 

2 4 % 
Race for the space 

4 0 % X 
Smile hop ing the other / 

dr iver will let you in ~-i 

\ / 4 W 
^ ^ ^ ^ 3 5 % 

Let t he o ther 
dr iver have it 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2OO0 

Option drivers would take if a driver who 
had been tailgating them pulled up beside them at the 
traffic lights 

8 % 
Shout at t hem 

or make an 
obscene gesture 

1 % 
Answer refused 

3 2 % 
Give t h e m 
a dirty look 

5 9 % 
Look stra ight ahead 

and ignore t h e m 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 

Half of motorists were victims of road rage this year 
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Section Three 

Drink and drugs 

Britain's motorists believe that driving under the influence of drink or drugs 
are very serious and dangerous offences, but are the incidences of these 
forms of illegal driving as isolated as they could be? This chapter examines 
the use of drink and drugs by car drivers. It canvasses the views on motorists 
about these offences and reveals the levels of support that exist for policies 
to reduce the occurrence of these crimes. To decrease the possibility of 
withheld or incorrect responses on these sensitive issues, respondents were 
assured that answers to the questions presented in this section would remain 
confidential - only 1 % of respondents refused to answer these questions. 
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Drink and drugs 

3.1 
The use of drink and drugs 
by car drivers 
The use of drink and drugs by car drivers is taken very 
seriously by motorists. Most of Britain's drivers do not admit to 
driving under the influence of drugs or when over the legal 
alcohol limit but this year's survey shows that drink and drugs 
are still being used, albeit by a minority of drivers. 

Incidence of drink and drug driving 

% who have been in % who have 
a car in the last 12 months All Age Age Age personally 
while the driver was under drivers 17-34 35-54 55+ driven under 
the influence of... influence of.. 

IVIedicines likely to 
cause drowsiness 

3% 5% 3% 1 % 2% 

7% 
Alcohol on or 
below the legal limit 

1 1 % 14% 13% 6% 

2% 

7% 

Alcohol over 
the legal limit 

4% 4% 5% 1 % 

Legal stimulus drugs such 
as Pro-Plus or guarana 

1 % 3% 1 % 0% 1 % 

Cannabis or marijuana 3% 6% 2% 0% 1 % 

Amphetamines or speed 1 % 2% 1 % - 0.5% 

Other illegal drugs such as 
ecstasy, cocaine, or heroin 

1 % 2% 1 % - 0 . % 

None 83% 77% 82% 9 1 % 88% 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

The vast majority of motorists do not drive under the influence 
of drugs or drink or get into a car where the driver is drink or 
drug driving. 83% claim not to have been in a car in the last 
12 months when the driver was under alcohol or drug 
influence and 88% of drivers claim not to have personally 
driven under the influence of anything, either alcohol or drugs, 
over tho same period. 

Drink driving in particular is still a small but serious problem in 
Britain. Around two in 100 motorists admit to driving while 
being over the legal alcohol limit, implying that there are 
around half a million drink drivers in Britain today. It is the 
younger and middle-aged drivers that are most at fault in this 
respect - 5% of 35 to 54 year olds have been in a car where 
the driver (either themselves or someone else) was over the 
legal alcohol limit in the last 12 months. Drug use tends to be 
amongst a small minority and is confined tn young and middle 
aged drivers. 

Women are much less likely than men to drive under the 
influence of anything and are particularly cautious about illegal 
drugs and exceeding the alcohol limit. 

Although there is still a problem with drunk driving in Britain, 
the incidence appears to be falling over time, whereas driving 
under the influence of drugs is increasing. Chart 3.2 compares 
this year's survey with the results from the 1996 Lex research 
results. 

Experience of illegal drink driving has fallen from 8% to 4% 
whilst driving while under the incidence of cannabis and other 
serious drugs has increased from around 3% to 5%. 

12% of motorists admit to driving under tine influence of drink or drugs 
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The changing incidence of drink 
arid di uy lal\wib 

% who have been in a car in the last 12 months 
while the driver was under the influence of... 1996 1999 

Medicines likely to cause drowsiness 4% 3% 

Alcohol on or below the legal limit 24% 1 1 % 

Alcohol over the legal limit 8% 4% 

Legal stimulus drugs 
such as Pro-Plus or guarana 

1 % 1 % 

Cannabis or marijuana 2% 3% 

Amphetamines or speed 1 % 1 % 

Other Illegal drugs such 
as ecstasy, cocaine, or heroin 

0% 1 % 

None 69% 83% 

Base: All motorists 

Source: The Lex/RAC Report on Motoring 

3.2 
Controlling drink 
and drugs 
The previous section has shown that the use of drink and 
drugs is still relatively commonplace amongst British drivers. 
The survey also sought to determine how motorists feel about 
driving under the influence of drink and drugs and what sort of 
measures they would support to control it. 

The relative seriousness of drink driving 

• Extremely serious 

n Fairly serious 

Drink driving while well 
oxor the limit 

Robbing a petrol station 
with a weapon 

Snatching an old lady's 
handbag in the street 

Housebreaking and 
c i i t i y / Lfuiyldl y 

Drink driving while 
juct over tho limit 

Breaking Into a car and 
Etoaling tho radio / caccotto 

Shoplifting at 
Marks & Spencer 

100 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Despite the fact that some motorists still admit to drink 
driving, it is almost universally regarded as being a 
dangerous and serious offence. 93% viewed driving while 
just over the limit as being a serious offence. Motorists view 
drink driving while well over the limit as the most serious 
crime in the table. 

Motorists were asked to express the level of danger they 
perceived from using different drugs while driving. The 
question was last asked in the 1997 Lex motoring survey 
and this year's results show that drivers are more aware now 
of the danger of drink and drugs. 

93% believe drink driving is a serious offence. 
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Drink and drugs 

The perceived danger ot driving under the 
influence of different drugs 

% saying "extremely dangerous" 

• 1997 

• 1999 

Illegal drugs such as jj 
ecstasy, cocaine or heroin 

80 
184 

Alcohol over the legal limit 

Amphetamines or speed 

Cannabis or marijuana 

Medicines likely to 
cause drowsiness 

Alcohol on or below 
the legal limit 

Legal stimulus drugs such 
as Pro-Plus or guarana 

65 

J I I L J 
10 20 30 40 50 60 70 80 90 

% 

Base: All motorists 
Source: The L e x / R A C Report on Motoring 

For all drugs described in the survey the number of 
motorists that perceive "extreme" danger from use whilst 
driving has increased in just two years. Alcohol and Illegal 
drugs are seen by the vast majority as extremely serious. 

Control of drink and drugs 
Support for the introduction of random breath testing is still 
strong, with 78% of drivers agreeing with this policy. 
Previous results from the Lex survey of 1989 show that 
"strong" support for this policy has been declining, but 
opposition to it has not grown. 

Level of agreement that random brealli lesliiiy 
should be introduced 

• 1989 

• 1999 

Strongly agree 

Tend to agree 

Neither agree nor disagree 

Tend to disagree 

Strongly disagree 

No opinion / don't know 

Base: All motorists 
Source: The Lex/RAC Report on Motoring 

Level of agreement that the legal drink driving 
limit should be halved 

• 1989 

• 1999 

Strongly agree 

Tend to agree 

Neither agree nor disagree 

Tend to disagree 

Strongly disagree 

No opinion / don't know 

Base: All motorists 
Source: The Lex/RAC Report on Motoring 

60 80 

78% want random breath testing introduced 
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Despite the concerns of motorists, they are split on whether 
the legal drink driving limit should be reduced. The number of 
motorists that would support a halving of the drink driving limit 
has increased since 1989, as the perception of the associated 
dangers has also increased. Many fewer motorists would now 
be opposed to this policy. However, motorists are still split -
45% agree that the limit should be halved and 40% disagree. 

Level of agreement that everyone caught over the 

• 1989 

• 1999 

strongly agree 1 23 strongly agree 
|15 

:>:-> 

Tend to agree Tend to agree 
|18 

Neither agree nor disagree • i o Neither agree nor disagree 
|16 

Tend to disagree Tend to disagree 
• 29 

Strongly disagree ^ • 1 2 Strongly disagree 
119 

1 
c 20 40 

% 
60 80 

Base: All motorists 
Source: The Lex/RAC Report on Motoring 

R A C C o m m e n t 

We at RAC would strongly support the introduction of 
measures to reduce the incidence of driving under the 
influence of drink or drugs. With the survey showing there 
are around half a million drink drivers in Britain, it is still far 
too common a problem on Britain's roads and it is extremely 
worrying that the use of banned drugs whilst driving has 
grown so rapidly. The research shows that motorists are 
concerned about drink driving and would strongly support 
the introduction of random breath testing. The RAG 
Foundation has shown that the answer is not to reduce the 
drink drive limit but to increase awareness of the loss of 
control associated with drink driving and to tackle the hard 
core persistent offenders. The level of awareness of the 
dangers associated with these crimes has increased in 
recent years. Transport policy can build on this development 
and try to cement the view that these are extremely serious 
and objectionable offences. 

There should be an urgent public education campaign on 
the risks of drug driving, even before an acceptable drug 
test is available, to raise awareness and influence behaviour. 
The pharmaceutical industry should be urged to introduce a 
traffic light warning scheme for prescription drugs and other 
medicine to provide consumers with better guidance on the 
dangers of driving while taking medicinal drugs. 

Over the years a high number of drivers have been prepared to 
agree that prison sentences should be given to drivers over 
the legal alcohol limit. This is still the case but feelings are less 
strong now than when the question was first asked back in 
1989. 

A third of motorists want prison sentences for drink drivers 
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Section Four 

Green labelling of cars 
and related products 
and services 

Could some of the environmental difficulties associated with car usage be 
addressed through the green labelling of cars and related product and 
services? The research has sought to provide the motorists' perspective on 
the nature and magnitude of environmental problems. In this chapter it is 
revealed how motorists feel about environmental damage and what policies 
they would support to reduce such damage. 
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Green labelling of cars and related products and services 

4.1 „ 
Tine perceived importance of 
environmental problems in Britain today 
How much concern is there for the environment amongst 
drivers, are the problems that exist viewed as being critical 
and how do environmental problems rank in importance 
alongside other current concerns? 

Britain's drivers are clearly concerned about the environment 
but there are other issues that are more popularly viewed as 
being major transport problems. 

The perception of major transport problems in 
Britain today 

I 1995 

3 1999 

Traffic congestion in 
towns and cities 

Road rage/stress related 
motoring incidents 

Traffic congestion on main 
roads and motorways 

Air pollution 

The safety of pedestrians 
and cyclists on roads 

Global warming from car 
fumes and car production 

The safety of car 
users on the road 

The destruction of 
the countryside 

None of these 

Don't know/No answer 

172 
83 

n/a 
Z164 

161 
71 

60 

• 50 

]4b 
• 41 
36 

39 
1 

P 2 
1 
1 
J I I L J L _1_ J I I 

0 10 20 30 40 50 60 70 80 90 100 

% 

Base: All motorists 
Source: The Lex/RAG Report on Motoring 

Air pollution is cited as a major problem by 60% of drivers, 
45% are concerned about global warming, and 39% about the 
destruction of the countryside. Concern for air pollution has 
dropped since 1995, but has risen for global warming. 

Environmental issues are regarded as being major problems by 
many British drivers but wider and growing concern exists for 
other issues such as traffic congestion and road rage. 

Britain's drivers may be concerned about the environment but 
fewer perceive these problems as being "critical" and requiring 
immediate action. 

Major transport problems in Britain today that have 
reached a critical point and must be tackled immediately 

Traffic congestion 
in towns and cities 

Traffic congestion on main 
roads and motonways 

Road rage/ stress 
related motoring incidents 

Air pollution 

Global warming from car 
fumes and car production 

The safety of pedestrian 
and cyclists on the roads 

The safety of car 
users on the road 

The destruction of 
the countryside 

None of these 

Don't know/No answer 

Base: All nnotorists (1,563) 
Source: RAC Report on r̂ otoring 2000 

Traffic congestion is drivers' major motoring and health concern 
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Many fewer motorists demand Immediate action for 
environmental issues than believe they are majnr problems. 
One third of drivers believe that air pollution has reached a 
critical point and less than a quarter would call for Immediate 
action on global warming. The only issue that a majority 
believe is critical is traffic congestion in towns and cities. 

The relative importance of the environment 
Concern for environmental pollution is more widespread than 
for unemployment, about equal to that for education, the cost 
of living, and congestion but less than for crime and the health 
services. While motorists are concerned about the 
environment, many do not view environmental problems as 
being "critical". Traffic congestion, road rage and other wider 
social concerns are more popularly viewed as being major 
problems. 

The level of importance of 
environmental concerns 

• Very concerned 

• Fairly concerned 

Crime 

Health Services 51 36 
-

Education 38 
-

Cost of living 

Traffic congestion 

Environmental pollution 

Unemployment 

39 42 

33 50 

wmm. 51 

30 H 42 

20 40 60 
% 

80 100 

Base: All motorists (1.563) 
Source: RAG Report on Motoring 2000 

R A C C o m m e n t 

This year's survey results confirm the findings of previous 
years: while many motorists express environmental 
concerns, these rank lowly against other transport issues 
such as congestion and road rage. Indeed, concern for 
congestion is growing amongst Britain's drivers. The 
Introduction of catalytic converters, the use of new fuels, 
advances in engine design and the implementation of 
environmental agreements, have all contributed to a 
substantial reduction in motoring emissions with further 
benefits to come from on board diagnostics. However there 
is still a significant proportion of gross polluters, particularly 
amongst buses, taxis and trucks and older, pre-catalytic 
converter cars which need to be removed from the road or 
upgraded to today's higher environmental standards. 

Crime is the most important issue 
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4.2 
Support for environmental 
damage reduction policies 
Britain's drivers do not support large fuel price increases and 
while they are concerned about the environment, relatively few 
support damage reduction policies. The measures outlined in 
chart 4.4 all received minority support and 29% of motorists 
would not accept any of the options. 

Options that motorists would accept to reduce 
damage to the environment 

% of respondents that would accept measure 

Your car being powered by electricity, 
allowing 50 miles between recharging 

Being unable to drive in 
town or city centres 

70 mph speed limiting 
device on your car 

Restricting access to main roads in 
rush hour to cars with more than 2 people 

Doubling the price of diesel/ petrol 
over the next 5 years 

None of these 

10 15 20 25 30 

% 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 

with catalytic converters, have better fuel efficiency and use 
less polluting fuels, has substantially reduced the incidence of 
vehicular air pollution. 

Support for a stricter MOT test for 
emissions 

)r exhaust 

All 
drivers 

Bought 
car new 

Bought 
car second 

hand 

Yes 67% 75% 66% 

No 20% 15% 22% 

Don't know 1 3 % 1 1 % 11% 

Base: All motorists (1,563) 

Source: RAC Report on Motoring 2000 

A high proportion of toxic emissions from vehicles emanate 
from older vehicles. The introduction of new cars that are fitted 

Two-thirds of motorists would support the introduction of 
stricter MOT tests while only 20% would not. As one may 
expect, drivers that buy new cars are more likely to support 
this measure. This result suggests that while motorists may not 
be entirely enthusiastic about the introduction of damage 
reduction policies for all vehicles, they may be happier 
targeting specific vehicles that do the most damage to the 
environment. 

R A C C o m m e n t 

Targeting those small number of vehicles which contribute 
most to environmental damage through poor maintenance is 
an easy way to significantly reduce pollution. Effective 
maintenance of cars not only reduces pollution but also 
results in cars that are cheaper to run and more pleasant 
to drive. 

Motorists oppose fuel tax increases 

' I 
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4.3 
The importance of environmental 
concerns in car purclnase 

count when b 

Environmental factors do not feature prominently in car 
purchasing decisions. Only 25% of car buyers cite 
environmental friendliness as a consideration. The really 
important factors in purchasing relate to economic factors 
such as car price and fuel efficiency and also to reliability and 
safety. These factors form a consideration for the majority of 
car buyers. 

Chart 4. 

Price 

Reliability 

Safety 

Fuel efficiency 

Performance 

Interior space 

Styling 

.Servicing costs 

Resale value 

Environmmental 
friendliness 

Other 

Base: All motorists (1,563) 
Source: RAC Report ori Motoring 2000 

100 

% 

Fuel efficiency reflects both environmental and economic 
concerns, but economic concerns are predominant. 

Environmental factors are unimportant in car purchase deci; 
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4.4 
Motorists' views on 
environmental star ratings 
Environmental star ratings are one way of attempting to make 
the environmental implications of car purchasing and operating 
decisions more apparent to the consumer. 

-Support for star ratings for 
environmental friendliness 

• No 

• Yes 

CD Don't Know 

For new cars 

For second-hand cars 

For petrol and diesel 

For car service centres 

77 

20 40 60 
% 

Base: All motorists (1,563) 
Source: RAC Report on rvlotoring 2000 

11 

64 15 
— 

15 
— 

pn 

80 100 

Over three quarters of motorists would support the 
introduction of environmental star rating for new cars and 64% 
for second-hand cars. Motorists were also enthusiastic about 
the introduction of ratings for petrol and diesel. Less support 
exists for the introduction of environmental star rating for car 
service centres. 

The impact of environmental star ratings 
Most motorists believe that they would take an environmental 
star rating into account when buying a car, 15% would be 
indifferent while only 10% would ignore it. Thus car buyers do 
believe llial llils raliiiy would iiiflueiiuti tlieii buhaviuui. On Lht; 
ulliei hand, wdt> been figni eailier result,?, thft fact that 
motorists take environmental factors into account is no 
indication of the degree of importance they place upon them. 
There is no guarantee that an environmental star rating would 
feature prominently in purchasing decisions. 

The likelihood of taking into account an 
environmental star rating when buying a car 

7% 
Not very likely 3% 

Not at all likely 

15% 
Neither likely 
nor unlikely 

33% 
Very likely 

42% 
Quite likely 

Base: All motorists (1,563) 
Source: RAC Report on rulotoring 2000 

Environmental star ratings would affect buying decisions 
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options the environmental star rating should be 
based on 

How much of car 
can be recycled 

Environmental efficiency 
of car production 

Pollutants produced 
by the car 

Fuel efficiency 

A measure combining 
all these elements 

Base: All motorists (1.563) 
Source: RAC Report on Motoring 2000 

Most car buyers would like to see a measure based on a 
combination of all the options shown on the chart. 
Consumers do not believe that car recycling or environmental 
efficiency in production should form the sole criterion for the 
environmental rating. 

R A C C o m m e n t 

Motorists have indicated that they would generally favour 
the introduction of environmental star ratings for new and 
used car purchases and we welcome the green labelling 
scheme introduced in 1999 by SMMT These measures 
would offer a way of making clear to the consumer the 
environmental consequences of future transport activities. 
On the other hand, experience from the past has shown that 
motorists will tend to focus much more on phce, safety, fuel 
efficiency and car reliability in purchase decisions to the 
exclusion of environmental Issues. 

E N V I R O N M E N T A L 
i n f o r m a t i o n 
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Section Five 

oring Services - In One View - Your Pref. 
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Motoring and the Internet 
As the use of the Internet grows, more and more consumers in Britain are 
using on-line facilities to obtain information about products and services and 
to carry out commercial transactions. For Britain's motorists the Internet 
raises two important issues: how can it aid the car purchasing process and 
how might an increase in home shopping affect the motoring environment. 

This section also features the results from a special sun/ey commissioned by 
RAC this year - The RAC Survey of Internet Pioneers. This ground breaking 
research involved e-mailing motorists who use the Internet regularly to 
determine their views on the future of the Internet. This survey was 
undertaken by RKL - the Internet specialist arm of Sample Surveys. 
The sample was self-selecting and represents those with a keen interest in 
both the Internet and motoring. 
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Motohng and The Internet 

5.1 Using the 
Internet for 
car purchases 
This year's survey sought to investigate how the Internet is 
developing as a medium for car purchase. Much has been 
made recently of the potential the Internet offers to alter the 
ways in which we trade goods and conduct our economic 
transactions. 

Is the Internet being used in the purchase of vehicles? The 
overwhelming response from car buyers is "not yet", currently 
only a small minority - 6% of motorists - use the Internet in 
the car purchase process. This is probably an underestimate 
of those who are now using the internet, as this includes the 
response of those who may not have bought a car for some 
time. 

Chart 5.1 shows the types of information sought by those that 
did use the Internet. 

Type of information obtained from the internet 

To get information on prices 

To get information 
on makes and models 

To find out about dealers 

80 

Base: Motorists wtio use the Internet for car purctiase (36) 
Source: RAC Report on Motoring 2000 

However, as the saturation of computers grows and as 
connectivity increases in Britain many more consumers are 
expected to purchase goods on-line. Forecasts of the future 
magnitude of the Internet market vary quite substantially. 

though there is a general consensus that a significant 
expansion in e-commerce is highly likely to take place. 

RAC Survey of Internet Pioneers 
For this reason it is important to ask how the Internet may 
affect motorists in the future. RAC has attempted to shed 
some light on this question by focusing on the section of the 
population that currently have computers and are connected 
to the Internet. An e-mail survey of car drivers was undertaken 
which asked those familiar with on-line technology about how 
they use the Internet and how satisfied they were with this 
medium of commerce. From an invitation to take part, 449 of 
these regular Internet users responded. The results from this 
survey are labelled as RAC Survey of Internet Pioneers in 
the rest of this chapter. 

Chart 5.2 shows that many consumers connected to the 
Internet use their on-line facilities to search for information 
when purchasing a car. 

Jse of the Internet for car purchase amongst 
the on-line population 

"Did you use the Internet to obtain information last time you bought a car?" 

Age Age Age 
All 1 7 - 3 4 3 5 5 4 6 6 1 

YOG 6 0 % 5 2 % 3 4 % 

No 4 6 % 4 0 % 4 8 % 6 6 % 

Base: Drivers responsible for buying a car in the last 12 months 
Source: RAC Survey of Internet Pioneers 

54% of respondents to the Internet Pioneers survey, who have 
been personally responsible for buying a car in the last 12 
months, used the Internet to obtain information when last 
purchasing a car. Chart 5.2 also shows that even amongst the 
on-line population it is the younger and middle-age groups 
that are most at home with on-line information. 

The two main types of information obtained from the Internet 
for car purchase relate to makes and models and prices. This 
was true both for the general motoring public and the Internet 
Pioneers. 

Few motorists use the Internet to help buy a car 
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Types of information on cars obtained 

; | Internet Pioneers 

—1 Users of t t ie Internet among 
the general motor ing publ ic 

Informat ion on • ^ ^ ^ ^ ^ ^ ^ ^ • H 85 
makes and models 1 

-

Informat ion on pr ices Informat ion on pr ices 
161 

Finding out 
about dealers 

Finding out 
about dealers J 32 

1 1 1 1 1 1 1 1 1 1 
0 10 20 30 40 50 60 70 80 90 100 

% 
Base: Alt using the tnternet to find information 
Source: RAC Survey of Internet Pioneers/RAC Report on Motoring 2000 

Tliose obtaining this type of information generally find the 
Internet easy to use and are satisfied with the service it offers 
them. Only 2% of respondents found the Internet difficult to 
use and only 5% were dissatisfied with the information they 
were able to find. 

Sources for buying cars on the Internet 

"Which of the fo l lowing sources wou ld you cons ider 
buying your car f rom on the Internet ?" 

Franchised dealer 

Manufacturer 

Independent dealer 

Motor ing organisat ion 

Vehicle leasing or 
cont ract hire company 

Private seller 

Insurance company 

None of these 

100 

Base: All wtio would consider buying a car over ttie Internet (213) 
Source: RAC Survey of Internet Pioneers 

The Internet does not only provide a source of information for 
purchasing decisions. Increasingly, it is being used and 
promoted as a medium for actually buying goods and 
services. 

Franchised dealers, manufacturers, independent dealers, and 
motoring organisations appeal to most Internet users as 
suitable on-line sources for car purchase. This is perhaps a 
reflection of safety concerns over Internet transactions, which 
favour more established and reputable organisations. 

On the other hand, 32% of consumers would be prepared to 
buy cars from private sellers in an on-line transaction. 

Just under half of the respondents to the Internet Pioneers 
survey, 47%, indicated that they would be prepared to use the 
Internet to buy their next car, 53% said they would not. The 
survey results also reveal that these on-line customers would 
consider a variety of sources for car purchase on the Internet. 

5.2 The Internet 
and home 
shopping 
Another important aspect of the growth of Internet trade is 
how It will affect the trips that we make. If we can buy on-line 
and have goods delivered to the house then we may not need 
to make as many journeys to the shops in the future. At the 
same time, on-line home shopping will have an effect on the 
amount of delivery vans that we have on Britain's roads. 

The RAC Survey of Internet Pioneers has sought to quantify 
the current extent of home shopping amongst Internet users 
and what sort of effects they think might arise if this way of 
purchasing grows. 

The vast majority of Internet users currently buy some goods 
from home either over the Internet or the telephone. This 
compares with just one in three of the general motoring public. 

j | File Edit View Go Favontes Window Help Wed 5:53 pn 
RAf Molfiring Servi i p\ 
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Results from the RAC Survey of Internet Pioneers 
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Motoring and the Internet 

Buying goods over tine Internet or telephone 

"Do you ever buy g o o d s f r o m h o m e ei ther v ia t he te lephone or t he Internet?" 

Internet Pioneers 

1 2 % N o 

General motoring public 

3 2 % Yes 

8 8 % Yes 6 8 % No 

Base: All respondents 
Source: RAC Survey of Internet Ptoneers/RAC Report on Motoring 2000 

On-line consumers expect their use of home shopping to 
increase. Chart 5.6 shows that 83% of respondents to the 
Internet Pioneers survey expect to be buying more in the 
future over the telephone or Internet, and almost none 
anticipated buying less. This compares with just 26% of the 
general motoring public 

Future use of home purchasing 

"Wil l you buy more or less g o o d s over the Internet or te lephone in the future?" 

Internet Pioneers 

1 7 % 
Abou t the same 

as nov//\ess than now 

General motoring public 

A lot more 

Don' t know 

little more 

lot more 

A little more 
6 7 % 

Abou t t he same 
as now/ less than now 

Base: All respondents 
Source: RAC Sun/ey of Internet Ploneers/RAC Report on Motoring 

The impact of home shopping on 
congestion and pollution 
On-line consumers are not certain about how home shopping 
will impact upon congestion on Britain's roads. 

The impact of home shopping on congestion 

Internet Pioneers 

1 0 % 
Don ' t know 5 % 

More congest ion 

4 3 % 
Less congest ion 

4 2 % 
No impact 

Ra-ip- All rpspondents (449) 
Source: RAC Survey of Internet Pioneers 

Only 5% of respondents to the Internet Pioneers survey 
believe that increased congestion will result from a growth in 
home shopping, while 43% predict less congestion. These 
results show that many consumers believe that the reduction 
in private traffic that may take place will more than offset the 
increase in traffic from delivery vehicles, or that they have not 
realised that home shopping will increase the number of 
delivery vans. 

I lowever, 42% believe that no impact will take place and 10% 
"don't know". In this respect it is difficult to identify any real 
direction in consumers' predictions. 

The same lack of certainty is evident in the effects of an 
increase in home shopping upon pollution. 

Home shopping predicted to grow 
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The impact of home shopping nn pnlliitinn 

4 6 % 

Internet Pioneers 

7 % 
Don ' t know 2 % 

\ More pol lut ion 

4 6 % 
Less pol lut ion 

No impact 

Base: All respondents (449) 
Source; RAC Survey of Internet Pioneers 

46% of respondents believe that increased home shopping will 
lead to less pollution and an exactly equal amount believe that 
there will be no impact. The prospect of home shopping 
increasing pollution is not popularly supported. 

These are difficult issues to judge and it is clear most 
motorists have not thought about them before. It Is not just 
about whether more congestion or pollution will arise, but also 
about the locations of these effects. For instance, while home 
shopping may reduce the number of vehicles on routes 
travelling to shops, it may at the same time increase the 
number of vehicles on residential streets due to home 
deliveries. 

Support for home shopping if it led to more 
trucks and vans on the road 
Chart 5.9 shows that consumers have various views on this 
issue. 

A large proportion of Internet users, 38%, would be indifferent 
to an increase in the number of vans and lorries on their roads. 
36% would support the growth of home shopping even if it did 
increase residential congestion while 24% would not. 

Support for home shopping if it led to increased 
numbers of vans and lorries on residential streets 

Internet Pioneers 

4 % 
s t rong ly oppose 

2 % 
\ Don ' t know 

Strongly s u p p o i l 
2 0 % 

Tend to oppose / \ I 

W ^ — 2 7 % 
H Tend to suppor t 

^ 3 8 % 
Base: All respondents (449) Neitt ier suppor t 
Source: RAC Survey of Internet Pioneers nor o p p o s e 

R A C C o m m e n t 

Currently the Internet is used in the car purchase process by 
only a small minority of consumers. Those that do use it find 
it very helpful and easy to use in obtaining information about 
price and makes and models of cars. The purchase of cars 
over the Internet is confined to an even smaller group of on­
line consumers but many predict that they will increase their 
use of the Internet for purchasing goods in the future. We at 
RAC believe that Internet technology offers tremendous 
scope for improving the car purchasing process and for 
making it more enjoyable and less time consuming, 
although there will remain a key role for dealers. There is 
also a significant role for fleet and journey management 
systems through specialist web sites. 

We are less certain about how the general growth of home 
shopping will affect the British motoring environment. In 
particular locations, and especially in residential streets, it 
could lead to higher incidence of pollution and congestion. 
On main roads, shopping areas and in town centres it could 
reduce the use of the private car. We would welcome future 
research into this issue as a guide to how the home 
shopping market should develop from a motoring 
perspective. 

The impact of home shopping on congestion is unclear 
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Section Six 

Fuel and road tax 
Government policies on fuel and road tax have an important bearing on the 
costs that British motorists face in running their cars. Is the motoring public 
aware of current and proposed levels of fuel and road tax and what level of 
support exists for fuel tax and road pricing policies? This chapter also 
reveals the drivers' perspective on how taxes raised through motoring 
should be spent and what the motorists' response will be to increasing fuel 
prices and road charging. 
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SECTION Fuel and road tax 

6.1 
Consumer 
awareness of 
tax and duty 
charges 
Changes to taxes and duty charges are amongst the most 
widely discussed issues affecting motorists today. British 
motorists pay very high charges on fuel and road tax, relative 
to other nations. The Chancellor's pre-Budget statement in 
November 1999 indicated that the motoring taxes that have 
been in place over the last two years may be modified in future 
budgets. Are consumers actually aware of proposals to 
change tax and duty and do they know how much of their 
current costs are represented by tax? 

The current level of taxation on motorists 
Currently approximately 80% of the price of fuel to the 
consumer is accounted for by tax. The tax component of price 
has grown since the early 1980s. The government stated the 
intention to increase the fuel tax (not final price) by 6% per 
annum in real terms (the fuel duty escalator). The Chancellor's 
statement indicated that the fuel escalator of 6% will be 
stopped and further fuel taxation will be determined on a 
budget by budget basis. Chart 6.1 shows the change in the 
percentage of the price of fuel that has gone on tax over the 
last three decades. 

The percentage of fuel price to the consumer 
that is tax 

100 

80 

60 

40 

20 
68 70 72 74 76 78 80 82 84 86 88 90 92 94 96 98 

Year 

Source: DETR 

The proportion of the price of fuel to the motorist that is tax fell 
in the 1970's but almost doubled between 1980 and the 
present day. It was increased by 6% above inflation in both 
the 1998 and 1999 budgets following two large increases in 
1997. 

Britain's drivers are strongly opposed to the fuel tax escalator 

•-3 
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Awareness of motoring taxes 

pri( 
Motorists' perceptions of the proportion of tfie 

ce of fuel that goes on tax and duty 

All Ayo 17-34 Aye 3o"Cj4 Aye 50+ 

Don't know 2 2 % 2 5 % 2 1 % 2 0 % 

Up to 2 0 % 5 % 8 % 3 % 4 % 

? 1 % t o 4 0 % 6 % 7 % 6 % 3 % 

41 % to 0 0 % 1 3 % 1 5 % 1 5 % 7 % 

61 % to 7 0 % 9 % 7 % 1 0 % 1 1 % 

7 1 % to 8 0 % 3 2 % 2 7 % 3 0 % 3 9 % 

More than 8 0 % 1 4 % 1 2 % 1 5 % 1 6 % 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Many consumers are not aware of the current level of tax 
they pay on the price of fuel. 22% of motorists did not 
know the level of tax and a further 32% underestimated the 
level of tax. 46% of drivers were closer to the true order of 
magnitude - 71 % and above. 

Age makes a difference to levels of awareness of the 
proportion of price that is allocated to tax and duty. Older 
drivers in the 55+ age groups are more likely to state a 
higher tax and duty figure than younger drivers. 

62% of motorists were aware of the recent changes to the 
tax and duty that motorists are required to pay - 38% were 
not. 

6.2 
Support for fuel 
tax and road 
pricing policies 

•Jet support for fuel tax and other motoring policies 

Increase road tax for cars 
w i th larger engines 

- 8 9 % 

- 5 8 % 

- 6 9 % 

+ 1 4 % 

Make c o m p a n y car tax 
de te rmined by po l lu tants p roduced 

Increase the tax a c o m p a n y car 
driver pays for pr ivate mi leage 

Increase the amount of tax 
indiv iduals pay for c o m p a n y cars 

Charge tax t o compan ies 
prov id ing employees w i th park ing 

Charge motor is ts t o 
dr ive into t o w n cent res 

Charge for the use of 
mo to rways and / or t runk roads 

Increase the pr ice of d iesel 

Charge 6 % extra tax on fuel 
over and above inflat ion each year 

I I 
-100 -80 -60 -40 -20 10 20 

: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Britain's drivers are strongly opposed to the fuel tax escalator. 
Only 3% of motorists support the policy to increase tax at a 
rate of 6% above inflation, with net opposition of minus 89%. 
There is also strong opposition to increasing the price of diesel 
and little support for road charging measures. Increasing tax 
on cars with larger engines is the only policy with net support. 

Current and proposed government policies are not popular 
with motorists. The recent re-think of the fuel duty escalator 
recognises the strong opposition that exists. The results of this 
year's survey, while showing a general disapproval of most 
government policies, do indicate that motorists would be more 
likely to support policies targeted at specific vehicles. 

80% of the price of fuel is accounted for by tax 
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Fuel and road tax 

6.3 
How should 
taxes raised 
through nnotoring 
be spent? 
Britain's drivers pay a great deal of their motoring costs in 
taxes and duties set by the government. Many motorists are 
unaware of the exact levels of taxes and duties they pay. One 
of the most controversial issues surrounding the imposition of 
motoring taxes and duties, and particularly the fuel tax, is that 
the revenue goes straight to the treasury and there are no 
clear statements about how the money is actually spent. The 
Chancellor's pre-Budget statement in November 1999 raises 
the possibility of some hypothecation in the future. 

•• laxes raised through motoring should be 
mainly spent on public Iransport" 

3 % 
Don ' t k n o w / N o op in ion 

1 6 % 1 
St rong ly d isagree 

1 4 % 
St rong ly agree 

2 2 % - " " ^ 
Tend t o d isagree ^ / 

r 26'X. 
\ H Tend to agree 

1 9 % 
Nei ther agree 
no r d isagree 

Base: All motorists (1.563) 
Source: RAC Report on f^otoring 2000 

"Taxes raised through motoring should be spent 
mainly on roads" 

5 % 
Neither agree 
nor disagree 

3 % 
Tend to disagree 

1 % 
Strongly disagree 

2 % 
Don' t k n o w / N o opin ion 

2 7 % 
Tend t o agree 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

6 1 % 
Strongly agree 

The evidence is overwhelmingly in favour of spending the 
revenue raised through motoring tax on roads. 89% of drivers 
agree that taxes raised through motoring should be mainly 
spent on roads and 61 % expressed strong agreement with the 
statement. Only 4% disagree. 

Drivers are split on whether taxes raised should be spent 
mainly on improving public transport. 14% strongly agree with 
this option and 26% agree. Almost one in five motorists are 
indifferent to this proposition and 38% disagree. 

R A C C o m m e n t 

Britain's motorists are anxious to see the motoring taxes 
and duties they contribute being spent on improving roads 
and are not fully behind their being spent on public 
transport. The view that the public does not want road 
investment is now much further from the truth than has 
been claimed in the past, with congestion an increasingly 
problematic part of everyday life for many motorists. The 
motorists' are paying the tax and duty - and it therefore 
seems only right that their views be taken into consideration 
when deciding on spending priorities, albeit that we need to 
find sustainable as well as practical transport solutions. The 
recent announcement by the Chancellor that there may be 
hypothecation of some motoring taxes is a step in the right 
direction. 

Motorists want taxes spent on roads not public transport 
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6.4 Drivers' 
responses to 
increasing prices 
How do drivers respond to the increases In prices that are 
taking place? Do taxes lead to less traffic on the roads or to 
the consumption of less fuel? These questions are important 
because they allow us to take a view on whether the tax and 
duty measures in place are capable of achieving the desired 
objectives. This year's survey has asked a series of questions 
in an attempt to understand the responses of motorists to 
Increasing prices. 

The impact of motoring costs on congestion 
Chart 6.6 provides evidence that raising taxes has a small but 
significant impact on use of the car 56% of dhvers disagree 
that the use of their vehicle would be significantly reduced by 
tax increases and 14% are indifferent. However the 10% who 
strongly agree that their driving behaviour would change as a 
result of increased taxation would be sufficient to achieve the 
government's target of reducing car usage and congestion. 

"Raising taxes on motoring would significantly 
reduce the amount 1 use my car" 

5 % 
Don' t k n o w / N o opin ion 

1 0 % 
Strongly agree 

2 6 % 
Strongly disagree 

1 6 % 
Tend to agree 

1 4 % 
Neither agree 
nor disagree 

3 0 % 
Tend to disagree 

Base: All motorists (1.563) 
Source: RAC Report on fvtotoring 2000 

Actions that motorists would take if the price of 
fuel Increased from 75 pence per litre to £1.00 

Nothing 

Wou ld dr ive less miles 

Would jo in p ro tes ts /compla in to M P 

Wou ld vote for d i f ferent polit ical 
party at the next elect ion 

Wou ld buy a smaller oar / 
car w i th smal ler engine 

Wou ld use publ ic t ranspor t / 
wa lk /cyc le more 

W o u l d give up my car/ 
one of my cars 

Wou ld change the roads 
that I dr ive on/dest inat ions 

Wou ld buy a newer car 

Wou ld buy an older car | 1 

Base: All motorists {1,563) 
Source: RAC Report on Motoring 2000 

The most common response from motorists to a 33% increase 
in fuel prices, and the most striking result In chart 6.7, would 
be to "do nothing". Four out of every ten motorists would not 
change their behaviour as a result of such a rise in the price of 
fuel. Around a quarter of motorists would drive less miles. 

For a small minority of drivers, switching to public transport, 
walking or cycling, may be a viable response (10%), but more 
would be inclined to join protests, complain to MPs or vote for 
a different party at the next election (each with 20% support). 

rise in fuel tax will have little impact on motoring beh d v i i j u i 
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Impact of rises in car tax 
The majority of drivers would not change their driving 
behaviour if the cost of (VED) car tax doubled. The common 
response to a very large increase in road tax would be to join 
protests or complain to MPs. One in three motorists anticipate 
'no response'. However a significant minority of motorists may 
give up one of their cars or switch to public transport. 

ro£ 
Actions that motorists would take if the level of 

ad tax increased from £155 to £300 per annum. 

W o u l d jo in p ro tes ts / comp la in t o M P 

No th ing 

W o u l d vo te for d i f ferent pol i t ica l 
par ty at the next e lect ion 

W o u l d g ive u p my ca r /one of m y cars 

W o u l d buy a smal ler car / 
car w i th smal ler eng ine 

W o u l d use publ ic t ranspor t 
/wa lk / cyc le m o r e 

W o u l d dr ive less mi les 

W o u l d change t he roads 
that I dr ive on /des t ina t ions 

W o u l d buy a newer car 

W o u l d buy an o lder car 

Base: All motorists (1,563) 
Source: HAC Report on Motoring 2000 
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% 
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Policies that are applied to all drivers in the form of fuel or 
road tax do not appear to change where motorists choose to 
drive or even their driving behaviour to any great extent. In this 
respect they may not be effective in giving the right incentives 
to motorists to avoid certain stretches of road and thus reduce 
location specific congestion. 

Location specific congestion charging 
The survey identified what actions motorists would take in 
response to "a toll of £5.00 per 100 miles on motorways" and 
"a daily toll of £3.00 to drive into major towns and cities". The 
results are shown in charts 6.9 and 6.10 below. 

Actions that motorists would take if made to pay 
a toll of £5.00 per 100 miles on motonyvays 

Wou ld change the roads that 
I (:lri\/p nn/rlpstinatinn*^ 

Nothing 

Would jo in pro tes ts /compla in t o MP 

Wou ld vo te for di f ferent 
polit ical party at the next elect ion 

Wou ld dr ive less miles 

W o u l d use publ ic t ranspor t / 
wa lk /cyc le more 

Wou ld give up my car /one of my cars 

W o u l d buy a smaller car /car 
wi th smaller engine 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Actions that motorists would take if made to 
pay a daily toll of £3.00 to drive into major towns and cities 

Nothing 

Wou ld change the roads 
that I dr ive on/dest inat ions 

Would jo in p ro tes ts /compla in to MP 

Wou ld use publ ic t ranspor t / 
wa lk /cyc le more 

Would vote for di f ferent pol i t ical 
party at the next e lect ion 

Wou ld dr ive less miles 

Wou ld give up my car /one of my cars 

Wou ld buy a smal ler car/ 
car w i th smaller engine 

Base: All motorists {1.563) 
Source: RAC Report on Motoring 2000 

Raising road tax would generate political protest 
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Road charges would have a more direct response on changing 
the types of roads and destinations that drivers use -
particularly for motorways. 37% of motorists have indicated 
that motonway charges would change the roads they use and 
destinations they would go to. For both types of road charge 
investigated, however, there is still a high proportion of drivers 
who would anticipate "no response" to the introduction of the 
charge. 34% would make no response to motorway charges 
and 33% no response to congestion charges. 

R A C C o m m e n t 

There is evidence that road pricing in town and cities might 
lead a minority of motorists to use public transport more. 

Although raising fuel tax or VED (road tax) does not 
encourage most drivers to reduce the use of their cars and 
does not induce any great changes in travel behaviour, there 
is evidence that a significant minority would change their 
behaviour sufficiently to enable the government to achieve 
its objectives of reduced road use, lower congestion and the 
consumption of less fuel. 

Congestion charging policies are likely to be more effective 
in influencing the behaviour in a location specific manner. In 
this respect they could be effective at reducing congestion 
in urban areas and particularly in reducing the use of over 
crowded motorways (although most drivers would just 
switch to non-toll roads). As we have seen earlier in this 
chapter pricing policies are not popular with consumers. To 
be most effective and (relatively) popular with the public, 
road charging needs to be based both on location and time 
of day. 

However it has to be recognised that a substantial 
proportion of motorists state that even these types of 
policies would not induce a change in either their use or 
ownership of cars. 

The ultimate success of these policies will be if people 
make long-term changes to their lifestyle - choosing jobs, 
houses and schools on the basis of transport patterns. 
These changes may be some time off, but this is what really 
needs to happen to make transport and car travel in 
particular a more pleasant part of our everyday life. 

mammm 

Congestion charging would change motoring behaviour 
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Section Seven 

Car ownership and car sales 

The charts on the following pages summarise some of the key statistics on 
car ownership and car sales in 1999. 
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Car ownership and car sales 

7.1 
Car ownership in the UK 
Car ownership continues to grow at a faster rate than either 
population growth or household growth. The population of the 
UK is now almost static, growing at around 0.1 % per annum. 
This compares to household growth of just under 1 % per 
annum and growth in the number of cars of around 2% per 
annum. 

The rise in car ownership is driven primarily by economic 
growth - increasing the number of households who have a car 
for the first time and also the proportion of households who 
have more than one car. It is also partly fuelled by the growth 
in the number of households. 

Car ownership in the UK (1) 
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Car ownership in the UK (2) 
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7.2 
New and used 
car sales 
As expected, new car sales fell in 1999 by around 2% to 2.20 
million - still the fourth largest year in history. This was partly 
fuelled by economic conditions - particularly a slowing in the 
growth of employment - but also by consumer reaction to 
expected price cuts. 

There were falls in both the private and company car sectors, 
with private car sales falling to the one million mark. Company 
cars account for 55% of new car sales in the UK. 

New car sales 
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Car ownership and car sales 

7.3 
Future levels of car ownership 
Every year in the Lex/RAC Report on Motoring survey 
respondents are asked how many cars their household has 
and how many they expect to have in two years' time. 

Motorists have historically been more optimistic about future 
levels of ownership than is actually realised - particularly 
during periods of economic difficulty. This year it is expected 
that car ownership will increase from an average of 1.53 cars 
per motoring household to around 1.57 cars per motoring 
household by 2002. This would imply another 1 million cars on 
the road within the next two years. This is consistent with 
historic levels of growth and provided there is no recession 
within this period this growth is likely to be achieved. 

Grossed up estimates of numbers of cars in Britain al Lime uf aui veys and expectations in 
two years' time 

Expectation in two years' time 

Househo lds Househo lds Ave. cars Grossed up Year of Cars per Grossed up 
in G B w i th cars per household no. of cars expectat ion household no. of cars 

m % m m 

1988 21.5 66.0 1.47 21.0 1990 1.59 23.3 

1989 21.7 66.0 1.53 22.6 1991 1.67 25.1 

1990 21.9 67.0 1.55 23.2 1992 1.63 24.9 

1991 22.1 68.0 1.51 23.0 1993 1.59 24.8 

1992 22.5 67.8 1.52 23.0 1994 1.55 24.5 

1993 22.7 68.6 1.50 24.0 1995 1.60 25.8 

1994 22.9 69.0 1.50 24.0 1996 ,1.57 26.4 

1995 23.1 69.7 1.50 24.3 1997 1.59 27.0 

1996 24.1 69.7 1.51 25.4 1998 -1.60 28.1 ^ 

1997 24.3 69.8 1.51 25.6 1999 1.60 28.4 

1998 24.5 - 7 1 . 8 1.51 26.6 2000 V.54 27.6 

1999 24.7e 72.0e 1.53 27.2 2001 <.57 28.4 

2000 24.9e 72.0e 

2001 25.1e 72.0e 

Base: All motorists 

Source: The Lex/RAC Report on Motoring 
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Current and expected levels of car ownership 
% of households 

None One car Two+ cars 

Actual 1988 61 39 

Actual 1989 55 45 

Actual 1990 56 44 

Actual 1991 58 42 

Actual 1992 59 42 

Actual 1993 58 42 

Actual 1994 58 42 

Actual 1995 53 47 

Actual 1996 58 42 

Actual 1997 51 49 

Actual 1998 59 41 

Actual 1999 57 43 

Expected in 1998 for 2000 1 54 45 

Expected in 1999 for 2001 1 51 48 

Base: All motorists 
Source: Ttie Lex/RAC Report on Motoring 

Grossed up estimates of numbers of cars in Britain 
at time of surveys and expectations in two years' time 

[ H Expected 2 Years Previously 

Actual 

30 

I 25 
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|28.4 

27.0 
28.1 

27.6 

25.1 
24.9 24.8 

24.5 25.8 
^ . 4 

25.6 26.6 

27.2 

23.3 

/ 23.2 
1—I 
23.0 23.0 24.0 24.0 24.3 

25.4 

/ 
21.0 

22.6 

28.4 

88 89 90 91 92 93 94 95 96 97 98 99 2000 2001 

Base: All motorists 
Source: The Lex/RAC Report on Motoring 
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7.4 
Car replacement cycles 
Expected replacement cycles for cars lengthened this year 
after two successive years in which they had shortened. 
Replacement cycles are now back to the 1996 level at 4.4 
years for both new and used cars. The replacement cycle 
for private cars has grown to 4.5 years while that of 
company cars has remained constant at 2.9 years. 

Uncertainty about the future economic fortune of the 
country should in theory lengthen replacement cycles. 
Current government forecasts for growth are optimistic and 
with confidence riding high as the predicted recession 
failed to emerge, a dip in replacement cycles may be seen 
next year. 

Gar replacement cycles 
private versus company cars 

• All 

H Company 

n Private 

i 

o. 1 

90 91 92 93 94 95 96 97 98 99 

Year 

Base: All motorists 
Source: Ttie Lex/RAC Report on Motoring 

Car replacement cycles -
new versus used cars 
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Source: Ttie Lex/RAC Report on Motoring 
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Registration of new cars by manutacturers: iy«y - luya 

% Market Share 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 1999/OOOs 

Audi/Volkswagen 5.76 5.56 5.22 4.72 5.10 5.51 7.13 7.15 7.53 8.89 195 

BMW 2.14 2.43 2.55 2.30 2.38 2.83 2.81 2.94 2.85 3.23 71 

Citroen 3 03 3 3R 4.04 4.54 4.42 4.12 3.78 3.B6 3.41 3.29 72 

Fiat 2.74 2.18 1.95 2.41 3.07 3.64 4.24 4.07 4.11 3.51 77 

Ford 25.25 24.24 22.17 21.46 21.91 21.11 19.60 18.26 17.96 17.65 388 

GM/Vauxhall 16.08 15.62 16.70 17.09 16.25 15.12 14.02 13.57 12,59 13.30 292 

Honda 1.58 1.77 1.68 1.74 2.00 2.35 2.47 2.56 2.72 2.97 65 

Hyundai 0.35 0.50 0.59 0.52 0.64 0.72 0.94 1.18 1,27 1.28 28 

Jaguar 0.53 0.36 0.35 0,35 0.35 0.45 0.41 0.44 0,52 0.70 15 

Mercedes 1.32 1.30 1.41 1.19 1.53 1.68 1.77 1.96 2.31 2.84 62 

Nissan 5.32 4.03 4.66 5.02 4.81 4.73 4.61 4.43 4.51 4.32 95 

Peugeot 6.16 7.26 7.78 8.02 7.67 7.37 7.57 7.72 8,08 8.22 181 

Renault 3.36 3.99 4.59 5.24 5.90 6.19 6.54 7.34 8.02 7.51 165 

Rover 14.01 14.40 13.51 13.38 12.83 12.34 10.94 10.01 8.63 6.52 143 

Saab 0.59 0.58 0.62 0.51 0.49 0.59 0.73 0.77 0.86 "CJ:2?-c>.-J-j, 17 

Toyota/Lexus 2.12 2.59 2.65 2.93 2.72 2.80 2.99 3.34 3.68 3.85 85 

Volvo 3.29 2.94 2.72 2.46 2.18 2.04 1.67 1.87 1.67 1.78 39 

Others 6.72 7.40 7.41 6.12 5.75 6.41 7.77 8.74 9.30 9.36 207 

Total market (millions) 2.01 1.60 1.60 1.78 1.91 1.94 2.03 2.17 2.25 2.20 

Source: The Society of Motor Manufacturers and Traders 
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Section Eight 

Car buying and servicing 

In this section attitudes to car buying and sen/icing are examined, together 

with analysis of historic trends. 
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SECTION 8 - ti\ buyiiiy diid seivicing 

m 
8.1 
Source of finance 
in buying a car 
Just under half the respondents in this year's survey had been 
responsible for buying a car within the last two years. Of these 
purchases, approximately 30% were new cars and 70% 
second-hand. The research sought to determine the main 
sources of finance used in buying cars today. 

Chart 8.1 shows that cash transactions form the main source 
of car purchase finance - but more so for second hand than 
new cars. Two thirds of second hand cars are purchased with 
cash compared with 48% of new cars. The two other major 
sources of finance are finance company loans and bank loans. 
The remaining sources shown in the chart are used by very 
small numbers of purchasers of both new and second-hand 
cars. 

S. ources of finance for car purchase 

1 New Cars 

[ I 2nd Hand Cars 

Casfi Casfi 166 

Finance company / 
plus cash 

Bank loan / plus cash 

Finance company / 
plus cash 

Bank loan / plus cash 

|10 
Finance company / 

plus cash 

Bank loan / plus cash 
• 11 

Hire purchase / plus cash 
] 2 

Cash or loan fronn a 
member of the family 

12 
1? 

Contract hire or full 
service leasing 

Contract purchasing 

1 3 
|1 

| 2 
0 

Finance leasing 
12 
|1 

Disability / mobility 
• 5 

0 

Building society loan / 
plus cash 

i i 
i i 

Other 
i i 
i i 

Don't know • 5 
• 3 

1 1 1 1 1 1 1 1 
( ) 20 40 60 80 

% 

Base: Motorists tttat have bought a new car in the last two years (700) 
Source: RAC Report on Motoring 2000 

Trends in car finance 

Cash/loan from family 

Finance company loan 

Bank loan 

Hire purchase 

Other 

Base: All car buyers 
Source: The Lex/RAC Report on Motoring 

1 1999 

The main trend over the past ten years has been the increased 
use of cash rather than finance to purchase cars, although this 
has varied considerably with the short-term economic 
conditions. The biggest fall has been in the used of hire 
purchase which has fallen from 11 % to 3% of purchases over 
this penod. Contract hire and contract purchasing have risen 
from 1 % to 4%, the majority of which are in the new car 
sector. 

8.2 
Source of purchase 

Source of purchasi 

New cars 
Franchise selling only your make 

Franchise dealer selling more than one make 

Another dealer selling new cars 

Cannot remember 

Used cars 
Used car dealer 

Franchise dealer for your make 

Private deal 

Friend/relative 

other new car dealer • 7 
Car auction ] 3 

Dealer/garage selling used cars 11 

Gift/other 0 

Cannot remember/Don't know 0 

] 2 8 

23 

| 1 7 

] 

J 1 1 1 L 
10 20 30 40 50 60 70 

% 
Base: All who bought cars in last two years (700) 
Source; RAC Report on Motoring 2000 
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Of the two nnillion new cars bought each year, the vast majority 
are bought through solus dealerships - 73% of those who can 
recall say they bought through a franchise dealer selling just 
their make. Over one in ten cars are bought through franchise 
dealers selling more than one make. 

Source of purchase - used cai 

i'fl Used car dealer 

^ New car dealer 

• Other 

% 

54 
50 
1 49 49 49 

1 1 1 
1 • 4 6 - ' 

I 

i 
42 
» \ 

1 

^41 

1 II 

31 , 32 
33 
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33 
1 

'̂ 8 
1 

33 
' 1 

31 
29 

18 18 , 20 J 
21 

_j 
26 ' 

2T 

24 25 

28~~' 
22 T 

1 1 ...... t 

89 90 91 92 93 94 95 96 97 98 99 

Year 

Base: Bought used car in the last two years 
Source: The Lex/RAC Report on Motoring 

Of the ten million used cars bought over the past two years, 
28% were bought through a used car dealer - this proportion 
liui; Juublud ijinuu il wui; lirul iiiuuuurud in 1980. Frurichiuc 
dealers specialising in the make of car bought account for just 
under one quarter of all used car sales. This figure has risen 
since last year's Lex survey. Cars purchased through private 
deal and friends and relatives account for one in five used car 
sales. 

There is a clear difference in the source of purchase by age of 
car. Cars up to three years old are almost all bought through the 
retail channel, with official franchise dealers accounting for 
nearly half of all sales and a further one in five sold through 
used car dealers. Used car dealers account for a third of all cars 

Source of purchase - used cars by age of car 

All Up to 3 
years 

3-6 
years 

Over 
6 years 

Used car dealer 28 19 32 31 

Private deal 17 2 10 29 

Friend/relative 14 5 5 25 

Franchise dealer 
for your make 23 48 28 5 

Base: Bought used car in last two years (530) 
Source: RAC Report on Motoring 2000 

sold that are over three years old. Older cars are 
predominantly sold through private sales - a quarter are 
bought from friends or relatives and a further three in ten 
bought privately from "unknown" individuals. 

8.3 
The prices paid 
for new 
and used cars 
The price that car buyers pay for cars reflects both what is 
happening to real car prices and the specification of the cars 
being bought. Although there is a lot of speculation currently 
about falling new and used car prices, this is not borne out by 
this year's survey. The average price paid for new company 
cars rose by 2% to E16,200, whilst the average price paid for 
new private cars rose by 5% to £11,100. This reflects an 
upgrading of the new cars that are being bought, rather than 
rising real prices. 

Prices paid for used cars also rose to a new high of E5,100 
this year - considerably up on last year. A number of 
individuals in this year's survey bought relatively high price 
used cars, which accounts for this unexpectedly sharp rise. 

The purchase cost of car driven most often 

New Company Gar 

New Private Car 

I Used Car 

20 
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1 1 1 ' 

13/1 1 3 ^ 0 ^ 
13.8 
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10.2 
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| 8 .2 1 
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'9.5 
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3.2 
1 1 
3.7 

i ' 
3.8 

4.2 
1 H 
4.2 ' 1 
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92 93 94 95 96 97 98 99 

Year 
Base: All motorists 
Source: The Lex / RAC Report on Motoring 
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8.4 
Purchase of 
"grey imports" 
Tire purchase of "grey imports" has received a great deal of 
attention in the media. British consumers can achieve 
substantial cost savings by buying new or second-hand cars 
imported into the UK. The results from this year's survey 
suggest that "grey imports" account for only a very small 
proportion of the car market. 

11 % of new car buyers considered buying a "grey import" and 
8% of used car buyers. The majority of motorists did not 
consider this purchase option. A further question asked those 
that had considered buying a grey import whether they went 
on to do so - 20% of respondents said that they did. In total 
"grey imports" account for around 35,000 new cars (2% of the 
market) and around 65,000 used cars ( 1 % of the market). 

I Purchase of grey imports 

'With the last car you bought did you consider buying a grey import ?' 

• New Car 

• Used Car 

Yes 

No 

11 
: 8 

89 
92 

20 40 60 80 100 

% 

Base: Motorists ttiat tiave bought a car in the last two years (700) 
Source: RAC Report on Motoring 2000 

8.5 
Service locations 
Choice of service location has changed since 1988 - the year 
of the first Lex survey. The most popular source of servicing 
remains the main dealer for the motorists' own make of car 
(36%), with servicing by non-franchise garages accounting for 
32%. These service locations have both grown in popularity 
since 1988. 

The proportion of consumers undertaking DIY servicing has 
declined substantially - from 23% of respondents in 1988 to 

only 12% this year. This reflects the complexity of modern 
cars, legislative pressure and decreasing interest in the 
technical aspects ot motonng. 

Scn/icc location 

1988 1999 

Serviced by main dealer 31 36 

Serviced by garage/workshop 29 32 

Friend/acquaintance 15 13 

Do it yourself 23 12 

Service centre 1 2 

Mobile service unit 1 2 

Main dealer for different make 3 2 

other 0 1 

Base: All with responsibility for getting car serviced 
Source: The Lex / RAC Report on Motoring 

The proportion of cars bought from new that are serviced 
through a franchised dealer has remained steady at around 
three-quarters over the past three years, having risen from 
60% in 1991. The proportion of used cars serviced through an 
official dealer has also remained steady at around a quarter uf 
all used cars. 

Use of franchise dealer for servicing 

% using franchise dealer for serving 

I New Cars 

• Used Car 
100 
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-10 

?0 
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Base: All with responsibility for getting car serviced 
Source: The Lex/RAC Report on Motoring 
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8.6 
Frequency of 
service and repair 
An average car is serviced 1.4 times per year and repaired 0.7 
times per year The frequency of service, after the first year of 
ownership, is remarl<ably stable at 1.5 times per year for all 
ages of can This is despite increases in recommended service 
intervals. 

As cars get older, so the frequency of repair increases, from 
0.2 repairs per year for new cars to 1 repair per year for cars 
of nine years and older 

Frequency of servicing and repair by age of car 

Age of car 
Up to... 

Average number 
of services 

Average number 
of repairs 

1 year 0.7 0.2 

2 years 1.5 0.4 

3 years 1.6 0.3 

4 years 1.3 0.6 

5 years 1.4 0.6 

6 years 1.3 0.7 

7 years 1.3 0.8 

8 years 1.3 0.8 

9 years 1.5 1.1 

10 years 1.4 0.9 

10 years plus 1.3 1.0 

Base: All witti resposibility for getting their car serviced (1,202) 
Don't knows are excluded from ttie analysis 
Source: RAG Report on Motoring 2000 

Servicing requirements have remained the same for 70% of 
motorists over the past three years. 11 % of respondents said 
that they now have their car serviced more often than they 
used to and 9% less often. 

The principal reasons for increasing the frequency of service 
are that the motorist covers more miles now, the car is getting 
older and requires more servicing or that the owner has a 
desire to keep the vehicle in good condition. 

Of those who have decreased the frequency of their servicing 
over the last three years, the main reasons are that they now 
cover less miles than they used to, or they had bought a 
newer car which requires less servicing, or that they simply 
could not afford the frequency of servicing that they had three 
years ago. 

Do you qet your car serviced more or 
less often than you used to three years ago? 

7% 
Didn't have a car 
three years ago 4% ^ ^ 

\ Don't know , ' ^ " ' ^ 

Base: All with responsibility for getting their car sen/iced (1.202) 
Source: RAC Report on Motoring 2000 

70% 
Same 

8.7 
Satisfaction 
with service 
Service satisfaction remains very high across the motoring 
services industry. Overall, there is net satisfaction of around 
90% (those satisfied less those dissatisfied). There is slightly 
higher net satisfaction amongst motorists who have their car 
serviced at a garage or workshop (94%), although it is still 
high amongst those who have their car serviced at a franchise 
dealer for their make of car (88%). 

Satisfaction with servicing 

% Net satisfaction' 

H Serviced by garage/worl<shop 

• Serviced by main dealer for make 
100 

90 88 

87 37 

60 

90 91 92 93 94 95 
Year 

96 97 98 99 

(Re-percentaged excluding those who answered 'don't know') 

' Net satisfaction is the percentage 'satisfied' minus the percentage 'dissatisfied' 

Base: All that get car serviced by a dealer/garage/service centre/unit 

Source: The Lex/RAC Report on Motoring 
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Section Nine 

\27> 

19 05 86 

19 05 86 

Driver and car profiles 

Section nine profiles the cars on Britain's roads and the nation's motorists. 
It also highlights some differences between the regions. 

71 



Driver and car profiles 

9.1 
Profile of Britain's 
car drivers 

Profile ot Kntain's car rlrivers 

Car drivers 
% 

General public 
% 

Sex Male 59 48 

Female 41 52 

Age 17-34 27 35 

35-54 45 33 

55+ 28 32 

Class AB 22 21 

C1 32 27 

02 22 23 

DE 22 29 

Base: All car drivers (1,563) 
Source: RAC Report on Motoring 2000 

9.2 
Profile of new car 
buyers 

Piufile ul iibw cai buy«ib 

1988 
% 

1999 
% 

Sex Male 69 67 

Female 31 33 

Age 17-34 19 21 

35-54 40 51 

55+ 41 29 

Base: All who recently bought new cars 
Source: The Lex / RAC Report on Motoring 
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9.3 
Profile of used 
car buyers 

Profile of used car buyers 

1988 1999 
% % 

Sex Male 67 65 

Female 33 35 

Age 17-34 46 32 

35-54 36 44 

55+ 19 24 

Base: All who recently bought used cars 
Source: The Lex/RAC Report on Motoring 

9.4. 
Profile of 
company car 
drivers 
Company car drivers are much more likely to be men than 
women - 67% of company car drivers are men. This has 
changed significantly over the past decade - in 1988 just 
20% of company car drivers were women compared to 
33% in 1999. Company car drivers are also much more 
likely to be middle-aged than the motoring population as a 
whole. 

The company car is increasingly a tool of work rather than 
just part of a remuneration package. In 1993, 15% of 
company cars were "perk" cars. This has fallen to 7% in 
this year's survey. 80% of company car drivers now 
describe their car as an "essential part of my job". 

Profile of company car drivers 

1988 
% 

1999 
% 

Sex Male 80 67 

Female 20 33 

Age 17-34 27 24 

35-54 58 67 

55+ 14 9 

Base: All wtio drive company cars 
Source: The Lex/RAC Report on Motoring 
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Driver and car profiles 

9.5 
Profile of Britain's cars 

Profile of Britain's cars - new versus used 

All cars Bought new Bought used 

New versus used Bought new 25 100 0 

Bought used 75 0 100 Bought used 

Type of ownership Bought privately 91 78 95 

Provided by 
an employer 
Provided by 
an employer 

6 18 2 

Business expense 3 4 3 

Age of car 0-3 years 28 71 13 

3-6 years 25 15 28 

Over 6 years 47 14 59 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 

Profile of Brltaln^s cars - private versus cutnpatiy 

Private 

% 

All 
company cars 

% 

Provided 
by employer 

% 

Business 
expense 

% 

New versus used Bought new 22 62 78 33 

Bought used 78 38 22 6/ 

Type of ownership Bought privately 100 0 0 0 

Provided by 
an employer 

0 66 100 0 

Business expense 0 34 0 100 

Age of car 0-3 years 24 68 83 39 

3-6 years 25 18 11 30 

Over 6 years 51 14 e 31 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 
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9.6 Driver profile by region 
It should be noted that the sample sizes for each of the 
regions are relatively small and therefore the differences 
highlighted below may not be significant and representative of 
all drivers in the region. The sample of company car drivers in 
Scotland, however, was boosted to make comparison with the 
rest of Britain more reliable. 

London and the South-East account for more than a third of all 
the 28 million motorists in the UK. The next biggest motoring 
region is the north of England with 6 million motorists. 
Scotland accounts for 2 million motorists. 

Comparisons between the regions show that they are all fairly 
homogenous in structure. There are a few interesting 
differences, however, which may be statistically significant: 

Motorists in South-WesVWales and Scotland cover more 
miles than average each year 

A higher proportion of cars are owned from new in Scotland 

• There are more multi-car households in the South-East 
of England 

• There Is a no regional difference in the proportion of 
female drivers 

Driver profile by region 

All 
London & South-West/ Midlands North of 

Scotland All 
South-East Wales & East Anglia England 

Scotland 

Number of drivers (m) 28.0 10.1 3.9 5.4 6.4 2.1 

Total mileage 10,300 10,500 11,300 9,900 9,500 11,200 

% of drivers where car 
drive most often bought 25 22 28 24 27 29 
from new 

% of regular drivers In 
households with more 43 48 38 42 40 32 
than one car 

% of drivers who are female 41 41 40 41 41 41 

% of drivers that are 
under 25 years old 

7 7 9 6 9 5 

% of drivers that are 
over 65 years old 

14 11 16 16 14 13 

Base: All motorists (1,563) 
Source: RAC Report on Motoring 2000 
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Appendix 1 Basis of the 
research 
The RAC Report on Motoring 2000 presents the analysis of 
two quantitative surveys conducted by Sample Surveys 
Limited on behalf of RAC Motoring Services. 

For the main driver's survey, Sample Surveys interviewed 
1,563 regular drivers (defined as driving at least once a month) 
between Saturday 25 September 1999 and Saturday 1 
October 1999 in 100 constituency points in Great Britain. This 
sample included a boosted sample of 285 company car 
drivers, including an additional boosted quota of 85 Scottish 
company car drivers. 

The data have been weighted to reflect the actual GB 
incidence of company car drivers (responsible for their own 
company car), of those who drive someone else's company 
car and drivers who bought their car privately. Interlocking 
weighting factors have also been applied to reflect GB car 
drivers' gender and residential region. 

Sample Surveys also administered a separate survey of users 
of the RAC Web-site. 

A random sample of 5,000 visitors, who had provided details, 
were drawn from a universe of over 100,000. They were sent 
an e-mail inviting them to take part in a short survey that 
would be used to help write the RAC Report on Motoring 
2000. The e-mail contained a hyperlink that would take them 
directly to the web based survey. 

The e-mail was sent on Thursday 18 November and 
respondents were given until the end of Sunday 22 November 
to complete the questionnaire. In total 449 respondents took 
part in the survey. 

It should be noted that the quoted source of this year's 
research is "RAC Report on Motoring - 2000". Previous year's 
research is quoted as "The Lex Report on Motoring". There is 
consistency in the method of research used in this year's and 
previous year's research. 
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Appendix 2 Statistical 
reliability 
Any figure taken from a sample can never be taken as a 
precise indication of the actual figures for the total population 
being sampled. The figures shown give an estimate, within a 
small margin of error, of the actual figures. 

The error margin varies with the sample size; the larger the 
sample is, the lower the error will be. It also varies with the 
actual proportion answering, so that the error is lower for a 
90/10 result than it is for a 50/50 result. In order to illustrate 
the use of varying sample sizes and their effect on the 
statistical significance of results, the table below outlines the 
degree of statistical error broadly associated with different 
sample sizes from the car drivers' survey. 

Sample size Percentage error 
90/10 result 50/50 result 

1,563 +/- 1.5 +/- 2.5 

1,000 +/-1.9 +/- 3.1 

800 +/- 2.1 +/- 3.5 

600 +/- 2.4 +/- 4.0 

500 +/- 2.6 +/- 4.4 

Ann 4 . / - 0 Q 4 . / - 4 Q 

300 +/- 3.4 +/- 5.7 

200 +/- 4.2 +/- 6.9 

100 +/-5.9 +/-9.8 

For example, from a sample of 1,563, if 50% answered in a 
particular way, we would be 95% confident that the true range 
is between 47.5% and 52.5%. 



Appendix 3 LEX/RAC REPORT ON MOTORING INDEX 1989 - 2000 

1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 

Juying a car 
Best time to view 
Financing the car 
Car ownership, changes in 
Choosing a car 
Commitment to manufacturer 
Cost of car 
Dealers visited 
Deciding where to buy a car/new formats 
Discounts 
Distance travelled to buy 
Extra car expectations 
Features in current/next car 
Fixed versus negotiated prices/bargaining 
Improvements by manufacturer 
Information sources, trust of 
Internet - seeking informtion 
Internet - buying cars and other goods 
Mileometers, accuracy 
Nearly-new cars 
New & used car buyers, profiles 
Next car purchase new/used 
Numbers buying a car 
Part exchange 
Personal service when buying a car 
Reasons for buying car now 
Registration letter 
Satisfaction with sales experience 
Service and parts with car sales 
Shopping for a car 
Single franchise outlets 
Source of purchase of car 
Test drives 
Timescale for purchase process 
Treatment of women 
Type of car bought 
Used car money back/exchange 
Used car retailing 
Virtual reality, buying by 
Who helps chose car 
Car ow/nership 
Britain's cars 
Car bought new/used 
Car ownership expectations 
Car replacement or additional 
Choice of car 
Drivers in household 
Effect of economic climate 
Increase/decrease in car ownership 
Length of car ownership 
Lifestyle and car ownership 
Likes and dislikes ot car ownership 
Miles driven 
Miles driven (work) 
Ownership by households 
Scrappage 

Drivers and the motonng environnnent 
Britain's drivers 
Catalytic converters 
Commuting 
Congestion, delays due to 
Congestion, problem/easing 
Cost of owning car/driving/public transport 
Diesel cars 
"Difficult to adjust lifestyle 
"Don't care what I drive" 
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Appendix 4 Sources and 
acknowledgements 
Motor Industry of Great Britain 1999 World Automotive Statistics 
Society of Motor Manufacturers and Traders 
December 1999 

Transport Statistics Great Britain 1999 
Department of the Environment, Transport and tine Regions 

Lex Report on Motoring 1989, 1990, 1991, 1992 
Lex Service PLC, London 

Lex Report on Motoring - The Consumer View 
Lex Service PLC, London, January 1993 

Lex Report on Motoring - The Company View 
Lex Vehicle Leasing, Marlow, May 1993 

Lex Report on Motoring - The Consumer View 
Lex Service PLC, London, January 1994 

Lex Report on Motoring - The Company View 
Lex Vehicle Leasing, Marlow, May 1994 

Lex Report on Motoring - What drives the motorist? 
Lex Service PLC, London, January 1995 

Lex Report on Motoring - What drives the company motorist? 
Lex Vehicle Leasing, Marlow, June 1995 

Lex Report on Motoring - Listening to all road users 
Lex Service PLC, London, January 1996 

Lex Report on Motoring - Listening to the needs of company motorists 
Lex Vehicle Leasing, Marlow, June 1996 

LGX Rsport on MotoririQ - Oriving for S3f©ty 
Lex Service PLC, London, January 1997 

Lex Report on Motoring - Driving for safer company motoring 
Lex Vehicle Leasing, Marlow, June 1997 

Lex Report on Motoring - Driving for the future 
Lex Service PLC, Bourne End, January 1998 

The 1998 Lex Vehicle Leasing Report on Company Motoring 
Lex Vehicle Leasing, Marlow, October 1998 

The 1999 Lex Report on Motoring 
Lex Service PLC, Bourne End, January 1999 

The 1999 Lex Vehicle Leasing Report on Company Motoring 
Lex Vehicle Leasing, Sale, September 1999 
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